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the  dyestuff  ingredients  are  com-  For  further  information  on  these  new  cause  of  printing  education  in  all 

bined  with  IPI  synthetics  under  products,  write  to  International  PHnt-  the  Americas.”  Plans  are  now  being 

carefully  controlled  conditions.  ing  Ink,75  Varick  St.,New  York,N.Y.  formulated  for  next  year’s  contest. 
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Your  job  is  to  keep  your  present  equipment  in  first 
class  condition.  Inspect  it  frequently.  Lubricate  it 
properly.  Maintain  it  carefully.  Replace  worn  parts 
promptly  and  anticipate  as  far  as  reasonable  any  repairs 
that  may  be  needed. 

Today,  our  job  is  building  war  equipment  and  printing 
machinery  for  the  government.  We  intend  to  keep  at 
it  until  the  war  is  won. 

Working  together,  you  will  keep  irreplaceable  equip¬ 
ment  operating,  while  we  use  our  facilities  to  help 
speed  the  day  when  new  printing  machinery  again 
will  be  available  to  you. 


Secthhai 

For  manufacturers,  supply  dealers,  paper  mer¬ 
chants,  trade  compositors,  engravers,  electro¬ 
typers  and  others,  whose  business  is  confined 
to  local  territories. 

•  You  can  cover  your  local  market  100%  with  sec¬ 
tional  inserts  in  THE  GRAPHIC  ARTS  MONTHLY. 
You  print  your  advertising  either  on  two  or  lour 
pages  and  send  the  insert  to  us.  We  bind  these  in 
every  copy  going  to  the  city  or  state,  or  combina¬ 
tion  of  cities  or  states,  which  you  select. 

•  Our  price  for  inserting,  mailing  and  delivering  these 
inserts,  which  are  really  your  5x7  direct  mail  pieces, 
is  on  the  per  thousand  basis  and  is  moderate. 

•  No  matter  where  you  are  located  you  can  have  your 
advertising  cover  your  trading  area  regularly  at  a 
reasonable  cost. 

•  This  service  has  been  in  operation  for  many  months 
and  is  getting  results  for  many  local  advertisers. 

Write  for  rate  card  and  complete  information 

THE  GRAPHIC  ARTS  MONTHLY 
608  South  Dearborn  Street,  Chicago 
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the  greatest  advancement  in  the  craftsmanship  and  the  greatest  merit  in 
mechanics,  surrounding  the  printed  word  performance.  One  code  of  constructive 


has  taken  place  during  the  past  twenty-five  engineering  thought  governs  all  HARRIS- 


years.  During  this  time  our  Engineering  SEYBOLD-POTTER  COMPANY  products.  I 


organization  has  established  a  continuous  Right  now  our  entire  production  facilities 


record  of  improvement,  attaining  finally  are  engaged  in  war  work.  But  after  victory 

in  the  production  of  both  printing  press  we  shall  return  stronger  than  ever  to  pick 

and  bindery  equipment  that  realization  of  up  the  suspended  task  of  regular  service  to 

precision  which  is  the  highest  honor  in  the  printers  of  America  and  of  the  world. 
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Faulty  ad  justililll  of  form  r<^l!|^rob- 
ably  causes  more  |>oor  proofs 
other  single  factorr^^For^  m^ 
every  Vandercook  Automatic  Inking" 


Proof  Prejigllfllii^en  with 

thej^pdl^bok  l^^lni^mbller  Setting 
that  permits  the  operator  to  set 
%e  rollers  by  sight  rather  than  feel. 


VANDERCOOK  NUWAY  ROLLER  SETTING  GAUGES 


CORRECT  ROLLER  ADJUSTMENT 


^]^Use  this  .918  Gauge  for  setting 
^ Proof  Presses 
tfcSt  have  bed8tSi!*=%se«t^^ 
chined  for  proving  forms  on  gaJj^yy 


^o^aUse  this  .968  Gauge  for  setting 

Proof  Presses 

tEafnave  bedsthaT*!RfHB««ii4^^ 
proving  forms  on  galleys.  Be  sur<^,thl 
galley  thickness  bed  plate  is  remov^a. 


Synthetic  Rubber  and  Vulcanized  Oil 
rollers  are  now  extensively  used  on 
proof  presses.  As  these  rollers  are 
accurately  ground  and  perfectly  con¬ 
centric,  they  can  be  adjusted  to  a 
light  contact. 

In  adjusting  ordinary  glue  compo¬ 
sition  rollers,  a  heavier  setting  is 
necessary  if  rollers  are  not  perfectly 
true  and  round. 


The  form  rollers  should  be  adjusted 
so  that  a  streak  3/32"  wide  is  left  on 
the  Gauge  when  it  is  slid  under  the 
inked  roller  like  this 


GAUGES 


PROOF 


BLOCK 


LEVELLERS 


HACKER 


PRESSES 


Vandercook  Nuway  Roller  Setting 
Gauges  can  be  supplied  for  $1.00  each, 
f.  o.  b.  Chicago.  Order  .918  Gauges  for 
Proof  Presses  that  cannot  be  used  with 
galleys  and  .968  Gauges  for  Proof 
Presses  that  will  prove  forms  in  galleys. 


fite  ypu  that  Pfi^tet? 


SOMEWHERE,  right  now,  a  woebe¬ 
gone  printer  is  sitting  dejectedly 
in  a  chair;  and  with  hands  motionless 
in  lap,  is  watching  his  sick  business 
sink  into  a  coma. 

Are  you  that  printer? 

If  you  are,  we  are  sorry  for  you.  Sure, 
your  best  accounts  are  in  a  daze  over 
price  ceilings;  or  they  can’t  get  mate¬ 
rials;  or  they  are  engaged  in  war  pro¬ 
duction  work  only;  or  they  are  exper¬ 
imenting  with  the  production  of  new 
civilian  products.  And  they  have  de¬ 
cided — and  you  have  accepted  the 
decision — to  curtail  advertising  and 
printing  because  of  these  conditions. 
You  sitting  motionless  in  the  chair  have 
the  power  within  you  to  give  the  in¬ 
jection  that  will  revitalize  your  printing 
business.  All  it  needs  is  for  you  to 
bestir  yourself  and  use  your  gray  mat¬ 
ter  to  work  up  suggestions  that  will 
convince  your  accounts  that  printing 
can  and  should  be  used  to  tie  up  with 
war  production  work  and  the  war  effort. 


Material  for  suggestions  are  all  about 
you,  if  you  but  look  for  them. 

Take  the  advertising  pages  of  recent 
issues  of  The  Graphic  Arts  Monthly, 
for  instance.  Or  take  the  pages  of  this 
particular  issue.  A  study  of  them  ought 
to  give  you  many  ideas  that,  translated 
into  layouts  and  suggested  copy  in  line 
with  the  particular  problems  of  your 
own  accounts,  ought  to  help  you  get 
more  printing  from  your  erstwhile 
customers. 

Your  accounts,  be  they  small  or  large, 
should  continue  to  inform  their  own 
customers  as  to  the  part  they  have  in 
war  production,  if  ^ey  are  engaged 
solely  in  war  production;  they  should 
advise  their  customers  as  to  mainte¬ 
nance  and  upkeep  of  equipment  that 
is  no  longer  being  manufactured;  the^f 
should  give  information  about  available 
new  products ;  and  they  should,  by 
all  means,  keep  tbeir  name  before  the 
attention  of  those  whom  they  will  want 
as  post-war  customers.  , 
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<^artUe,  BAND  SAW 


peiiveny  mow! 


The  Rouse  Band  Saw  cuts  slugs 
run-arounds,  to  one  or  many  differ¬ 
ent  measures,  as  fast  as  straight 
matter.  Slug  length  selection  is  au¬ 
tomatic.  The  work  of  hours  can  be 
done  in  minutes. 


iyQxiUe,  VERTICAL  MITERER 


The  Rouse  Master  Vertical 
will  accurately  cut  more  than 
thousand  miters  an  hour  dir€ 
from  strip  material.  A  time  saver 
in  any  composing  room. 


Rouse  Economy  Vertical  Miterers  are  available 
for  delivery  without  priority.  All  Rouse  Hand 
Miterers,  Lead  and  Rule  Cutters,  and  small 
tools  can  be  shipped  promptly  from 
Check  your  requirements.  Send  for 


Plastics  for  Bookbinding 

LEWIS  P.NACHOD 


★  “Tomorrow  is  the  day  of  plastics,” 
prophesied  Henry  Ford  on  his  79th 
birthday,  and,  as  usual,  he  was  not 
talking  through  that  straw  skimmer  he 
wears  of  a  summers  day  around  Dear¬ 
born. 

We  have  had  our  Stone,  Bronze  and 
Iron  Ages,  but  now  we  have  entered 
into  our  Plastic  Age.  A  bit  of  air,  a 
hunk  of  coal  or  a  few  pounds  of  a  waste 
by-product,  a  squirt  or  two  of  acid — 
and  there  is  your  plastic  after  the 
processing!  It  is  as  simple  and  as 
complex  as  that. 

Plastics  are  certainly  the  most  “man¬ 
made”  products  in  the  world.  For  one 
of  the  few  times  in  the  history  of  sci¬ 
ence,  Nature  has  almost  been  left  out 
in  the  cold,  for  nowhere  are  plastics 
found  in  a  natural  state.  They  are  defi¬ 
nitely  synthetics  and  the  product  of 
man’s  creative  imagination  caught  in  a 
test-tube. 

Although  plastics  can  undoubtedly 
be  used  straight  down  the  alphabet  of 
man’s  achievements,  from  say  Architec¬ 
ture  to  Zeppelins,  we  shall  begin  and 
finish  with  B  for  Bookbinding.  Since 
the  war  has  drastically  curtailed  metal 
for  civilian  use,  binders  have  obviously 
had  to  find  a  suitable  substitute.  Many 
of  them  have  found  the  answer  in  a 
solution  of  various  synthetics  which, 
when  processed,  produce  a  plastic  type 
of  binding  lighter  in  weight  than  alu¬ 
minum,  colorful  and  color-fast,  durable. 


resilient  and  possessing  great  impact 
strength. 

It  is  interesting  to  note  that  plastics 
themselves  are  the  direct  result  of 
man’s  search  for  a  substitute,  so  our 
present  use  of  these  substitute  products 
is  certainly  topical,  to  say  the  least. 

In  the  years  immediately  following 
our  Civil  War,  it  seems  the  elephant 
hunters  were  missing  a  lot  of  shots.  At 
least  a  serious  shortage  of  ivory  for 
cue  balls  developed.  Since  the  gentle¬ 
men  of  that  day  passed  many  a  sociable 
hour  around  the  billiard  table,  an  en¬ 
terprising  billiard-ball  manufacturer 
offered  $10,000  for  a  suitable  substitute 
for  ivory  so  that  the  game  and  their 
business  would  not  be  interrupted.  In 
1868  this  prize  was  won  by  John  Wesley 
Hyatt,  of  ball-bearing  fame,  who  dis¬ 
covered  the  chemical  combinations  that 
made  celluloid.  Hyatt’s  discovery  was 
the  beginning  of  the  wide  variety  of 
plastics  which  have  since  entered  into 
our  daily  lives. 

Modem  plastics  fall  into  two  main 
categories — the  thermosetting  plastics 
and  the  thermoplastics.  The  former 
are  set  by  the  first  application  of  heat 
and  cannot  be  remolded,  while  the 
latter  can  be  softened  by  heat  and  re-  ■ 
shaped  again  and  again.  These  ther-  « 
moplastics  are  used  for  bookbinding 
purposes.  Today  there  are  almost  as 
many  trade-named  plastics  on  the  mar¬ 
ket  as  there  are  different  styles  in 
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THE  CHAMPION  PAPER  AND  FIBRE  C  0.,  H  a  m  i  1 1  o  n,  0  h  i  o 


BY  day  and  by  night  the  paper  commandos  from  Champion  mills  make 
further  raids  into  enemy  territory.  Pulp  for  explosives,  waterproof  papers 
for  wrapping  shells  and  munitions,  food  containers,  army  map  paper,  black¬ 
out  paper . . .  these  are  but  a  few  of  the  discernible  fighters  that  Champion 
provides.  Champion  also  aids  the  war  program  by  supplying  printing  and 
business  papers  for  Government,  and  paper  substitutes  for  certain  critical 
materials.  Each  day  of  war  intensifies  the  vital  need  for  paper  products  for 
growing  Army,  Navy  and  Air  Forces,  and  the  industries  that  serve  them. 


MILLS  AT  HAMILTON,  OHIO  .  .  .  CANTON,  N.  C.  .  .  .  HOUSTON,  TEXAS 

Manufacturera  of  AdvertUera  ’  and  Publiahera  ’  Coated  and  Uncoated  Papera,  Cardboarda,  Bonda,  Envelope 
and  Tablet  Writing  .  ,  .  2,000,000  Pounda  a  Day 


DISTRICT  SALES  OFFICES 

NEW  YORK,  CHICAGO,  PHILADELPHIA,  CLEVELAND,  BOSTON,  ST.  LOUIS,  CINCINNATI,  ATLANTA 


women*8  hats,  which  should  be  the 
acme  of  something  or  other.  Further¬ 
more,  there  are  uncountable  types  of 
plastics  still  to  be  commingled  and 
produced  in  the  chemist’s  test-tube  in 
the  laboratories  of  tomorrow  so  that 
they  may  rise,  genii-like,  to  help  man 
shape  the  universe  more  to  his  own 
uses. 

Although  war  and  destruction  go 
hand  in  hand,  the  results  often  bring 
forth  discoveries  which  further  man’s 
progress.  Let’s  hope  that  the  modem 
swing  to  plastics  as  a  substitute  for 
wire  and  metal  in  bookbinding  will  be 
another  useful  example,  among  many 
others. 

At  present  there  are  two  outstand¬ 
ing  arguments  against  plastics  for  book¬ 
binding  purposes:  they  are  too  expen¬ 
sive  and  ^ey  are  too  flimsy.  Admittedly 
plastics  art  more  expensive  than  wire 
and  metal.  However,  if  the  psycholo¬ 
gists  are  correct  in  saying  that  the 
mark  of  the  intelligent  man  is  his  time- 
honored  ability  to  adapt  himself  to  his 
ever-changing  environment,  then  this 
extra  cost  can  be  absorbed  by  his  own 
ingenuity,  such  as  by  using  less  mate- 
riid  with  spot  binding,  or  by  using  a 
smaller  gauge  in  the  various  plastics. 
After  all,  most  things  are  more  expen¬ 
sive  today,  aren’t  they? 

The  argument  that  plastics  are  flimsy 
also  bears  weighing  in  one’s  own  mind. 
In  fact,  we  candidly  believe  that  these 
people  are  confusing  strength  with 
weight.  Admittedly,  plastics  are  light 
in  weight,  but  the  type  used  for  book¬ 
binding  purposes  can  take  a  terrific 
beating  and  still  come  back  to  their 
original  shape.  The  answer  is  resili¬ 
ency.  Cmsh  metal  out  of  shape,  and  it 
stays  there.  Do  the  same  thing  with  a 
cellulose  acetate  plastic,  and  it  springs 
back  into  position  like  a  good  soldier 
caught  off  guard. 

The  arguments  for  plastics  in  the 
graphic  arts  as  a  substitute  for  wire 
and  metal  are  many  and  varied.  The 


color  combinations  can  conform  to  your 
specific  job.  The  lightness  in  weight 
of  the  product  reduces  your  mailing 
costs.  The  extreme  resiliency  of  plas¬ 
tics  and  their  great  impact  strength 
prevent  them  from  being  broken  by 
the  normal  abuse  formerly  given  to  wire 
and  metal  bindings. 

Therefore,  the  beauty  of  the  bound 
job,  the  lightness  in  weight  and  the 
durability  of  the  binding  should  con¬ 
vince  the  printer  and  the  binder  that 
plastics  are  here  to  stay  in  the  books 
we  print  and  bind.  If  further  argument 
is  necessary  to  convince  us  that  the 
use  of  plastics  in  bookbinding  is  de¬ 
sirable,  we  have  only  to  consider  the 
war  needs  for  metal  and  realize  that 
every  time  we  use  a  substitute  for 
metal,  we  are  hurling  another  shell  at 
the  Japanazis. 

In  brief,  it  is  patriotic  to  use  a  sub¬ 
stitute  for  the  vital  materials  needed  to 
win  the  war  for  keeps.  Man’s  ingenuity 
has  again  solved  the  problem.  Plastics 
is  just  another  name  for  the  future. 

In  conclusion,  the  buck  privates  and 
the  non-coms  will  be  happy  to  hear 
that  plastics  have  taken  the  brass  out 
of  the  Brass  Hats.  Yes,  the  brass  in¬ 
signia  of  the  officers’  caps  are  now  boing 
made  from  plastic!  And  in  England 
they  are  even  making  coffins  fjom  plas¬ 
tic.  That,  my  friends,  should  be  the 
last  word ! 


(Lems  P.  Nachod  is  sales  promotion 
manager  of  Tauber-Tube  Binding^  200 
Hudson  St.,  New  York  City.  This  com- 
pony,  a  division  of  Tauber* s  Bookbind- 
ery,  Inc.,  is  devoted  exclusively  to  bind¬ 
ings  in  plastics  and,  after  years  of  re¬ 
search,  is  helping  the  Government  find 
a  suitable  substitute  for  metals  in  book¬ 
binding.  Mr.  Nachod  will  be  glad  to 
answer  any  questions  our  readers  may 
have  on  this  subject.) 


v..._ 
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WHEN  the  enemies  of  democracy  have  been  overcome,  their  leaders 
exterminated  and  a  decent  peace  established,  there  will  dawn  a  new 
era  of  industrial  reconstruction — it  will  find  many  American  manufacturers 
in  a  ruddy  glow  from  the  healthy  exertions  of  war-time  produaion  which 
will  have  developed  new  methods  and  materials. 


We,  at  New  Era,  are  proud  to  have  enlisted  with  our  Government  in  this 
great  struggle  but,  at  the  same  time,  our  eyes,  too,  are  focused  on  the  peace 
of  tomorrow.  For  although  we  are  no  longer  making  New  Era  presses,  we 
are  carrying  on  our  printing  equipment  research  and  the  development  of 
greater  presses  for  the  future. 

New  Era  presses  have  always  been  built  to  withstand  continuous  high-speed 
operations.  Their  long  life  can  be  further  extended  by  proper  care.  Presses 
are  available  only  on  priority  to  the  limit  of  our  stock,  but  we  shall  continue 
to  furnish  repair  parts  and  machine  service. 


NEW  ERA  MANUFACTURING  COMPANY  | 

371  Eleventh  Avenue  Paterson,  New  Jersey 

®  8827 


When  the  dove 
of  peace^  lights 
once  more 


I'PfU'”"  . |l.ljllUlll  1^ 


WaHim  ffiHti 

for  Printing  Plant  Operation 

(Continued  from  November  issue) 


ERNEST  W.  FAIR 


33.  Study  closely  all  government  in¬ 
formation  relative  to  care  and  conserva¬ 
tion  of  materials  and  equipment,  and 
pass  this  information  along  to  all 
employees  who,  after  all,  carry  out 
these  practices. 

34.  Set  up  a  system  for  careful  con¬ 
trol  of  petty  cash  and  postage  expendi¬ 
tures,  as  small  leaks  can  easily  upset 
the  operating  balance  of  the  business. 

35.  “Since  the  war  started  I  watch 
buying  much  more  carefully,”  suggests 
one  printer.  “I  never  buy  anything  ex¬ 
cept  urgently  needed  supplies  at  the 
time  when  approached  by  a  salesman. 
It*s  a  rule  I  follow  religiously.  During 
the  time  between  his  first  and  second 
calls  I  have  plenty  of  opportunity  to 
think  over  the  advisability  of  the  pur¬ 
chase  under  wartime  economy  condi¬ 
tions.” 

36.  Give  the  utmost  care  and  atten¬ 
tion  to  typewriters  and  office  equip¬ 
ment  that  cannot  be  replaced.  Have  a 
mechanic  check  them  at  least  once  a 
month;  it’s  worth  a  small  fee. 

37.  Check  every  purchase  against 
previous  orders  or  specifications  to 
make  sure  nothing  is  ordered  that  will 
not  be  usable  and  place  all  such  orders 
on  a  returnable  basis  only;  thus  elimi¬ 
nating  waste  through  mistakes  in  size, 
type  or  specifications  on  orders. 

38.  Check  all  charity  and  war-benefit 
solicitations  through  your  local  Cham¬ 


ber  of  Commerce  or  Better  Business 
Bureau  offices  before  making  contribu¬ 
tions  and  keep  contributions  at  a  war¬ 
time  level. 

39.  Use  an  inexpensive  small  hand 
punch  in  office  operations  instead  of 
paper  clips  and  rubber  bands. 

40.  More  attention  should  be  paid 
to  belting  and  shafting  than  ever  be¬ 
fore;  regular  monthly  inspection  to 
check  belt  tensions  and  surfaces  should 
be  a  wartime  maintenance  rule. 

41.  Institute  a  system  of  checking 
and  double-checking  on  all  bookkeep¬ 
ing  operations  where  penalties  for 
errors  may  be  involved ;  as  for  example 
on  tax  reports. 

42.  Eliminate  promotional  give-aways 
for  the  duration  of  the  war. 

43.  Do  away  with  fancy  decorative 
painting  or  multi-colored  schemes  on 
trucks,  fronts,  etc.  for  the  duration.  It 
saves  materials  and  reduces  renovating 
costs  considerably. 

44.  Bundle  and  sell  all  waste  paper 
and  packing  cartons  that  cannot  be 
used  in  the  printing  plant  operation. 
The  amount  received  will  cover  most 
petty  cash  expenditures  for  the  average 
plant  and  helps  conserve  these  items 
for  war  use  through  their  sale  to  sal¬ 
vage  dealers. 

45.  With  electric  motors  becoming 
irreplaceable  no  amount  of  attention 
given  their  maintenance  and  care  will 
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TO  DEVELOP  FOR  YOU  exactly  the  ing  days.  When  Teddy  Roosevelt’s 

paper  your  particular  job  requires,  Sorg  "Rough  Riders”  stormed  San  Juan,  we 

brings  to  bear  intensified  study  of  your  were  developing  new  file  guide  papers, 

individual  problem.  Plus  skilled  re-  and  record  papers,  for  the  growing 

search  work  in  the  modern  Sorg  labo-  business  of  America.  When  Pershing’s 

ratory.  Plus  more  than  90  years  expe-  men  fought  at  Chateau  Thierry,  we 

rience  in  making  hundreds  of  different  were  preparing  for  the  new  era  of 

kinds  of  papers.  Month  after  month,  business  expansion  and  America’s  mul- 

and  year  after  year  .  .  .  tiplying  use  of  papers  in 

SINCE  1852,  THE  SORG  or-  industry.  Today  .  .  . 

ganization  has  been  master-  OUT  OF  THIS  RICH,  LONG 

ing  the  art  of  making  papers  EXPERIENCE,  Sorg  men  are 

for  a  long  list  of  industrial  better  able  to  serve  you 

uses.  Long  before  the  War  than  ever  before.  Write— 

between  the  States,  we  were  wire — or  ’phone  your  needs, 

creating  new  papers  to  meet  We  are  ready,  and  able,  to 

the  needs  of  those  pioneer-  serve  you. 

THE  SORG  PAPER  COMPANY  .  .  .  MIDDLETOWN,  OHIO 

Manufacturers  of  a  wide  variety  of  Fourdrinier  and  Cylinder  papers  .  .  . 

Specially  constructed  papers  made  to  individual  orders. 

STOCK  LINES :  Equator  Offset  •  Equator  CHICAGO  OFFICE ;  Daily  News  Bldg. 

Index  Bristol  •  Cream  Sorex  •  White  Sorex  NEW  YORK  OFFICE:  370  Lexington  Ave. 

•  No.  1  Jute  Document  •  Buckhide  Tag  •  REPRESENTATIVES,  BOSTON:  C.  H. 

Valley  Cream  Post  Card  •  Middletown  Post  Dodge,  10  High  St.  ST.  LOUIS:  H.  E. 

Card.  For  Converting  Use:  DBL  (Double  Bouis,  Ambassador  Bldg.  LOS  ANGELES: 

bleached  Lined)  ;  DIP  (Dyed-in-Pulp) .  N.  L.  Brinker,  122  S.  Central  Ave. 
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be  too  much.  It  is  best  to  have  a  motor 
mechanic  inspect  these  motors,  large 
and  small,  at  least  once  a  month  and 
hare  even  the  most  minor  repair  made 
immediately. 

46.  Keep  broken  or  worn-out  ma¬ 
chine  parts;  later  when  parts  may  not 
be  available  it  may  be  necessary  to  re¬ 
pair  and  re-use  them.  In  all  probability 
they  will  be  needed  for  trade-ins.  If 
not  their  salvage  value  is  that  much 
more  profit. 

47.  Institute  safety  measures  more 
and  more  in  shop  operation ;  their  cost 
will  be  a  profit  in  wartime  operation 
for  accidents  may  cause  expensive  and 
irreplaceable  machine  damage  not  to 
speak  of  the  cost  of  such  accidents 
from  the  human  angle. 

48.  ‘Tm  getting  tough  about  checks 
for  the  duration,”  volunteers  one 
printer.  “With  all  this  war  work  there 
are  lots  of  strange  checks  and  strange 
people  going  around;  you  can*t  take 
chances  today.” 

49.  Do  not  use  elaborate  forms  and 
routine  for  minor  purchases  or  minor 
record  keeping  in  the  business. 

50.  Conserve  all  Linotype  metal  with 
the  utmost  care  and  do  not  mix  other 
metals  with  it,  as  the  risk  of  damage 
to  the  machine  is  too  great  to  tolerate 
in  wartime. 

51.  Ration  maintenance  supplies  to 
the  individual  employee  responsible  for 
their  use,  thus  preventing  waste  of 
these  supplies. 

52.  Inspect  the  shop  building  close¬ 
ly  at  least  once  a  month ;  it  is  cheaper 
to  replace  two  or  three  bricks  or  boards 
than  to  rebuild  an  entire  wall. 

53.  Suggest,  at  your  next  Chamber 
of  Commerce  meeting,  that  a  monthly 
round  table  be  held  on  ideas  being  used 
in  wartime  economy  operations.  Some 
other  businessman’s  money-saving  idea 
may  be  easily  adapted  to  one’s  print¬ 
ing  plant. 

54.  Use  wrapping  paper  that  comes 
from  the  paper  houses  to  wrap  deliv¬ 


eries  of  printed  jobs  and  save  costs  of 
wrapping  paper. 

55.  Have  knives  and  cutting  edges 
kept  sharpened  all  of  the  time;  when 
they  begin  to  get  dull  they  waste  not 
only  paper  and  other  printing  supplies 
but  employee  time  as  well. 

56.  A  little  extra  care  in  the  use  of 
gauge  pins  will  cut  down  their  break¬ 
age;  particularly  on  tongues. 

57.  Typewriter  and  adding  machine 
ribbons  can  be  used  longer  by  turning 
them  at  the  right  time;  do  so  as  soon 
as  the  original  black  impression  be¬ 
gins  to  fade.  Make  sure  the  brand  now 
being  used  gives  the  maximum  per¬ 
formance. 

58.  Get  tough  about  proof  correc¬ 
tions  .  .  .  get  a  signed  O.K.  from  the 
customer  with  the  understanding  that 
any  additional  corrections  not  specified 
in  original  copy  must  bear  an  extra 
service  charge. 

59.  Constant  attention  to  adjust¬ 
ments  on  typesetting  machines  reduces 
wear  and  tear  due  to  hang-ups  and 
saves  damage  to  mats  and  spacebands. 

60.  More  care  and  attention  in  mak¬ 
ing  original  adjustments  on  presses  for 
different  jobs  will  save  paper  wastage 
at  the  start  of  runs. 

61.  Check  automatic  control  mechan¬ 
isms  regularly  as  the  slightest  fraction 
in  which  they  may  be  out  of  adjustment 
is  so  much  waste  .  .  .  waste  that  only 
adds  to  the  printer’s  cost  of  doing 
business. 

62.  Conduct  an  active  campaign  to 
instill  the  wartime  economy  spirit  in 
every  employee;  wartime  economy 
practices  used  only  by  the  boss  himself 
will  never  get  the  job  done. 

V _ 


WAR  BONDS  SPEAK 
LOUDER  THAN  WORDS 
BUY  ALL  YOU  CAN! 
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essential — all  vital  to  Victory  .  .  .  and  it  gives  printing  an 
important  part  in  the  war.  OUR  part  is  to  help  you  keep 
your  plant  mechanically  fit  for  wartime  duty  .  .  .  and  we 
axe  prepared  to  furnish  needed  replacement  parts  and 
essential  equipment,  subject  to  emergency  regulations. 


[CTOFY 


It  Takes  a  Lo 
of  Printing  t 
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★  The  armed  forces,  government  agencies  and  prime  contractors  must 
have  official  forms,  bulletins,  labels,  and  questionnaire  blanks  to  con¬ 
duct  the  business  of  winning  the  war  .  .  .  the  people  need  newspapers  and 
magazines  to  keep  them  informed  ...  the  war  industries  require  trade  jour¬ 
nals,  literature,  and  books  to  disseminate  technical  information.  It*s  all 


THE  CHALLENGE  MACHINERY  CO 


t  Main  Office  and  Factory: 

GRAND  HAVEN,  MICH. 


Eastern  Sales  Office: 

50  Church  St.,  NEW  YORK 


BUY 

UNITED 

STATES 

WAR 

BONDS 

AND 

SIAMPS 


PtoHHiHf  pMHtiHf 

for  Saving  and  Selling 

PARTm 

MANNIE  HUBBELL 


★  When  mention  is  made  that  printers 
are  lax  in  building  business  through 
creative  ideas,  it  doesn’t  necessarily 
follow  that  the  printer  should  be  the 
advertising  department  for  his  cus¬ 
tomer.  It  rather  means,  in  our  opinion, 
that  the  printer  should  be  more  and 
more  alert  to  the  possibilities  of  guid¬ 
ing  the  buyer  of  printing  with  respect 
to  his  needs;  to  suggest  ideas  for  im¬ 
proving  any  prospective  printed  piece; 
to  approve  specifications  submitted  by 
the  buyer  as  to  their  maximum  effi¬ 
ciency;  and  to  recommend  alternatives 
which  may  either  improve  the  useful¬ 
ness  of  the  job,  or  which  may  accom¬ 
plish  the  result  desired  at  a  lower  ex¬ 
penditure. 

The  tempo  of  business  executives  is 
one  of  speed.  Initiative  on  the  part  of 
organizations  that  serve,  which  of 
course  includes  the  printing  plant, 
toward  efforts  to  conserve  the  buyer’s 
time,  will  provide  the  opening  for  addi¬ 
tional  opportunities.  If  a  buyer  of 
printing  receives  outstanding  coopera¬ 
tiveness  and  service  from  a  certain 
printer,  he  will  surely  continue  busi¬ 
ness  relations.  Extra  energy  in  speed¬ 
ing  up  production  through  the  shop, 
and  watchful  thinking  to  keep  buyers 
from  placing  an  order  for  something 
that  the  printer  can  see  will  be  imprac¬ 
tical;  these  are  real  tools  in  selling. 


Such  ideas  on  good-will  selling  may 
seem  like  good  theory,  but  how  about 
practical  operation?  To  be  concrete  in 
the  matter  we  submit  the  following 
thoughts  for  consideration.  Each  para¬ 
graph  suggests  a  separate  item. 

A  customer  wants  a  Christmas 
wreath  printed  in  two  colors,  red  and 
green.  He  wants  a  ribbon  at  the  top 
in  red,  the  berries  of  holly  in  red,  the 
leaves  in  a  green  screen  with  some 
background  of  leaves  solid  (green  over 
red) ,  also  the  outline  around  the  ribbon 
and  the  stem  outlines  of  the  leaves  in 
green  over  red.  This  is  the  way  the 
Planning  -  Printing  -  for  -  Saving  printer 
would  handle  it.  As  a  base  he  would 
select  a  drawing-board  paper  which 
contains  an  invisible  dot  pattern  which 
may  be  developed  by  the  application  of 
special  developers  which  are  obtain¬ 
able  with  the  paper.  The  artist  would, 
with  black  India  ink,  draw  the  outline 
of  the  leaves,  the  ribbon  and  the  ber¬ 
ries,  the  stem  outlines  and  the  back¬ 
ground  for  those  leaves  which  were  to 
be  solid.  Then  the  copy  would  be  shot 
for  the  red  negative.  The  original  copy 
would  then  be  returned  to  the  artist 
who  would  outline  the  ribbon  with 
black  India  ink,  white  out  the  berries 
and  ribbon  (except  outline),  and  use 
the  special  developer  on  the  leaves 
which  were  to  be  screened.  The  green 
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“RUBBER  BANDS”*  WAR  STYLE 


Been  wondering  what  to  do  when  you  can  t  get 
rubber  bands?  Here’s  a  solution  diat  really 
works  .  .  .  U.S.E.’s  new  string-and'button  tie. 

It’s  practical — ^goes  on  and  comes  off  in  a  split- 
second,  and  keeps  sheafs  of  papers,  envelopes 
and  small  packets  shipshape. 

Your  regular  customers  will  see  a  thousand- 
and-one  uses  for  this  really  handy  little  device 
.  .  .  just  as  many  uses,  in  fact,  as  you’ll  find  for 
it  around  your  own  shop ! 

U.S.E.  String-Ties  come  neatly  boxed  in  slotted 
rolls  of  250  .  .  .  tear  them  off  as  you  need  them. 

Order  them  from  your  regular  paper  merchant 
now  .  .  .  remember  that  he’s  also  ready  to  sup¬ 
ply  you  as  always  with  guaranteed  U.S.E.  qual¬ 
ity  Envelopes  for  every  purpose. 

UNITED  STATES  ENVELOPE  COMPANY 

Springfield,  Massachusetts 
12  Manufacturing  Divisions. . .  5  Salea-Serrice  Offices 

ii’S'E  e/ii/e/opesl^ 

ENVELOPES  — ESSENTIAL  COURIERS  IN  WAR  AND  PEACE 


negative  would  then  be  shot  at  the 
same  camera  reading  as  was  the  red. 
The  job  would  be  perfect  in  register. 
Elimination  of  extra  art  work  or  camera 
color  separation  would  give  a  first  class 
job  at  a  minimum  cost. 

Discuss  the  usage  of  the  potential 
printing  piece  with  the  user.  If  to  be 
exposed  to  outside  elements,  or  to  sun 
through  a  window,  the  paper  and  ink 
used  will  be  specially  selected.  If  to 
be  mailed  without  an  envelope,  the 
piece  will  be  constructed  from  different 
materials  than  if  it  is  to  be  enclosed. 
If  for  inside  use,  such  as  office  forms, 
question  the  buyer  as  to  number  of 
times  to  be  bandied,  tbe  importance 
of  its  appearance  after  several  han¬ 
dlings,  etc.  Many  tangible  suggestions 
lie  in  this  approach. 

When  accepting  a  job  on  which  a 
price  bid  has  been  made,  it  is  advis¬ 
able  to  check  carefully  the  final  speci¬ 
fications  with  those  used  on  the  esti¬ 
mate.  Then  it  is  not  safe  to  assume 
the  buyer  will  know  bow  this  may 
change  the  cost.  The  printer  makes  a 
sale  in  his  customer  relations  when  he 
calls  back  and  states  tbe  new  condi¬ 
tions;  either  an  increase  of  a  certain 
amount  or  a  credit.  An  opportunity  to 
advise  of  a  credit  over  the  original  bid 
increases  confidence  of  your  reliability. 

In  working  out  a  direct  mail  job  on 
which  the  weight  will  govern  the  post¬ 
age,  suggest  the  allowance  of  a  fraction 
of  an  ounce  under  the  maximum 
weight.  This  to  prevent  moisture  ab¬ 
sorption  on  days  of  heavy  humidity 
which  would  cause  an  additional  post¬ 
age  charge.  Don*t  treat  this  point  too 
lightly.  It  has  happened. 

An  important  item  many  times  over¬ 
looked  in  planning  a  mailing  piece  is 
the  outgoing  envelope.  You  probably 
know  from  experience  that  the  plant 
gets  so  wrapped  up  in  the  printing  and 
delivery  of  a  piece  that  it  winds  up  with 
the  job  delivered  on  the  deadline  and 
suddenly  discovers  that  mailing  enve¬ 
lopes  have  not  been  printed.  This  is 


just  another  example  of  the  1001  seem¬ 
ingly  unimportant  details  that  take  on 
great  importance  if  neglected. 

When  creating  a  combination  job  a 
disappointment  in  final  cost  may  be 
avoided  by  figuring  in  your  estimate  the 
following;  each  photograph  to  be  half- 
toned  will  be  a  separate  camera  shot 
unless  the  reduction  or  blowup  is  ex¬ 
actly  identical  in  percentage ;  a  reverse 
of  type  will  be  an  extra  shot ;  line  shots 
will  be  one  shot  for  each  dimension  of 
size;  stripping  of  negatives  must  be 
included  extra  when  joining  line  and 
halftone  copy.  If  two  or  more  colors, 
provide  for  registering  colors  in  nega¬ 
tives.  A  selling  job  may  be  performed 
by  the  printer  in  advising  the  buyer  as 
to  ways  and  means  of  reducing  the  num¬ 
ber  of  combinations  and  yet  get  a  satis¬ 
factory  printed  piece.  Ways  of  doing 
this  include  suggesting  proper  point 
sizes  and  faces  of  type  to  hold  the  num¬ 
ber  of  shots  to  one — also  suggesting 
either  two  halftones  or  two  line  draw¬ 
ings,  rather  than  one  of  each — suggest¬ 
ing  that  art  work  be  prepared  through¬ 
out  for  a  single  setting  of  the  camera 
in  shooting. 

These  and  many  other  ideas  for  being 
helpful  to  the  purchaser  of  printing  ap¬ 
pear  in  every  day’s  activities  through¬ 
out  our  nation.  Each  one  of  us  must 
do  opr  share  to  keep  the  standard  of 
the  printing  business  at  a  high  level. 

Have  you  sent  in  any  of  your  ideas 
as  yet  relative  to  the  subject  of  Plan¬ 
ning  Printing  for  Saving  and  Selling? 
If  not,  we  hope  you  will  respond.  We’re 
looking  for  your  contribution. 

V  .  .  .  _ 


Announcing  Revised  Edition  of 

PRESSMEN’S  Pocket  MANUAL 

by  J.  N.  Harrison 
Price  $1.50 

Please  send  money  with  order 

THE  GRAPHIC  ARTS  MONTHLY 
608  S.  Dearborn  St.  Chicago,  III. 
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AND  LITTLE 
SAVINGS 


It’s  ^oing  to  take  big  guns  and  little  sav¬ 
ings  to  win  this  global  war — savings 
which  seem  trivial  in  themselves  but 
whose  sum  total  may  mean  the  differ¬ 
ence  between  enough  critical  materials 
for  our  war  needs,  or  a  fatal  lack  of  them. 

So,  although  you  may  not  be  called 
upon  to  fire  a  big  gun,  you  can  make 
iittle  savings!  For  instance,  you  can  be¬ 
gin  by  conserving  roller  equipment  and 
getting  better  production  of  letterpress 
or  offset  work,  in  the  bargain. 

You  can  write  for  and  get— then  follow 
— Dayton’s  simple  and  practical  sugges¬ 
tions  regarding: 

1  •  A  roller  cleaning  solution  formula. 

2*  Cleaning  rollers  at  end  of  each  shift. 
3,  Leaving  rollers  wetafter  each  cleaning. 


4*  Week-end  roller  cleaning. 

5.  Salvaging  rollers  encrusted  with  ink. 

Furthermore,  in  the  interest  of  conser¬ 
vation  and  economy,  remember  Dayco 
Rollers  can  be  Re-Etaycoed  time  after 
time  to  original  equipment  efficiency— 
at  a  fraction  of  the  cost  of  a  new  roller. 

THE  DAYTON  RUBBER  MFC.  CO. 
Dayton,  Ohio 

The  Originatore  and  Pioneers  of  Synthetic 
Rubber  Printing  and  Lithographic  Rollers 

LATIN-AMERICAN  REPRESENTATIVES: 
National  Paper  &  Type  Co.,  120  Wall  St.,  New  York 
CANADIAN  REPRESENTATIVES: 
Manton  Bros..  Ltd.,  Elizabeth  Street.  Toronto 

BUY  WAR  BONDS  AND  SAVINGS  STAMPS 


W 

Eollliiri 

THE  ORIGINAL  AND  PIONEER  SYNTHETIC  RUBBER  PRINTING  AND  LITHOGRAPHIC  ROLLERS 
IHC  »Ll  PURPOSE  ROllEfi  FOR  Fil  FORM,  DISTRIBUTOR.  OUCTOR.  ETC. 


DAYCO  RENEWABLE  SURFACE 
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HOWS  you*  AooenTmoo 


FRiNms  WHO  Aomnsi 

should  send  spoeimons  for  ro> 
viow,  commont  and  construcHvo 
criticisin  in  this  tpaco  diroct  to 
Harold  Marshall.  Roaders  writ¬ 
ing  to  printers  for  spoeimons  of 
piocos  montionod  should  on- 
doso  adequate  postage. 


“THE  NEBRASKA  FARMER”^ called  in  a  photographer,  told  him  to 
“shoot  the  works,”  and  a  huge  (20''x36'')  broadside,  “Men  and  Machines” 
resulted.  Sounds  easy,  doesn’t  it?  Half  a  glance  at  this  impressive  job 
will  tell  you  that  a  heckuva  lot  of  planning  and  sweat  went  into  the  execu¬ 
tion  of  this  promotion  piece.  The  layout,  as  a  whole,  is  good,  and  the 
printing  is  well  done;  this  Lincoln  publisher  has  turned  out  a  hrst  rate 
panorama  of  his  plant;  and  this  is  one  of  the  few  jobs  of  this  kind  I’ve  seen 
that  adds  up  to  anything  worthwhile.  (Ad  Rating:  AA.) 


JACKSON  PRINTING  &  ADVERTIS¬ 
ING  CO.,  818  Wyandotte  Street,  Kansas 
City,  Missouri.  Merrill  Jackson  is  one  of 
the  most  persistent  advertisers  I  know. 
Every  couple  of  days  a  postal  rolls  in,  and 
we  generally  stop  to  read  it,  because  Mer¬ 
rill  usually  has  something  to  say.  We 
especially  liked  his  recent  double  job  title 
“The  Mail  Man  is  Always  Welcome.” 
Just  to  prove  his  arguments  for  mail  ad¬ 
vertising  he  showed  a  cartoon  of  a  mail¬ 
man  being  kicked  out  of  someone’s  office 
with  the  admonition  “We  don’t  want  any 
mail  today,  and  don’t  ever  come  back.” 
Half  of  the  double  postal  consisted  of  a 
business  reply  card.  Ad  Rating :  A. 

MILLET  THE  PRINTER,  607  South 
Akard,  Dallas.  Lyle  and  Bill  are  now  pro¬ 
moting  watermarked  “Texas  Bond,”  which 
seems  to  be  a  logical  and  sound  idea.  Num¬ 
ber  5  of  their  sales  points  for  this  stock 
ts  “Docs  not  contain  Vitamin  B.”  Even 
non-Texans  appreciate  well-placed  humor. 
Ad  Rating:  A. 

BURCK’S,  221  E  Street,  San  Bernardino, 
California.  Another  one  of  B’s  effective 


postals  proclaims  the  promise  that  deliv¬ 
eries,  not  alibis,  are  the  order  of  the  day 
at  Burck’s.  This  is  an  appropriate  theme, 
since  everyone,  from  the  jeweler  to  the  ice¬ 
man  is  blaming  lateness,  etc.,  on  the  War. 
Ad  Rating:  B. 

THE  PHEASANT  PRESS,  Greenlawn, 
Long  Island,  N.  Y.  This  shop  dug  out 
fifteen  hoary  old  stock  cuts,  arranged  them 
on  a  blotter  with  this  caption:  “Some  sub¬ 
stitutes  for  gas  and  rubber  found  among 
our  stock  of  cuts.”  Very  ingenious  op¬ 
portunism.  Ad  Rating:  A. 

THE  F.  A.  BASSETTE  COMPANY, 
Springfield,  Massachusetts.  Another  in 
this  company’s  fine  series  of  “For  The  Du¬ 
ration”  blotters  says  “Footwork  has  lim¬ 
itations  1  Direct-by-mail  advertising  will 
reach  all  of  your  customers.”  Illustration 
shows  a  blocked-up,  cob-webbed  car,  and 
a  salesman  soaking  his  weary  feet.  This 
series  deserves  a  prize.  Ad  Rating:  A. 
THE  GRAPHIC  PRESS,  Inc.,  121  East 
Davie  Street,  Raleigh,  North  Carolina. 
We’re  grateful  for  the  first  issue  of  your 
good-looking  little  house  book,  “Graphic 
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21WMS 
TO  KEEP 
KGIEKR 


PRINTING  JOO, 

IS  WAR  MATERIAL 


^  AT  A  North  Afri- 

^  port,  Am- 
erican  weapons  are 

action  agaiut^the 
cera  check  off  ^the 

Selective  Service 
officials  make  a  change  in  draft  regulations.  To 
local  boards  throughout  the  country  ^o  thou¬ 
sands  of  printed  directives  interpreting  the 
change. 

In  your  own  town,  a  manufacturer  converts 
his  plant  to  war  production.  To  organize  and 
nm  the  new  operation,  he  relies  on  a  system  of 
printed  forms. 

Printing  ia  essential  war  material.  It’s  vital 
to  the  Army  and  the  Navy  in  fighting  the  war. 
Vital  to  Washington  in  directing  the  war.  And 
vital  to  business  men  —  your  customers  —  in 
gearing  their  work  to  the  war  effort. 

These  customers  need  printing  to  help  them 
solve  production  problems.  They  need  effi¬ 
cient  printed  forms 

#to  guide  new  and  un¬ 
to  li|t  the  pressure  of 

help  turn  decisions 
into  action  . . .  letter¬ 
heads  for  the  letters 
which  must  today  do 
the  work  of  salesmen. 


Whoever  the  customer,  whatevn  his  job, 
printing  can  help  him  work  at  wartime  tempo. 
That’s  the  message  which  Hammermill  adver¬ 
tising  drives  home  month  after  month  in  the 
Saturday  Evening  Post,  Time  and  other  na¬ 
tional  magazines. 

Go  after  the  printing  jobs  thb  advertising 
helps  create.  Show  your  customers  how  print¬ 
ing  can  help  him  do  better  work.  And  clinch 
the  sales  with  the  Hammermill  selling  helps 
offered  here. 


"21  Ways  to  Keep  a  Clear  Desk" — ^21  leads  to 
sales.  lUustrated  time-saving  forms  for  men  in 
6  different  jobs.  "How  to  Harness  a  Confer* 
ence."  Shows  special  forms  to  help  your  cus¬ 
tomers  plan,  run,  and  follow  through  on  busi¬ 
ness  meetings.  New  "Sales  Contact"  letter¬ 
heads — an  effective  way  to  give 
sales  letters  the  touch  of  a  per-  a 
sonal  call. 


Hammermill  Paper  Ck>..  Ihie.  Pa. 
Please  send  me  the  sales  helps  checked 
below.  After  I  look  them  over.  I’ll 
tell  you  how  many  copies  I  need  for 
presentation  to  my  customers. 

(  )  "21  Ways  to  Keep  a  Clear  Desk" 

(  )  “How  to  Harness  a  Oonferenoe’’ 

(  )  "Sales  Contact’’  letterheads 

Name . 

Position . . 


(Attach  to  your 
business  letterhead) 


THROW  YOUR  SCRAP 
INTO  THt  SCRAP 


Impressions/*  and  hope  you  keep  it  com* 
ing.  I’d  like  to  see  future  issues  a  little 
“meatier”  in  content ;  more  pictures,  mebbe, 
and  how  about  scattering  quarter,  and  half- 
page  ads  of  your  own  (or  customers’) 
through  the  book,  instead  of  just  one  not* 
very -impressive  page?  Ad  Rating:  B. 

BAINS  PRESS,  417  Robinson  Place, 
Shreveport,  Louisiana.  We  like  this  shop’s 
cleverly  planned  three-month  calendar.  It’s 
a  simple  die-cut  job,  yet  it  can  be  used 
on  desk  or  wall ;  reverse  side  features  a 
full  three-year  calendar.  Also  good  is  Bain’s 
little  duo-tone  stock  folder.  Through  a 
smart  folding  arrangement  he  achieves  a 
multi-color  press  effect,  and  an  unusual 
message.  Ad  Rating:  A. 

MAILOGRAPH  COMPANY,  Inc.,  39 
Water  Street,  New  York  City.  To  pro¬ 
mote  special  Christmas  jobs  (letterheads, 
cards,  greetings,  etc.)  Mailograph  sent  out 
a  four-page,  two-color  letter.  Motives, 
ideas  and  suggestions  were  shown  to  help 
prospects  make  up  their  minds.  A  busi¬ 
ness  reply  card,  enclosed,  invited  inquiries. 
Ad  Rating:  A. 

EDWIN  H.  STUART,  Incorporated,  422 
First  Av.,  Pittsburgh.  Dear  Ed :  The 
boss  (GAM’S  editor)  passed  your  October 
27  th  letter  on  to  me.  .  .  .  stop  shivering, 

I  won’t  include  it.  I  remember  that  your 
house  organ  was  my  favorite  reading  fifteen 
or  more  years  ago;  do  you  still  publish 
it?  Your  stuff  still  reads  as  punchy  (no, 

I  don’t  mean  punch-drunk)  as  ever.  But 
why  don’t  you  call  in  someone  to  do  your 
ad  set-ups?  Everybody  knows  you  can 
set  type,  but,  apparently  you  sink  into  a 
shoemaker’s  son  psychosis  every  time  you 
do  something  for  yourself.  You  think 
your  “Brush”  blotter  is  hot?  Ask  Frederic 
Nelson  Phillips,  305  East  45th  Street,  New 
York  City,  to  send  you  one  of  his  postals 
promoting  the  same  type.  Your  stuff  is 
okay,  Ed,  but  it’s  not  quite  good  enough 
for  Ed  Stuart’s  ads.  Anyhow,  not  the  Ed 
Stuart  this  cub  used  to  revere.  You  asked 
for  it! 

FURBUSH-ROBERTS  PRINTING  CO., 
108  Exchange  Street,  Bangor,  Maine. 
“Inklings/*  the  bi-monthly  house  magazet 
of  this  shop  offers  its  contents  in  a  small, 
friendly  size.  Interesting  paragraphs  make 
good  reading,  but  how  about  doing  some¬ 


thing  about  the  format;  isn*t  it  a  bit  on 
the  austere,  barren  side?  A  few  pictures, 
or  perhaps  a  small  house  ad  here  and  there, 
might  liven  things  up  a  bit.  Your  ides 
of  including  samples  of  recent  jobs  is  a  good 
one;  would  be  even  better  if  you  attached 
a  sticker  explaining  the  jobs  and  any  prob¬ 
lems  you  might  have  solved  in  their  com¬ 
pletion.  People  like  to  read  about  how 
other  folks  do  their  work.  Ad  Rating:  B. 

SCHUSS  &  SCHUSS,  511  West  Side  Ave-  i 
nue,  Jersey  City,  New  Jersey.  This  shop  1 
uses  a  double-post  card  to  promote  honor  1 
rolls  and  patriotic  certificates.  This  is  a  | 
timely  idea;  would  have  liked  to  see  a  1 
more  forceful  layout.  A  business  reply 
card  made  up  half  of  the  double  card.  Ad  • 
Rating:  B.  j 


EMPIRE  PRESS,  95  New  Jersey  Railroad 
Av.,  Newark,  New  Jersey.  Your  “Wake- 
Up”  2-color  postal  is  a  lively  one,  but  why 
not  take  some  of  your  own  advice — “give 
’em  prices — give  ’em  items — give  ’em  spe¬ 
cials.  .  .  .”  Bet  you’d  entice  a  lot  of  new 
customers  if  you  told  ’em  how  much  it  I 
would  cost  for  a  thousand  like  yours.  Ad  | 
Rating:  B.  I 

THE  CENTRAL  PRINT  SHOP,  31  I 
French  Street,  New  Brunswick,  New  Jer-  j 
sey.  Meyer  Frischling,  Central’s  owner,  [ 
announces  via  a  double  card  his  appoint-  { 
ment  to  teach  printing  in  a  high  school- 
says  his  services  are  being  “rationed”  to 
his  customers.  That’s  okay,  Meyer,  but 
I  think  your  deckle-edged  announcement 
card  isn’t  quite  in  keeping  with  the  “ration¬ 
ing”  theme.  Ad  Rating  :  B. 

FARRELL  PRINTING  COMPANY, 
Columbia,  South  Carolina.  It  is  very 
difficult  to  criticize  your  blotter  efforts; 
they  are  neither  too  good,  nor  too  bad.  Both  I 
designs  violate  my  pet  peeve — selling  print¬ 
ing,  rather  than  specific  items.  I  like  the 
color  scheme  of  your  light  and  dark  blue 
combination,  but  how  do  recipients  feel 
about  having  such  billboard-y  looking  blot¬ 
ters  on  their  desks?  Ad  Rating:  B. 

ACME  PRINTING  CO.,  Spray,  North 
Carolina.  Better  check  your  state  laws 
concerning  use  of  the  flag  commercially. 
We  know  that  your  motives  are  purely 
patriotic,  but  the  law’s  the  law ! 

V _ 
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WkiUyheif  iaM 


AT  BIG  DISCOUNTS 


Hamilton  Cabinets  with  Extra  Deep  Cases.  Single  tier  flat  top 
steel  cabinets,  some  40  inches  high  with  18  cases,  and  some 
43  inches  high  with  19  cases.  They  can  be  purchased  either 
with  or  without  the  cases.  Lip  front  cases  can  be  used  in  the 

e 

empty  bodies.  Here  is  a  chance  for  anyone  now  using  old 
style  case  stands  to  saTe  floor  space  and  modernize  his  com* 
posing  room.  Order  through  your  dealer  today. 


Prices 


No.  12196-X  with  18 

Type  Cases  Sale  Price 
$75.00 


No.  12197-X  with  19 

Type  Cases  Sals  Pries 

$77.50 


No.  12242.XT  Empty 
■odies  for  18  Caast— 
Sals  Price  $26.00 


Ne.  12249.XT  Empty 
Bodies  fer  19  Cases— 
Sals  Price  $26.00 


i41I  price*  mre  net 
F,OM.t  Two  XioorSf 
WUeonaim 


4^€mMSjlSn. 


MANUFACTURING  COMPANY 


TWO  RIVERS,  WISCONSIN  ^ 
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Black  &  White 

MATRIX  CONTRAST 


MORALE! 

Yon  will  improre  the  mo¬ 
rale  of  your  operators  by 
installing  Black  &  White  ref¬ 
erence  marks  on  matrices. 
They  are  easier  to  read  and 
reduce  errors  at  least  33%.. 

Scientific  tests  prore  supe¬ 
rior  risibility  of  Black  & 
White.  Send  for  booklet 

HATUZ  CMTBAST  COU 

EMPIRE  STATE  BUILDING.  NEW  YORK 


A  Practical  Touch  System 
for  Operating  the  Linotype, 
Intertype  and  Linograph 

by  E.  B.  Harding 

Set  of  booklets  in  case  giving  complete 
instructions  and  practice  exercises  for 
beginner  and  experienced  operator. 

Send  check  for  $2.27  to 

The  Graphic  Arts  Publishing  Co. 
608  South  Dearborn  St.,  Chicago,  III. 


Typesetting 

Questions 


answered  by 
H.  C.  ROCKWELL 

Slugs  High  at  Right  End — 
“Floating”  Tie-Bolt 

QOur  Linotype  has  for  years  per- 
•  sisted  in  delivering  slugs  frac¬ 
tionally  higher  on  the  right  end — a  30- 
em  slug  would  be  .918"  (type  high) 
at  left  and  persistently  a  thousandth 
or  so  higher  at  the  right  end,  regardless 
of  all  back  knife  adjustments. 

All  molds  are  kept  cleans  harmonized, 
no  appreciable  mold  warp  and  no  metal 
accumulations  on  mold  face  or  back. 
Still  the  plus  height  at  the  right  end 
persisted. 

A  new  mold  disk  with  four  new  molds 
teas  applied,  with  especial  care,  but 
still  all  molds  showed  .001"  high  at 
right  end  as  before. 

In  sheer  desperation,  looking  the  ma¬ 
chine  over,  from  the  rear,  while  in  mo¬ 
tion,  I  saw  a  little  play  in  the  head  of 
the  machine  column  tie-bolt,  which 
screws  horizontally  into  the  rear  of  the 
machine  column  and  is  adjustable  with 
a  set  screw  where  it  anchors  to  the 
upper  bearing  of  the  large  cam  shaft. 
The  set  screw  was  loose  and  the  tie- 
bolt  had  gradually  unscrewed  and 
worked  back  until  it  floated — had  no 


The  FRANKLIN  PRINTING  CATALOG  can  pinch 
hit  for  trained  help  called  to  the  colors.  Any  alert 
employee,  with  the  help  of  the  Catalog,  can  place  a 
profitable  selling  value  on  any  printing  order.  Write 
today  for  details  of  trial  order  plan  and  learn  how 
you  may  try  out  this  Service  in  your  own  office. 

PORTE  PUBLISHING  COMPANY 

SALT  LAKE  CITY,  UTAH 
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Replacement  Parts  and  Small  Inventory 
Still  Available  for  Printing  Needs 

^  Yes,  for  some  months  now  Monomelt  has  been  one  of  the 
long  list  of  printing  equipment  manufacturers  who  have 
switched  to  the  production  of  war  materials  exclusively. 

Yet,  even  while  war  production  goes  on  full  blast.  Monomelt 
engineers  are  discovering  as  a  byproduct  of  today’s  effort, 
new  ideas  and  new  methods  that  will  contribute  greatly  to 
tomorrow’s  peacetime  equipment.  When  the  Axis  falls  and 
Monomelt  again  resumes  peacetime  production.  Monomelt 
equipment  will  be  better  than  ever!  Meanwhile,  to  keep 
present  equipment  operating  efficiently.  Monomelt  is  main¬ 
taining  a  reserve  stock  of  repair  and  replacement  parts.  A 
small  inventory  of  new  equipment  is  also  available  subject 
to  prior  sale. 


MONOMELT  CO. 


1611  Polk  Street  N.  E. 


Minneapolis,  Minnesota 
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\\  \\  \\  Write  today  for  your 

\\  ^  ^  topy  of  our  Wall  Chart. 

STRIPFOUNDERS 

4550  South  Fodoral  Street,  Chicago,  Illinois 


A  Finer  Place  to  Stay 

HOTEL 
FORT  MEIGS 

The  superiority  of  Fort  Meigs  Hotel  is 
attested  to  by  experienced  travelers. 
Reasonable  rates.  Purple  Cow  Coffee 
Shop  and  Corinthian  Dining  Room  serve 
the  best  food  in  Ohio. 

250  ROOMS 
from  $2.50 

EDWARD  SHERMAN,  Mgr. 

St.  Clair  between  Madison  and  Jefferson  | 

TOLEDO 

ONE  OF  THE  ALBERT  PICK  HOTELS 


S  gracing  or  stabilizing  effect  upon  the  I 
machine  column^  to  which  the  right  ^ 
vise-locking  anchor  is  attached — conso 
quently  the  column  was  warped  for¬ 
ward  slightly  with  each  lockup  and  cos' 

/  screwed  the  tie-holt  into  the  colut 
carefully^  to  a  light  head  bindy  a 
tightened  the  set  screw.  I  then  cast  ani 
**mikedf*  more  30-em  slugs.  To  my  sur 
prise,  the  right-hand  plus  in  slug  heig 
..  had  practically  vanished — and  I  lu 
y\  touched  no  other  adjustments.  Au 

\\  molds  act  alike.  m 

H.  M.  0.,  Garfield,  Ala. 

U  A  Your  problem  is  common  to  all, 

^  \  /\m  and  your  happy  solution  should 

'  help  many  others  to  achieve  uniform 
slug  height. 

You  had  apparently  met  every  r^ 
quirement  in  mold  alignment,  mold 
ir  harmony,  slug  trim,  even  new  disk  and 

'T.  molds — but  accurate  parallelism  b^ 

1^  A  tween  mold  faces  and  mats  in  justifies* 

K  $  tion,  lockup  and  cast  was  apparently 

llinois  defeated  by  the  ^‘floating’*  of  a  loose 

mmmm  tie-bolt  which  left  the  machine  column 

flexible  and  yielding. 

The  left-hand  vise-lock  is  rigidly  at- 
ay  tached — no  possible  play — and  with 

proper  adjustment  of  the  tie-bolt  the 
same  rigidity  through  the  machine  col¬ 
umn  may  be  secured  for  the  right-hand 
,  _  vise  anchor. 

t  A  “floating”  anchor  defeats  parallel- 

I  ^  ism  between  mold  face  and  mats — the 
forward  justification  and  lockup  thrust 
sTers  greater  at  the  rigid  end,  a  disturbed  and 

3ffee  variable  face  level  resulting  at  the 

serve  “floating”  end — this  disturbed  face 

level  thus  showing  a  fractional  plus  in 
slug  height — and  the  back  knife  is  al¬ 
ready  snug  up  and  can’t  trim  it  off  the 
bottom. 

Face  level  variations  also  result  from 
metal  accumulated  on  the  matrix  edge 
>non  walls,  dirty  and  warped  mold  faces, 
etc.,  affecting  slug  height.  Discrepan- 

Dcies  will  be  general  and  easily  located 
and  treated.  But  a  persistent  “plus” 
in  slug  height  at  the  right  hand  end 
TELS  suggests  defeated  parallelism  and  pos- 
___  I  sibly  a  “floating”  tie-bolt. 
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Printing  is  helping  toward  max* 
imum  efficiency  in  all  produc¬ 
tion  and  war  effort.  It  is  the 
instructor  and  the  checker  for 
nearly  every  operation.  In  a  thou¬ 
sand  ways  it  is  a  contributor 
toward  a  quicker  peace. 

Your  work  in  producing  this  es¬ 
sential  printing  is  important.  Your 
time,  too,  is  valuable.  Your  minutes 


and  the  presses  you  operate  should 
give  maximum  output. 

You  need  good  rollers  to  do 
this.  They  should  be  BINGHAM 
Rollers,  made  for  the  season,  and 
properly  used. 

Check  your  rollers  now.  Replace 
any  pitted,  out-of-season,  or  poorly 
inking  rollers.  There  is  a  Bingham 
representative  near  you. 


SAM’L  BINGHAM’S  SON  MFG.  CO. 

Manufacturers  of  Printers’  and  Litho-Offset  Rollers 


Atlanta 

Claveland 

Dallas 


Das  Moines 

Detroit 

Houston 


CHICAGO 

Indianapolis 
Kalamazoo 
Kansas  City 


Minneapolis 
Nashville 
OklahonM  City 


Pittsburgh 
St.  Louis 
Springheld.O. 


100% 

ACCURATE 
COUNTERS 

for  Kluge  and 
Chandler  & 

Price  presses 

Knob  reset  counter, 
DR  (illustrated). 
$8.25  .  .  .  non-reset 
model  D.  S6.75  .  .  . 
model  AR  for  other 
presses.  $7.75. 

F.  B.  Redinaton  Oo. 
110  8.  Sangamon  9U 
Chicago.  III. 


i' 


REDINGTON 


Stereotyping 

Questions 


HiU 

(vPress  Static 

ir#i 


STATIC 


Speeds  up  preducfion  and 
increaaea  yew  profit 

Inexpensive  •  Dependable 

10  DAY  FREE  TRIAL 

WHt»  /ar  ittmurmtmd  FmUmr 

A  CompUfo  Use  of  Printer's  Brushes 


Western  Brush  Co.,  Inc. 
2^  SowtN  Street 

C  h  ic  Jqo,  I  i  ii  no  It 


,y.- 


'j] 


ventional  manner.  A  sheet  of  shirt 
sleeve  material,  or  thin  moulding 
blanket  is  placed  over  the  mould  and 
a  smooth  sheet  of  engraver’s  zinc  on 
top,  turning  the  form  upside  down  with 
the  engraver’s  zinc  on  the  bottom,  the 
cloth  between  the  wet  mat  and  zinc 
sheet.  The  wood  bases  are  overlayed 
to  compensate  for  the  degree  of  yield 
of  the  wood  and  placed  under  the  dry¬ 
ing  table  to  dry,  allowing  a  little  added 
time  for  the  restricted  escape  of  steam 
through  the  crevices  of  the  form  face. 
The  conventional  drying  blankets  are 
used  over  the  back  of  the  form,  on  top 
in  drying.  If  you  are  moulding  and 
drying  in  one  operation  on  a  direct 
pressure  machine,  place  the  smooth 
zinc  sheet  in  position,  then  the  cloth 
and  then  the  wet  mat  face  up.  With 
the  form  inverted  facing  the  mat,  over¬ 
lay  the  wood  bases,  cover  with  the  con¬ 
ventional  drying  blankets  and  mould 
and  bake  with  this  procedure.  The 
space  levels  will  be  shallow,  larger 
spaces  require  routing.  These  proced¬ 
ures  are  being  used  regularly  reproduc¬ 
ing  illustrations  very  satisfactorily 
mounted  on  wood. 


TYMPAN 


"Callp«r«d  Uniformity"  for  pro- 
clilon  makoroody— Mvos  press  time 
and  money.  Great  strength  wins 
aoaln^a  25''x3S"  sheet  of  Ton  Tough 
Will  support  a  dead  weight  of  2,450 

founds -that's  roolly  strong  1  Try 
on  Tough -write  for  free  sample. 
Remember  Centreline  for  better 
tag,  manifold,  water  repellent  sign, 
die  wipe  and  auto-press 


Presswork 

Questions 


op«rat«  your  rotary  press  with  maximum 
efficiency  and  economy.  The  proven 
PMC  Warnock  Hook  System,  with 
automatic  locking,  assures  faster  plate 
mounting  and  precision  registering. 
Write  today  for  catalog  and  full 
particulars.  •  »  •  •  • 


THE  PRINTING  MACHINERY  CO. 

436  commercial  square  .  CINCINNATI,  OHIO 


E.  t6ik  Si.,  N«w  Yofi  CMy  e  eOt  S.  D«aiboni  Si.,  Qikoge 


answered  by 

MAGNUS  A.  ARNOLD 

Perforating  on  Press 

We  print  a  lot  of  salesbooks  in 
m  duplicate^  ten  up,  as  per  enclosed 
sample  set.  The  perforating  as  you 
will  note,  is  done  on  the  press,  and  it 
gives  us  considerable  trouble. 

We  use  over  type~high  perforating 
rule.  It  digs  down  into  the  packing, 
fills  up  the  groove  causing  it  to  bulk 
up  resulting  in  a  sloppy  printing  job, 
and  poor  perforation.  Often  times  the 
tympan  separates  at  the  perforation 
causing  the  necessity  of  putting  on  a 
new  tympan. 

Do  you  have  any  suggestions  as  to 
how  we  might  be  able  to  do  a  better 
perforation  job?  A  run  consists  of 
10,000  impressions.  The  salesbooks  are 
printed  on  a  Miehle  Vertical  Press. 

Is  there  such  a  thing  available  as 
thin  ribbon  brass  or  copper,  which 
could  be  glued  under  the  tympan  at 
the  perforation  and  thus  by  using  reg¬ 
ular  type-high  perforating  rule  give  a 
good  clean  perforation? 

P.  F.  0.,  BiglervUle,  Pa. 

In  the  matter  of  press  perforating, 
>  we  recommend  the  use  of  type 
high  steel  rule.  The  extra  impression 
required  to  perforate  should  be  applied 
on  the  top  sheet  and  the  most  suitable 
material  to  use  for  this  purpose  is  the 
regular  black  binders  cloth,  which 
should  be  pasted  over  the  rule  impres¬ 
sion  with  fish  glue  or  some  equally 
strong  glue.  As  to  thin  brass  or  cop¬ 
per,  we  believe  this  can  be  bought  from 
the  American  Type  Founders,  200  El- 
mora,  Elizabeth,  New  Jersey.  It  also 
serves  well  as  a  base  for  extra  impres¬ 
sion  in  press  perforating. 

V  .  .  .  _ 
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What  does  it  mean  to  you? 

When  that  "rush”  stamp  goes  on  your  print¬ 
ing  orders,  do  you  expect — and  get — quality 
results?  We’ll  bet,  then,  that  your  printer  is 
a  constant  user  of  Rising  Papers. 

Here  is  what  one  printer  recently  wrote 
about  Rising  Bond,  in  reference  to  an  out¬ 
standing  letterhead  he  had  produced.  "I  be¬ 
lieve,”  said  he,  ^^Rising  Bond  is  the  only  sheet 
in  the  25%  rag  class  that  would  achieve  these 
results.”  He  said  further,  "Rising  Bond  is  ver¬ 
satile  enough  in  its  affinity  for  ink  to  take  a 
fine  light  type  and  heavy  reverse  in  one  im¬ 
pression.” 

Take  a  tip  from  a  printer,  and  use  Rising 
Bond  for  your  letterhead.  Call  in  your  Rising 
merchant  today. 

RISING  PAPER  COMPANY 

HOUSATONIC  .  MASSACHUSETTS 
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fN?  6351 

Print  nTimbers  legible  at  6  ft. 
with  ordinary  type  forms  .  .  . 
no  special  chases,  no  work  on 
press  beds,  no  heavy  outlay 
for  special  machines.  Stocked 
in  2  styles  (Roman  and 
Gk>thic)  in  5.  6  or  7  wheel*. 


INSTANTANEOUS 

TYPE  CLEANER 

Removes  tough,  hard- 
caked  ink  quickly,  thor¬ 
oughly.  Order  from 
your  dealer. 

OHALMER8  CHEMICAL 
CCMPANY 

l23ChMtnut8t.,  Newarfc.N.J. 


1^  Stop  Offset 
Trouble! 


Send  today  for  our 
new  bulletin,  “10 
Ways  to  Avoid  Off¬ 
set."  14  pages  of  valu¬ 
able  hints  for  the 
pressman — how  to 
prove  presswork — 
save  money — by 
ping  Offset  trouble 
E.  h  KELLY  CO. 

1833  W.  Pitcher  St.  Kalamazoo. 


Electrotypes  Wear  Unduly 

QWe  are  for  some  reason  getting 
■  excessive  wear  on  electrotypes 
run  at  a  speed  of  3500  in  a  Simplex 
20  X  26  presSf  using  all  synthetic  rollers 
of  a  popular  brandy  and  paper  like  the 
enclosed  sample. 

The  copper  plating  will  begin  to  wear 
off  after  ten  thousand  impressions.  At 
first  we  complained  to  the  electrotypers, 
but  now  we  realize  that  some  chemical 
action  must  be  taking  place  which  de¬ 
stroys  the  copper,  or  else  our  last  ship¬ 
ment  or  two  of  ink  has  been  “fixed” 
by  someone.  We  pay  from  45  to  60 
cents  per  pound  in  100-pound  lots  for 
our  ink. 

After  our  synthetic  rollers  set  for 
several  days  a  sticky  substance  seems 
to  form  on  them.  Could  this  be  a  chem¬ 
ical  which  would  destroy  copper;  or 
when  probably  coming  in  contact  with 
the  chemical  of  a  certain  ink,  the  two 
together  doing  the  dirty  work.  Or  per¬ 
haps  the  chemical  used  in  the  color¬ 
ing  of  the  paper;  we  use  the  yellower 
slicker  side  of  the  sheet  for  the  half¬ 
tone  work. 

W e  are  very  careful  to  see  that  the 
rollers  touch  lightly.  Our  press  is  only 
about  two  years  old  and  is  used  only 
about  three  days  each  month;  sits  idle 
two  weeks  at  a  time. 

C.  H.,  Crossville,  Tenn. 


A  While  it  is  true  that  certain  chem- 
icals  in  inks  and  possibly  in  syn¬ 
thetic  rollers  may  eat  away  the  copper 
surface  of  halftones  and  electros,  yet 
the  process  of  deterioration  is  slow 
and  would  hardly  appreciably  affect  the 
surface  of  a  cut  on  a  run  of  ten  thou¬ 
sand. 

As  for  press  speed,  that  has  no  bear¬ 
ing  on  the  matter  of  wear;  nor  has  the 
coloring  of  the  paper;  nor  do  we  be¬ 
lieve  that  anyone  could  “fix”  the  ink 
to  produce  the  appearance  of  wear. 

The  probable  cause  may  be  found 
in  the  fact  (if  it  is  so)  that  the  cut 
( Continued  on  page  70) 
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Blatchford  Base  for  Book  Printing 

Because  It  Meets  Every  Modern  Demand 
for  Time  Saving 

-  When  speed  and  accnaracy  In  make  up  are  essential 

considerationa — The  Blatchiord  System  has  no  serious 
rivaL  The  scoring  of  the  base  in  Vi"  squares  proTides 
an  accurate  guide  for  idignment,  and  the  ratchet  hook, 
which  was  especially  designed  for  book.  work,  permits 
super  speed  in  make  up.  With  the  ratchet  hook  and  the 
regular  pin  hooks,  eyery  problem  or  method  of  book 
m^e  up  is  economically  solved.  With  the  Blatchford 
System,  the  changing  of  a  set  of  plates  is  a  matter  of 
o^y  a  few  minutes. 

Speed  in  lock  up  and  speed  in  changing  a  set  of  plates 
are  production  "musts"  for  every  b^k  printer,  and  to 
serve  this  requirement,  the  Blatchford  special  ratchet 
hook  and  the  special  operating  tool  have  actual  stream- 
THE  GUARANTEED  BASE  up  operation— cutting  the  time  factor  to  an 

jjr^oiAClPi^  mlnimiime 

Write  for  information 


E.  W.  BLATCHFORD  CO. 

63  Park  Row,  NEW  YORK  900  W.  1  Srii  St.,  CHICAGO 


N  BLUE  BOY 


OR  A.utomatic  Precision 

5  WHEEL  BLUE  BOT  6  WHEEL  BLUE  BOT 


MODEL  5 


MODEL  6 


m  fTBi 


AMERICAN  NUMBERING  MACHINE  CO 

ATLANTIC  AND  SHEPHERD  AVES.  BROOKLYN  N.  Y 

B  R  A  NC  H  — 105  W  E  ST  MADISON  STREET  CHICAGO  ILL 
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^NATIONAL 

PMSS  NUMBERING  MACHINES 


Highest  quality  guaranteed 
P«rwanl,  Backward  or  skip  whaal 
Ordar  from: 

AMERICAN  WOOD  TYPE  MFC.  CO. 
270  Lalaratta  SL.  Now  York  Citr 

NATIONAL  NUMBERING  MACHINES 
1  Bookman  SL.  Now  York  Ctty 


The  BOLTON  KNIFE 


It  la  tka  KnHa  that  doaa  Hia  aimmt 

John  W.  Bolton  &  Sons,  Inc. 


LawroncOf  Mast. 


Silk  Screen 
Questions 


answered  by 
J.  I.  BIEGELEISEN 

Drying  Problem 

JF e  occasionally  get  large-run 
m  silk  screen  jobs  that  cannot  be 
taken  care  of  by  our  fixed  equipment. 
We  are  especially  cramped  for  racking 
space  needed  for  drying  the  prints. 
These  big  jobs  don*t  come  often  enough 
to  warrant  our  getting  more  racks  or 
more  space.  Is  there  any  other  way 
of  drying  cards  except  by  placing  them 
in  the  wooden-shelved  drying  units? 

L.  I.  T.f  Jackson,  Miss. 

There  are  two  ways  of  approach- 
>  ing  your  prohlem.  One  is  to 
quicken  the  drying  quality  of  your  paint 
hy  the  addition  of  Japan  drier,  so  that 
the  same  number  of  racks  can  be  used 
with  a  greater  turnover.  The  sooner  the 
paint  dries,  the  sooner  the  job  can  he 
collected  from  the  racks,  leaving  them 
free  for  new  cards.  The  danger  in 
this  practice  is  that,  if  too  much  drier 
is  added,  the  paint  may  become  brittle 
and  not  cling  to  the  surface,  which 
would  be  a  special  headache  on  non- 
absorbent  stock  such  as  celluloid,  foil, 
etc.  Another  drawback  is  that  too  much 
drier  will  make  the  paint  dry  so  fast, 
it  may  dry  into  and  clog  the  screen. 
Just  remember  that  such  doctoring  car¬ 
ries  potential  penalties,  and  use  your 
discretion. 

The  other  approach  to  your  problem 
is  from  the  racking  angle.  By  making 
makeshift  systems  and  devices  avail¬ 
able,  your  ingenuity  may  help  you  solve 
your  shortage-of-racks  problem.  Here 
are  several  systems  that  you  can  try: 

1.  If  the  cards  are  heavy,  say  80- 
or  100-point  or  more,  this  system  may 
work  out  O.K.  Place  a  large  heavy 
box  on  the  floor.  Take  the  ^st  card 
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that  comes  off  the  printing  table  and 
prop  it  up  flat  against  the  box.  Stand 
the  next  printed  card  up  on  its  side, 
at  an  angle  against  the  left  edge  of  the 
first  card.  The  third  card  is  placed 
in  a  corresponding  position  on  the  op¬ 
posite  side;  standing  on  its  side  at  an 
angle  against  the  ri^t  edge  of  the  first 
card.  The  fourth  card  is  placed  par¬ 
allel  with  the  first,  and  is  rested  against 
the  second  and  third  cards.  In  every 
case  be  sure  that  the  printed  surface 
is  clear  and  free  from  contact  with  any 
other  card.  The  procedure  is  repeated 
until  all  the  cards  are  stacked  in  this 
interlocking  fashion.  If  the  cards  are 
not  stacked  properly,  the  whole  lineup 
may  collapse  like  a  row  of  dominoes. 
Try  it  first  with  several  small  index 
cards  and  see  how  well  adapted  this 
method  is  to  stacking  cards  in  an  or¬ 
derly  way,  and  without  using  any  kind 
of  racks. 

2.  This  system  is  not  quite  so  tricky, 
and  it  is  applicable  only  where  the 
paint  is  not  applied  over  the  entire 
surface  of  the  card.  Take  a  hypo¬ 
thetical  example.  A  100-point  card 
28"x44''  has  a  colored  design  10  inches 
wide  or  so  towards  the  left  side.  In 
other  words,  less  than  one-half  of  the 
card  has  a  wet  paint  area.  Place  the 
first  printed  card  flat  on  a  table  con¬ 
siderably  larger  than  the  card.  Now, 
as  the  next  print  comes  off  the  printing 
base,  turn  the  card  so  that  its  printed 
area  is  towards  the  right.  Then,  to 
avoid  smearing  the  first  print,  place  the 
second  card  on  top  and  somewhat  to 
the  right  of  the  first.  See  that  the 
printed  area  of  the  first  card  is  not  in 
contact  with  the  second  card.  The 
third  card  is  set  exactly  the  same  as 
the  first,  pnd  the  fourth  like  the  sec¬ 
ond,  and  so  on.  The  thickness  of  the 
card  and  the  stagger-stacking  arrange¬ 
ment  will  prevent  one  wet  area  from 
coming  in  contact  with  the  other.  And 
the  ceiling  is  the  limit  on  this  system! 

3.  If  the  first  two  systems  don*t  fill 
the  bill,  there  is  still  another  thing  you 


jffinrU.S.lVAR  Bonds 


How  You  Can  Help 
Win  the  War 

Yes,  you  can  help.  The  Trea¬ 
sury  Department  would  like 
every  printer  to  imprint  cuts 
(like  the  one  above)  on  the 
Face  of  every  envelope  that  goes 
through  the  mails. 

The  drive  is  on.  You  can  help 
the  war  effort  hy  imprinting 
these  cuts  on  the  envelopes  of 
every  customer  you  have. 

Get  choice  of  18  official  dectroa  at 
cost  from  us.  Use  the  coupon  bdom 
for  FREE  proof  aheet, 

WESTERN  STATES 

Envelope  Company 

1616  W.  Pierce  St.,  Milwaukee,  Wb. 


YOU  BET  .  .  . 

Send  me  FREE  proef  tlieet  ef  War  Bend 
Campaign  ento  arailabla  at  eeat«  te  eheem 
those  we  ean  nM. 

Indirldnal _ _ 

Addreaa _ 

City _ State _ 


The  Graphic  Arts  Monthly — December ^  1942 


39 


I 


I 


ROSBACK 


Rotary  Round  Hole  and  Slot  Hole 
Perforators,  Hi-Pro  Paper  Drills, 
Gang  Stitchers,  and  Vertical  Per¬ 
forators  and  Punching  Machines. 

F.  P.  Rosback  Company 

Benton  Harbor,  Michigan 
Largest  Perforator  Factory  in  the  World 

Rosback  Verti¬ 
cal  Perforators 
hare  replace¬ 
able  perfcnatins 
mechanism,  also 
inlaid  tool  steel 
die  with  5- 
year  guaran¬ 
tee. 

Foot-power 
perforators.  20". 

24".  28"  sizm; 
motor  drire.  28" 
and  SO"  sizes. 

Hand  perfora¬ 
tor.  10"  size 
with  open  eiuL 
perforates  20" 
line  by  rerers- 
ing  sheet. 


can  try.  On  occasions  when  the  print¬ 
ing  area  is  not  so  ideally  confined  as  to 
allow  for  stacking,  narrow  pieces  of 
cardboard  slipped  between  the  cards 
will  be  most  useful.  Here's  a  hypo¬ 
thetical  job.  Let  us  say  we  are  print¬ 
ing  a  card  where  the  printing  areas 
are  widely  separated.  Cut  a  number 
of  heavy  pieces  of  cardboard  about  two 
inches  wide,  and  slightly  longer  than 
the  printed  card,  and  set  two  of  them 
in  dry  areas  on  the  print,  so  that  they 
extend  on  either  side  of  the  printed 
card.  Lay  the  next  card  directly  over 
the  first.  The  slats  will  prop  it  up  so 
that  it  will  not  contact  the  card  under¬ 
neath.  Set  two  slats  in  exactly  the  same 
position  as  before,  and  place  the  next 
card  on  top  of  them.  Use  these  card¬ 
board  slats  as  sandwich  fillings  between 
layers  of  wet  cards.  This  will  prove 
to  be  a  neat,  efficient  way  of  racking 
wet  prints. 


V  .  .  .  - 
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ARMSTRONG  Low  Cost,  Efficient 
Steam  Type  HUMIDIFIERS  .  .  . 


BUILT  BY  THE  MAKERS  OP  ARMSTRONG  STEAM  TRAPS 


WHEN  you  install  Armstrong  Unit  Hu¬ 
midifiers  you  don't  have  to  disrupt 
plant  routine  to  make  complicated  hook-ups. 
Just  connect  them  into  existing  steam  lines 
with  a  minimum  amoimt  of  critical  materials. 

Armstrong  Humidifiers  are  low  in  initial  cost 
and  operating  expense,  too.  Units  capable  of 
handling  40,000  cu.  ft.  of  space  or  more  list 
at  only  $100.00  complete,  with  sensitive  Friez 
humidistat  and  all  accessories.  The  steam 
they  use  is  available  in  most  plants  for  less 
than  $1.00  per  ton.  Ask  for  Literature! 

ARMSTRONG  MACHINE  WORKS 

877  Maple  Street  •  Three  Rivers,  Michigan 


Wood  Working 
Departments 

Approximately  1%  di¬ 
mensional  change  in 
wood  results  from  every 
3%  change  in  moisture 
content,  making  humid¬ 
ification  essential  to 
precision  woodworking. 
Write  for  full  details  on 
the  application  of  Arm¬ 
strong  Humidifiers  in 
this  vital,  fast-growing 
industry. 


f 


.‘il* 


Some  men  are 
called  soon  to 
the  colorSt 
others  go  later 
on.  Some  will  remain  at  home 
to  operate  the  machines  that 
produce  the  arms  without 


precision  machine  manufac* 
ture,  Miehle  was  called  early 
“to  the  colors.”  Long  before 
Pearl  Harbor,  this  company 
was  manufacturing  large  quan*  ^ 
titles  of  ordnance  for  the 
U.  S.  Navy.  In  faa  it  is  one 
^of  the  first  fourteen  s 
American  Industrial 
^  Concerns  to  receive  the  - 
famous  Navy  “E”  award 
"  for  “outstanding  per¬ 
formance  in  the  pro¬ 
duction  of  naval  ordnance  ma¬ 
teriel.”  Since  March  of  1942, 
its  facilities  have  been  devoted 
almost  100%  to  the  war  effort. 
Very  likely  we  shall  not  manu¬ 
facture  another  Miehle  press 
until  the  war  is  over.  Very  likely 
we  shall  not  be  able  to  main¬ 
tain  the  same  intimate  relations 
with  printer  friends  the  country 
over.  Whatever  happens,  we 
know  that  these  same  printer 
friends  will  understand  why 
.  . .  for  there  is  not  one  among 
them  who,  whenthetimecomes, 
will  not  serve  his  country  just 
as  faithfully,  unstintingly  and 
wholeheartedly. 


which  the  bravest 
men  in  the  world  would  be  as 
chaff  before  the  monster  steel 
machines  that  wage  war  today. 
Some  are  given  great  responsi¬ 
bility;  others  very  little.  To 
each  in  the  measure  of  his 
ability  duty  is  assigned. 

But  whatever  is  asked,  of  in¬ 
dividual  or  corporation  alike, 
it  should  be  given  fully  and 
without  stint  or  hesitation. 
This  is  the  payment  every 
American  owes  for  the  privi¬ 
lege  of  living  and  being  a  citi¬ 
zen  in  this  free,  happy,  and 
prosperous  country. 

With  its  known  facilities  for 


MIEHLE  PRINTING  PRESS  ft  MEG.  CO.,  Chiougo,  lllinoU 


Official  U.  S.  Navy  Photograph 


USE  THEM  ONCE  AND 
YOU'LL  USE  THEM  ALWAYS 

We  can  probably  boast  of  more  repeat  mail 
business  than  any  other  Rule  House — That's 
your  guarantee  of  satisfaction. 


HANDFINISHED 

RULE 

now  only 

1 9c 


LEADS  AND 
SLUGS 

now  only 

13  Vic  !>*■■'»»• 


Pricea  subject  to  change  without  notice 


All  rule  faces  in  stock.  2  to  36  pt.  100  lbs. 
minimum.  Order  can  be  assorted  rules  and 
spacing  materials.  Immediate  shipment. 
These  low  prices  compel  us  to  request  check 
with  order  to  eliminate  bookkeeping.  Wall 
chart  on  request. 


COMPO  RULE  CO. 

55  E-  WacUer  Drive  Chicago,  ill. 


AUBO  a  HIOHTON 


H.  S.,  Detroit,  Mich.:  “Please  say 
whether  or  not  the  following  expres¬ 
sions  are  according  to  good  English 
usage:  (1)  Seldom  ever.  (2)  Proven. 

(3)  Put  in  an  appearance.  (4)  In  back 
of.  (5)  Keep  posted.” 

(1)  No;  omit  the  redundant  “ever”; 
but  “hardly  ever”  is  correct.  (2)  While 
“proven”  is  still  used  in  law,  “proved” 
is  the  accepted  form.  (3)  A  phrase 
both  clumsy  and  vulgar;  say  “appear.” 

(4)  A  vulgarism;  “behind”  is  correct. 
However,  the  phrase  “in  front  of”  is 
proper.  (5)  “Posted”  has  to  do  with 
accounting.  It  is  not  correct  when 
“informed”  is  meant. 


B.  H.,  Morgantown,  W.  Va. :  “In  your 
opinion  should  ink  or  pencil  be  used  by 
a  proofreader  in  marking  proofs?” 

Marking  in  ink  is  more  generally  to 
be  preferred,  since  the  marks  are  per¬ 
manent  and  not  easily  blurred  by  com¬ 
positors  or  operators  during  correcting. 
Graphite-covered  fingers  can  make  a 
merry  mess  of  nice,  clean,  proofs  lightly 
marked  in  pencil!  When  cheap  rough 
or  chalky-coated  paper  is  used  for 
proofs,  on  which  writing-ink  is  liable 
to  run  or  smear,  good  sense  calls  for  a 
pencil — laid  on  heavily  enough  for 
sweet  clarity’s  sake  and  against  possible 
“rough-housing.” 


J.  A.,  Orange,  N.  J. :  “Please  give  me 
the  plurals  of  the  words:  coccyx,  trous¬ 
seau,  tempo,  mausoleum.” 

Coccyges,  trousseaux  or  trousseaus, 
tempi  or  tempws,  mausolea  or  mauso¬ 
leums. 

V _ 
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CUT 

YOUR  COSTS 

on  NEW  SAWS 
and  SHARPENING 
SiMrpaninf,  75c 
10  Coupons,  $6 

W»  paj  ratorn  postage 
AUTOMATIC  SAW  SHARPENING  CO. 
7K  1.  OMo  StTMt  o  InJIanapolit,  Ind. 


Write  fer  _ 
and  tcad»4a 
on  nen  mws  for 
any  BMtke  maehlno. 


FOR  OVER  HO  YEARS  THE  HOST  COHPLETE  LINE  OF 
STEEL  ENGRAVED  BLANKS  FOR  BONDS  AND 
STOCK  CERTIFICATES  AHD  ALL  PAPERS  OF  VALUE 

KIHH  BROIHERS  BAKK  NOTE  EKCRAVERS 
★Z0S-Z09  W.I3IHST  NEK  YORR^ 


These  catologs  are 


FREE 


No*  9- A*  More  than  100  series  of  the 
famous  Baltotypes,  backed  by  that 
speedy,  accurate  Sorts  Service. 
loHotype  Handy  Boxes*  Over  150 
low  priced  fonts  of  logotypes,  orna¬ 
ments,  initials,  fractions,  emblems,  etc. 


BALTIMORE  TYPE 

Or  the  dealer  in  your  city  Baltimore,  Md* 


Covcrwcll 
Priniind  Ink 


MANUFACTURED  BY 
^^lartin  ^Driscoll  &  Co. 


CIIK  vc.o 


Offset  Press 
Questions 


answered  by 
HENRY  A.  BEECHEM 


Re  Ammonia  Fumes 


QAre  the  fumes  of  ammonia  poi- 
m  sonous?  Ccm  ammonia  be  harm¬ 
ful  to  a  man  who  comes  in  contact  with 
its  fumes  as  they  are  in  the  average 
litho  plant? 

R.  T,  /.,  New  York  City 
A  No,  ammonia  fumes  are  not 
/ta  poisonous.  In  fact,  ammonia  as 
it  is  in  a  litho  plant  is  an  excellent 
stimulant  and  inhaling  the  vapor  tends 
to  pep  one  up.  Smelling  salts,  used  to 
revive  a  fainting  person,  depend  on 
the  escaping  ammonia  for  their  action. 

Should  the  vapor  of  ammonia  in  a 
closed  space  become  so  heavy  as  to  ex¬ 
clude  all  air  then  there  would  he  danger 
of  suffocation.  Such  a  situation  is  never 
found  in  a  litho  plant. 

V _ 


Plates  Go  Blind 

Q/  am  very  much  interested  in 
■  knowing  the  cause  of  our  plant 
trouble,  which  is  as  follows:  Our  plate¬ 
making  department  turns  over  to  the 
pressroom  the  finished  plates  which 
look  good  until  they  reach  the  press. 
Most  of  the  plates  are  good  and  look 
right  even  at  the  end  of  the  run  (all 
of  our  work  is  long  runs)  but  a  few  of 
them  go  blind  after  about  400  impres¬ 
sions.  Inasmuch  as  those  plates  look 
good  at  the  start  we  blame  our  press¬ 
men  for  the  trouble  but  can  not  pin 
this  on  any  specific  cause.  The  press¬ 
men  in  turn  blame  the  plate-makers  and 
we  have,  as  a  result  of  this,  a  very  un¬ 
pleasant  personnel  situation  and  be¬ 
cause  of  it  have  already  lost  a  press¬ 
man.  Besides,  the  time  lost  in  waiting 
for  plates  to  be  made  over  is  cosily. 
All  of  this  trouble  has  been  in  al- 
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vsi  RtADY-n-nm  pad  puns 

Get  this  big  illustrated  catalog . . .  showing 
over  318  calendar  pad  plate  designs;  a 
lorge  variety  of  styles  to  meet  any  purpose. 
IModem  and  old  favorite  designs... 3, 12  or 
18  months  at  a  glance;  for  memo  books  and 
colling  cards  ond  club  rosters.  Single 
months  for  blotters  and  reminder  advertis* 
ing.  Almanacs:  ready-to- print,  easy  to  read 
and  understand;  weather  forecasts  and  moon 
phases . . .  copy  preparation,  accurate  and 
timely.  Send  25c  for  this  big  illustrated 
catalog;  will  be  credited  to  first  order.Calendar 
manufacturers...Large  size  numerals  for  12* 
sheet  calendars... write  on  your  letterhead. 


THE  FRANKLIN  CO. 


822  W.  VAN  BUREN  ST. 
CHICAGO,  ILL 
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and  a 


PROSPEROUS 
NEW  YEAR 

AMERICAN  ROLLER  CO. 

1 342  N.  Halsted  $»..  Chicago,  III. 

225  N.  N«w  Jersey  St.  InaiMMpolls,  Ind. 
I5SI  Brenoh  Street  Sk  Louis.  Mo. 


rinters- 

SALES  OPPORTUNITY 
NEW  BIG  FIELD 


> 

Wor>timo  restrictions  on  Conned 
Goods  opens  now  fields  for  Labels. 
MID'STATES  **Gummed  Paper 
Sample  Book  of  Tomorrow”  and 
“Label  Design  See-Lee-Tor”  are 
REAL  SALES  BUILDERS.  ^ 
WRITE  for  FREE  copies  TODAY. 
MID-STATES  GUMMED  PAPER  CO. 
A2515  S.  DAMEN  AVE.  •  CHICAGO 


ElECTROTTPES 

If  70ur  present  electrotype  serrice  Is 
curtailed  or  discontinued,  let  us  help 
you.  Special  attention  to  out-of-town 
orders.  No  account  too  large  or  too 
small.  Ceiling  prices. 

Eleetrotyper*  for  over  25  years 

THE  GILBERT- BAKER-MIDLAM 
COMPANY 

38  North  Jefferson  St.  Dayton,  Ohio 


VIRKOTYPI  AUTOMATIC  PROCESSING 
MACHINES 

VIRKOTYPE 

^  Psrmanent  Compounds 

“X”  BASE  INKS 

Wood,  Nathan  CrVirkusCo. 

I ncorpor jtcd 

1  Mj.fl  Street  Racinc,  Wn 


bumin  plates  which  are  made  with  the 
best  commercial  materials.  Our  albu¬ 
min  is  sparkling  deary  is  light  in  color 
and  has  only  a  faint  but  pleasant  odor. 
Our  developing  ink  is  the  same  as  we 
have  used  for  years  and  seems  to  be 
good;  in  fact,  all  of  our  materials  are 
the  same  as  we  have  used  for  the  last 
four  years.  Our  plate-makerSy  too,  are 
very  careful  workers  who  know  their 
business  and  have  made  plates  for  us 
for  a  good  many  years.  AlsOy  we  know 
that  our  exposure  time  is  right  as  this 
is  kept  under  strict  control.  Please  be 
good  enough  to  consider  this  problem 
as  important  and  give  me  an  answer 
to  correct  thiSy  if  that  is  possiblcy  and 
it  will  be  greatly  appreciated. 

C.  L.y  MinneapoliSy  Minn. 

A  From  your  clear  and  complete  1 
description  it  is  believed  that  1 
your  trouble  may  be  due  to  variation  in  | 
humidity  in  your  plate-making.  It  is  j 
suggested  that  you  try  to  control  this, 
if  possible,  or  at  least  keep  a  close 
check  of  the  hygrometer  reading.  Re¬ 
cord  the  per  cent  humidity  readings 
as  the  plates  are  made  and  give  each 
plate  a  number.  After  you  have  kept 
this  record  for  some  time,  tabulate  the 
per  cent  humidity  with  the  condition 
of  the  plates  on  the  press.  , 

It  is  thought  that  your  trouble  is  due 
to  under-exposure  even  though  you  say 
that  that  factor  is  strictly  controlled. 
We  wonder  if  you  fully  take  into  con¬ 
sideration  that  the  drier  the  air  the 
longer  must  be  the  time  of  exposure. 
For  instance,  the  time  of  exposure  of  a 
given  plate  made  on  a  damp  day  may 
be  only  one-half  or  less  the  time  re¬ 
quired  for  that  same  job  on  a  dry  day. 

When  a  plate  is  under-exposed,  light 
has  had  time  to  penetrate  only  a  very 
short  distance  into  the  albumin  layer. 
The  ink  receptive  portion  of  the  plate, 
therefore,  is  very  thin  and  for  that  rea¬ 
son  is  extremely  weak.  Each  time  that 
such  a  plate  is  moistened  with  fountain 
( Continued  on  page  70) 
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War  Time  Specialties 


FOR  PRINTERS 


Goes  War  Time  Speeiatties 

make  it  possible  For  Printers  to  supply  cus¬ 
tomers  with  high  grade  specialties  keyed  to 
the  war  effort.  These  timely  Selling  Helps 
will:  (I)  do  splendid  promotional  jobs  For 
the  users,  (2)  identify  Printers  and  their 
customers  with  the  war  effort,  (3)  yield 
Printers  handsome  profits. 


Send  iVoir  tar  free  samples. 

Included  are  Letterheads,  Posters,  Folders, 
Honor  Roll,  Patriotic  CZertiflcates,  Army, 
Navy,  Marine  and  other  War  Time  Blotters, 
Flag,  Service  Flag  and  other  timely  Pictures. 


Goes  Lithographing  Company 

61  We8t61st  St,,  Chicago  •  53B  Park  PL,  New  York 


“Photolithography  and  Offset  Printing” 

by  /•  S.  Mertle  and  Harry  Keuseh 

The  most  authoritatiye  work  on  the  subject. 
Excellent  for  the  expert  worker  as  well  as  the 
beginner. 

300  page* — wdl  illvutrated 

Price  $6.00 

• 

Plmtue  tend  money  teith  order  to  eliminete  hookkeepimg  mepemam. 

Order t  from  foreign  eountriet  mutt  include  10%  uddMemei, 

• 

THE  GRAPHIC  ARTS  PUBUSHING  CO. 

608  South  Dearborn  Street  Chicago,  Illinois 
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or  sold  on  commission 

Type&PressofIllinois 


A  Reliable  Source  of  SuppI y 

CHICAGO 


VER-E-GOOD 

Process  Printing  Powders 

Ar«  Prov«n  in  the 
Greeting  Card  Field  I 

Wherever  quality  is  of  paramount  impor¬ 
tance  these  powders  excel.  Their  reputa- 
ti(Mi  has  been  earned  on  merit.  Use  them 
in  your  “raised  printinir”  work  for  best 
results.  Write  tot  a  tree  sample. 


DEVERE  COMPANY 
1399  -  20th  St.  Racine,  Wis. 


Label  and  Sticker 
JOBS 

Look  Better  on 

“  W’s  processed  .  .  to  L»e  fiat 


THE  GUMMED  PRODUCTS  COMPANY 

O/fice.y  Trtf,  Ohio  W;/y» 


COMMUNICATIONS 

Your  magazine  has  been  a  source  of  im¬ 
mense  help  to  us  in  the  printing  business 
during  past  years — ^We  have  put  to  use 
hundreds  of  "tricks  of  the  trade"  and  have 
been  able  to  contact  several  companies 
in  salesbooks,  carbon  paper,  Chrstmas  and 
holiday  stationery,  printers  rollers,  etc., 
and  we  have  yet  to  find  reason  for  com¬ 
plaint  in  the  service  or  merchandise  as 
advertised  in  The  Graphic  Arts  Monthly. 
If  there's  any  way  we  can  help  to  keep 
this  publication  going — just  let  us  know. 
In  The  Stewart- Webster  Journal  Shop  at 
Richland,  Ga.,  you  have  a  staff  of  sup- 
pdrters. 

John  M.  Anglin 

The  Stewart- Webster  Journal 

Richland,  Ga. 

*  #  ♦ 

Count  us  among  those  who  appreciate  re¬ 
ceiving  The  Graphic  Arts  Monthly.  There 
are  many  interesting  articles  in  this  trade 
book,  and  it  makes  a  valuable  printing 
guide  in  any  shop. 

Typographically, 

H.  R.  Milligan 
Tremont  Printing  Co 
Bronx,  New  York 
*  *  • 

I  find  The  Graphic  Arts  Monthly  very  in¬ 
teresting  and  never  fail  to  read  every 
issue. 

Levi  A.  Dunlap,  Editor 
The  Meridian  Tribune 
Meridian,  Texas 
0  0  0 

I  always  turn  first  to  "Tricks  of  the  Trade" 
and  have  put  in  practice  some  good  ideas 
and  always  wish  there  were  more  of  them 
W.  H.  Richards 
Indianapolis,  Indiana 
e  o  o 

I  have  been  reading  your  GAM  for  som* 
time  and  like  it  very  much. 

John  W.  Jones 
Flexible  Printing  Co. 
New  York,  N.  Y. 

0  0  0 

My  congratulations  to  The  Graphic  Arts 
Monthly  for  getting  out  a  publication 
these  many  years  past  which  I  have  always 
read  with  a  great  deal  of  interest. 

Floyd  C.  Larson,  Editor 
The  Worthcrafter 
Fort  Worth,  Tex. 

0  0  0 

I  enjoy  your  Graphic  Arts  Monthly.  Have 
bought  all  my  equipment  in  this  plant 
through  ads  in  your  paper. 

Frank  R.  Reed 
Carsonville,  Mich. 

0  0  0 
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Allow  me  first  to  express  my  pleasure 
with  the  regular  visits  of  Graphic  Arts 
Monthly  to  my  desk.  It  is  handy  to  read 
at  leisure  time;  it  is  much  In  little.  The 
Canting  world  would  be  shorthanded  if 
you  perchance  ceased  publication. 

I  have  a  little  story  to  contribute.  Being 
true  and  recent,  I  will  give  it  as  I  called 
it  to  attention  of  my  pupils  today: 

Out  in  western  Montana,  is  a  fine  pro¬ 
gressive  weekly  paper  printed  at  Poison. 
The  paper  carries  the  name  Flathead  Cour¬ 
ier — a  peculiar  name  handed  down  from 
the  Indian  tribes  of  that  former  reserva¬ 
tion.  This  great  valley  was  opened  to  white 
settlement  only  32  years  ago  and  f^ople 
as  well  as  farmers  there  are  fast  coming  to 
be  newspaper  minded  as  well  as  good  users 
of  barbed  wire  in  long  stretches! 

This  letter  wishes  to  mention  the  case, 
not  as  a  fault,  but  simply  a  real  illustra¬ 
tion  of  how  carefully  COPY  should  be 
prepared  for  the  printer,  to  get  the  right 
results.  Old  time  printers  will  appreciate 
this  all  the  more,  since  city  copy  is  "well" 
typewritten,  read  and  reread  before  being 
sent  to  the  compositor.  I  imagine  that 
the  editor  will  run  the  classified  ad  again 
even  if  copy  were  followed,  knowing  that 
the  poor  farmers  are  short  of  help,  time, 
and  not  aware  that  the  Unotypist  might 
not  be  acquainted  with  various  kinds  of 
work  on  the  ranches  out  in  that  busy  and 
fertile  valley. 

In  the  Courier's  Classified  column  in  a 
recent  issue,  one  busy  farmer  had  this 
advertisement  placed: 

WANTED:  Three  ton  of  oats.  Will  pay 
10  cents  over  market  price.  Will  have 
them  myself.  Write  or  see  M.  Herzel, 
Finley  Point.  19* 

The  whole  trouble,  no  doubt,  was  a  poorly 
written  "u"  for  a  "v,"  and  a  small  "e" 
when  it  should  have  been  an  "I,"  in  "have." 
I  have  seen  blunders  by  other  similar 
errors,  but  here  is  one  that  no  doubt  is  a 
new  one  to  most  all  of  us  old  typers.  It 
brings  to  my  conviction  again  that  our 
^ools  could  well  afford  to  spend  more 
time^  from  5th  to  1 2th  grades  on  better 
spelling  and  neater  writing.  Some  day 
the  old  typewriter  may  be  broken  down. 
W.  H.  Howe 
Printing  Instructor 
Hammond  High  School 
Hammond,  Indiana 
e  *  e 

We  read  your  magazine  with  interest  each 
month  and  receive  many  valuable  sugges¬ 
tions  from  various  items  which  are  printed 
from  time  to  time. 

B.  H.  Shearer 

The  Coiumbus  Gazette 

Columbus  Junction,  la. 

V  .  .  .  _ 


HERE  IS  A  PROVED 

OPPORTUNITY 

REGAINING  L°0ST  VOLUME 


SALESBOOKS 
CAFE  CHECKS 

Manufaetnzed  and 
promptly  shipped  im* 
der  your  Imprint  and 
labeL  You  do  the  Inp 
Toiclng,  and  meet  all 
legitimate  competition 
with  standard  prices 
which  pay  regular 
salesmen's  commis¬ 
sions.  Make  sure  ex¬ 
cellent  profits  and 
constant  repeat  busi¬ 
ness. 

This  "Multi  Profit 
Plan"  is  comprehen- 
sive  enough  to  AH 
every  need  and  is 
unique  in  that  its 
products  begin  where 
your  production  facili¬ 
ties  stop. 

Direct  mol  connec¬ 
tions  plus  high-speed 
equipment  assure  a 
prompt  and  satisfac¬ 
tory  delivery. 

Frme  design  and  quo^ 
tmtion  smrmiea  without 
obligation. 


WRITE 

FOR 

DETAILS 


CARBONIZED  PAPER  CO. 


LINCOLN,  NEBRASKA 
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OUing  Mono  Keyboard  Parts 

★  Uncouple  the  keyboard  hose  at  the 
floor  and  insert  one-half  teaspoon  of 
keyboard  oil  to  the  hose  valve.  Couple 
the  hose  and  turn  on  the  air. 

If  the  hose  is  coupled  on  the  ad¬ 
jacent  wall,  place  the  oil  in  the  hose. 

Continued  weekly,  the  pistons,  valves 
and  other  inaccessible  moving  parts  of 
the  board  will  receive  sufficient  oil  to 
keep  them  working  smoothly. 

Repairs  and  cleaning  due  to  rust  and 
dry  valve  action  will  be  materially  mini¬ 
mized. 

Charles  Broad 
Chicago,  Illinois 

V  _ 

When  Making  Ready 

'Ar  Instead  of  putting  makeready  paste 
on  my  hand,  I  use  an  old  wrist  watch 
case  as  a  container  for  the  paste.  A 
small  salve  can  riveted  on  a  wrist  band 
will  also  do  the  job. 

John  W»  Jones 
New  York,  N.  Y. 

V  .  . .  - 


Handling  Single  Wraps 

★  Only  a  person  who  has  been  a  mailer 
on  a  small  town  daily  knows  the  diffi¬ 
culties  connected  with  the  stamping 
and  handling  of  single  wraps  to  be  sent, 
labelled,  through  the  mails. 

The  ordinary  single  wraps  are  about 
8"xl3"  and  are  tapered  at  one  end  so 
that  rolling  and  sticking  may  be  fa¬ 
cilitated.  The  fact  that  these  single¬ 
wraps  are  generally  cut  from  news¬ 
print  stock  necessitates  the  use  of 
glycerine  to  pick  them  up  after  they 
have  been  labelled.  If  they  are  then 
thrown  aside  to  be  gathered  in  one 
stack  when  all  are  stamped,  the  edges 
of  the  single-wraps  often  catch  under 
the  labels  making  it  necessary  to  re¬ 
paste  the  label,  and,  if  the  loosened  la¬ 
bel  be  overlooked,  a  subscriber  will 
miss  that  edition— consequently  com¬ 
plaints. 

Here  is  a  solution  and  aid  that  is  so 
simple  and  elementary,  that  it  likely 
seems  very  useless,  but  its  very  sim¬ 
plicity  is  its  redeeming  usefulness:  if 


The  PiiK  *  a 

Sturdy  one  piece  container 

*  space  for  your  label 
which  IS  there  at  re  order 
time  *  It  saves  time 

*  eliminates  waste 
Convenient  *  Compact  * 
Clean  •  easy  to  open 

*  and  easy  to  close 
Your  cust0(>iefs  w  li  i  ve  -t 


The  Munrsmj;  Paper  Co. 
US  S  I  .1  St  .  tUu  .IKO 
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the  mailer  will  take  a  piece  of  heavy 
metal  about  one-half  inch  square  and 
long  enough  to  extend  over  both  sides 
of  the  single-wraps,  he  will  find  that,  as 
each  single  wrap  is  labelled,  it  is  pos¬ 
sible  to  lay  the  tapered  end  of  each  of 
the  wraps  forward,  and  when  the  de¬ 
sired  wrappers  are  labelled,  one  may 
then  remove  the  bar  and  he  will  find 
that  the  wrappers  are  in  a  neat  stack 
and  no  labels  have  been  loosened,  and 
therefore,  no  ferreting  out  and  re¬ 
pasting. 

William  R.  Spencer 
Norman,  Oklahoma 

v..._ 


EARHART  COLOR  PLAN 

Makes  Color  Selection  Easy! 

Endorsed  by  hundreds  of  mlnten.  Price  tS.OO 

THE  GRAPHIC  ARTS  MONTHLY 

608  So.  Doarborn  St.  Chicago,  III. 


"COWAN” 

PERFORATORS 


—PRINTING 
—PERFORATING 
—SLITTING  at 
ONE  IMPRESSION 

Dear  Mr.  Cowan: 

Since  Augnist  10th  of  this  year  we 
have  been  more  than  satisfied  with  your 
slitter  which  we  attached  to  our  Lee 
cylinder.  Each  week  since  that  date  it 
has  slit  35,000  sheets.  When  one  stops 
and  thinks  that  previously  these  sheets 
were  cut  on  a  paper  cutter  which  used 
to  consume  the  better  part  of  two  hours 
each  week,  it  won’t  take  long  for  any¬ 
one  to  figure  out  how  quickly  your 
slitter  will  pay  for  itself. 

We  are  enclosing  3  dull  slitter  discs 
that  we  would  like  you  to  sharpen,  and 
send  us  three  additional  new  slitter  discs 
like  the  enclosed.  Also  send  us  1  doz. 
bands  26"  long,  same  as  you  sent  us 
Aug.  5th. 

Our  experience  with  these  discs  is 
that  they  will  slit  about  120,000  sheets 
of  newsprint  and  then  they  must  be 
sharpened. 

Again  assuring  you  that  we  are  very 
well  satisfied  with  your  slitter,  we  are 
Very  truly  yours, 

BRECHTING  PRINTING  CO. 
Robert  L.  Brechting. 

.4ny  distributor  or  urite  direct  to 

MORGAN  EXPANSION  ROLLER 
TRUCK  CO. 

PARK  W.  COWAN 

P.  O.  Box  216  Hollywood,  Cdif. 
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The  1943  Victory  Tax 

By  DAVTD  H«  KllliP>  LLB*#  C*PaA« 


*  The  New  Victory  Tax  which  begins  on 
January  1,  1943,  will  affect  almost  every 
person  earning  more  than  $12.00  a  week. 

It  is  not  limited  to  the  income  of  salaries 
and  wages,  but  also  covers  other  forms  of 
incomes. 

The  tax  of  employees  who  receive  salaries 
and  wages  will  be  deducted  by  their  em> 
ployers.  Employers  will  start  such  with* 
holding  on  the  first  pay  day  in  January, 
1943. 

Employers  are  required  to  withhold  from 
employees  and  pay  to  the  Government  a 
tax  equal  to  5%  of  the  regular  periodic 
payment  made  to  the  employee  after  the 
annual  exemption  of  $624.00  allowed  each 
individual  is  deducted.  This  total  deduc¬ 
tion  of  $624.00  is  prorated  according  to  the 
length  of  the  payroll  period  as  follows: 


Weekly  . . 

_ $  12.00 

Bi-weekly  . 

. -  24.00 

Semi-monthly  . 

. -  26.00 

Monthly  . . 

. -  52.00 

Quarterly  . 

.  156.00 

Semi-annually  . 

.  312.00 

Annually  . . 

.  624.00 

If  the  payroll  period 

is  less  than  a  week. 

the  tax  will  be  based  on  the  wages  actually 
paid  and  the  normal  weekly  deduction.  For 
example,  a  person  without  dependents  be¬ 
ing  paid  $5.00  a  day  on  a  daily  basis  will 
have  no  tax  withheld  for  the  first  two  days. 
Of  the  wages  paid  him  on  the  third  day,  the 
tax  will  be  withheld  on  $3.00  (three  days 
wages,  $15.00 — less  $12.00  deduction). 

If  wages  are  paid  for  any  period  which 


does  not  constitute  a  payroll  period,  thr 
deduction  is  $624.00  divided  by  365  and 
multiplied  by  the  number  of  days  in  tbt 
pay  period. 

Recording  of  Tax  Withheld 

The  simplest  course  for  the  employee  to 
follow  in  keeping  his  Victory  Tax  with¬ 
holding  records  is  to  add  a  column  along¬ 
side  the  one  used  for  Social  Security  with¬ 
holding  purposes,  and  follow  the  same 
system. 

Indemnification  of  Emplojer 

Any  employer  required  to  withhold  and 
collect  the  Victory  Tax  is  liable  for  the 
payment  of  the  tax  to  the  Federal  Govern¬ 
ment,  and  is  not  liable  to  the  employee  ot 
any  other  person  for  the  amount  of  sack 
payment. 

On  the  other  hand,  any  payment  mad* 
to  the  employer  is  payment  to  the  Federal 
Government,  and  the  employee  whose  tax 
has  been  withheld  will  not  be  liable  to  pay 
it  again  if  the  employer  should  default. 

Receipts  to  Employees 

Every  employer  who  withholds  the  tax 
on  the  wages  of  his  employees  is  required 
to  furnish  each  employee  with  a  receipt 
showing  the  period  covered,  the  wages 
paid,  and  the  amount  of  tax  withheld  on 
such  wages.  Such  receipt  must  be  fur¬ 
nished  to  the  employee  annually,  on  or  be¬ 
fore  January  31  in  the  next  year  following. 
A  receipt  must  be  furnished  by  the  em- 
(Continued  on  page  70) 
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PRINTERS  .  .  . 

Numbered  work  is  easy  and  profitable  when 
you  use  Roberts  typographic  numbering  ma¬ 
chines  because: 

1,  Thm  investment  required  for  new  Rob~ 
erts  machines  is  small, 

2,  Machine  life  is  long  because  plunger 
drives  actuating  pawl  swing  directly — thus 
siimiruUing  lost  motion  and  minimiadng 
wear, 

3,  These  machines  are  available  at  the  low  prices  shown  bedew, 

5  Wheel,  Model  27 — $12.00  leet  40% — ^$7.20  net 

6  Wheel,  Model  28 — $14.00  lest  40% — $8.40  net 

Your  Choice 

1.  Forward  or  ba^ward  movament.  3.  10%  trade-in  aWewanee. 

2.  Roman  or  Gothic  stylo  figuroa.  4.  Ixtra  discounts  in  enanlMao. 

ROBERTS  NUMBERING  MACHINE  CO. 

694-710  Jamaica  Avenue  Brooklyn,  Now  York 


BRACKETT  urges:- 


,  ConaerrattoB  W 

owners  of  BRACKn  xnacUnas* 

kooD  them  cloan«  ou  »  ^  nsodlng 

thorn  c^vtcIlT 
1  „p.I»  or  pw 

1  •'“•I 

I  the  way  to  winl  _ 


‘MAKE 

'EM 

LAST!' 


THE  BRACKETT  stripping  machine  company 


S.  Dearborn  St.,  CHICAGO 


330  W.  42nd  St.,  NEW  YORK 
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Qraphic  Arts  Oddities 


Ruuian  nihilists  of  the  1870's,  it  was 
said,  carried  their  type  in  their  pock¬ 
ets.  When  they  wanted  to  print  a  proc¬ 
lamation,  the  compositors  met  in  secret, 
set  up  their  type,  and  printed  their 
manifestos  on  a  hand  press! 


Books  printed  in  olden  times  usu- 
aliy  had  groups  of  words  that 
were  very  dark  and  others  that 
were  very  Ught.  Printers  of  the 
era  called  Aem  "monks  and 
friars"  because  they  were  "re¬ 
formed  altogether." 


The  inking  rollers  used  on  flie 
world's  first  steam-operated  print- 
ing  press,  built  by  Koenig  in  1814, 
were  covered  with  leather. 

In  1813,  Donkin  and  Bacon 
used  a  composition  of  tres¬ 
s'  cle  and  glue!  y 


"All  the  rage"  in  Brussels  a  century  ago  were  table  cloths  and  carpets  whose  sur¬ 
faces  were  covered  with  reproductions  of  public  buildings  printed  in  lithography. 


When  you  and  we  finish  this 

BIG  W  JOB 

We'll  be  T  seeing  you 

MOHR  LINO-SAW  CO. 

124  North  Union  Avenue,  Chicago,  III. 


^SOM 


''tbate4‘‘  SUttef 

as  Wartime  Ambassador 

ERNEST  A.  DENCH 


*  One  printer  used  to  slip  a  batch  of 
his  advertising  blotters  into  every  par¬ 
cel  of  printing  that  went  out  from  his 
shop. 

He  could  never  be  sure  whether  they 
were  subsequently  used,  while  their  re¬ 
minder  value  lacked  verification. 

The  dating  of  perishable  foods  such 
as  coffee  and  bread  gave  him  an  idea. 
Why  not,  thought  he,  a  “dated”  blot¬ 
ter?  It  would,  if  done  right,  he  rea¬ 
soned,  be  excellent  timing  as  an  adver¬ 
tising  reminder. 

Thus  is  how  his  wartime  printed  ve¬ 
hicle  came  to  be  launched.  His  Tiiesdtxy 
Morning  Blotter,  as  it  is  named,  is  be¬ 
coming  quite  a  fixed  and  welcome  insti¬ 
tution  within  his  trading  area. 

Why  was  Tuesday  morning  picked 
on  in  preference  to  other  times  of  the 
week?  Incoming  mail  in  offices  and 
stores  is  the  lightest  on  that  day  in  the 
east,  because,  with  the  exception  of  air 
mail,  there  is  none  arriving  from  mid- 
western  points.  The  chance  of  the  blot¬ 
ter  being  read  and  retained  is  therefore 
correspondingly  greater.  This  printer 
gets  the  blotter  down  to  the  local  post 
office  by  early  Monday  afternoon. 

Another  equally  important  part  of 
the  timing  is  an  issue  on  Tuesday  of 
every  other  week;  not  every  Tuesday. 
Once  every  seven  days  this  printer  finds 
too  often  as  a  wartime  visitor.  The  man 
at  the  desk  is  more  liable  to  welcome  the 
use  of  a  new  blotter  fortnightly,  by 


which  time  the  one  in  use  will  be  well 
worn. 

This  Tuesday  Morning  Blotter,  in  a 
size  to  fit  comfortably  a  No.  10  envelope, 
is  always  printed  in  two  colors — differ¬ 
ent  combinations,  different  type  faces 
and  different  layouts  to  give  a  freshness 
of  appeal  to  the  advertising  man  looking 
for  ideas.  At  the  top  is  a. striking  line- 
engraving  of  the  title,  below  which 
comes  the  volume  number,  number  of 
issue  and  the  date-line — complying  with 
the  accepted  practices  of  a  regular 
house  publication. 

Copy,  which  is  entirely  changed  in 
every  issue,  is  held  down  to  a  minimum. 
Recently  this  printer  has  been  trying  his 
best  to  break  down  the  false  illusion  of 
a  paper  shortage,  by  the  use  of  pep 
paragraphs. 

The  direct  sales  tie-up  is  a  “boxed” 
announcement,  also  brief,  of  some 
timely,  good  printing  buy.  It  is  definite 
proof  to  the  printing  buyer  that  the 
combination  of  paper,  type  and  labor 
costs  but  a  trifle  more  now  than  in  pre- 
Pearl  Harbor  days. 

By  the  telephone  and  mail  inquiries 
and  orders  following  the  distribution 
of  each  issue,  this  printer  knows  the 
Tuesday  Morning  Blotter  is  an  unfail¬ 
ing  producer. 

V  .  .  .  _ 
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WAR  B0RDPW*2ii**J'''®i 


to  30,000,000  investing  at 
least  10%  of  earnings  in 
War  Bonds. 


This  space  is  a  contribution  to  Amorica's  All-Out  War  Effort  by  The  Graphic  Arts  Monthly 
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War  Savings  Bonds 


IS  of  today,  in  more  than 
,/V.  20,000  firms  of  all  sizes 
have  reached  the  “Honor 
Roll*’  goal  of  at  least  10%  of 
the  gross  payroll  in  War 
Bonds.  This  is  a  glorious 
testimony  to  the  voluntary 
American  way  of  facing 
emergencies; 

But  there  is  still  more  to  be 
done.  By  January  1st,  1943, 
the  Treasury  hopes  to  raise 
the  present  total  of  20,000,- 
000  employees  investing  an 
average  of  8%  of  earnings 


You  are  urged  to  set  your 
own  sights  accordingly  and  to 
do  all  in  your  power  to  start  the 
new  year  on  the  Roll  oj  Honor 
appearing  in  the  **Payroll  Sav^ 
ings  News/*  For  copy  write 
War  Savings  Staff,  Treasury 
Department,  Washington,  D,  C 


TIME  IS  SHORT.  Our 
country  is  counting  on  you  to 


"TOP  THAT  10% 

BY  NEW  YEAR’S" 


Help  in  the  Good  Work 

★  “It’s  Time  for  Y OU  . . .  Every  Company 
and  Individual  in  the  Graphic  Arts  to  say 
ALOUD  .  .  .  ‘Printing  is  essential  to  the 
war  effort,’  ”  states  the  first  page  of  an  an¬ 
nouncement  directed  by  the  Graphic  Arts 
Victory  Campaigns  Committee  to  the  at¬ 
tention  of  the  entire  graphic  arts  field. 

“When  General  Eisenhower  drops  leaf¬ 
lets  over  French  Africa;  when  the  Army 
furnishes  its  men  with  booklets  telling  them 
what  to  do  in  their  new  environment  on  for¬ 
eign  soil;  when  printed  messages  in  almost 
every  language  filter  through  to  those  whom 
we  want  to  reach  with  our  war  story — that’s 
Printed  Advertising  at  work  on  the  fighting 
front  1 

“Is  it  essential?  Well,  we  don’t  risk  lives 
to  distribute  non-essentials. 

“Printing  and  Lithography  are  vital  parts 
of  the  war  effort  ...  on  the  home  front, 
too.  The  present  sixty-eight  (68)  Govern¬ 
ment  public  relations  problems  alone  are  a 
challenge  to  our  industry.  The  Government 
wants  advertisers  to  tie-in  with  these  68 
projects.  It  is  up  to  us,  producers  and  sup¬ 


pliers  in  the  Graphic  Arts,  to  show  adver¬ 
tisers  how  printing  can  be  geared  to  all  the 
war  efforts. 

“That  is  our  fight.  That  is  how  we  can 
and  must  help  win  the  war  and  win  the  peace 
NOW. 

“If  we  were  to  forget  everything  about 
printing  except  the  essential  jobs  that  should 
be  done  now,  the  volume  of  printing  needed 
during  1943  would  dwarf  the  peak  require¬ 
ments  of  peacetime  sales-and-profits  print¬ 
ing. 

“With  the  ‘know  how’  in  our  minds  and 
under  our  arms  for  daily  contact,  we  can 
get  this  full  story  of  essential  printing  to 
every  alert  business  man  in  America  who 
is  only  too  eager  to  cooperate.  MANAGE¬ 
MENT  must  be  made  fully  aware  of  the  job 
to  be  done.  And  YOU  are  the  one  to  TELL 
THE  STORY — tell  it  fully,  with  authority 
and  conviction.’’ 

The  announcement  goes  on  to  point  out 
that  the  entire  program  of  the  Committee 
has  been  approved  by  the  War  Production 
Board  and  the  Office  of  War  Information. 
It  also  lists  the  following  groups  as  having 
given  their  endorsement  thus  far  to  the  pro¬ 
gram:  Central  States  Paper  Trade  Asso¬ 
ciation,  Commercial  Art  Studios  Board  of 
Trade,  Direct  Mail  Advertising  Association, 
Inc.,  Graphic  Arts  Association  of  Fort 
Worth,  Graphic  Arts  Association  of  Grand 
Rapids,  Graphic  Arts  Association  of  Mil¬ 
waukee,  Graphic  Arts  Association  of  St. 
Paul,  Graphic  Arts  Institute  of  Massachu¬ 
setts,  Inc.,  International  Association  of 
Electrotypers  and  Stereotypers,  Inc.,  Inter¬ 
national  Typographical  Union,  Indianapolis, 
Lithographers  National  Association,  Litho 
Club  of  Philadelphia,  Mail  Advertising 
Service  Association,  National  Association 
of  Photo  Lithographers,  National  Associa¬ 
tion  of  Printing  Ink  Makers,  National  Pa¬ 
per  Trade  Association,  National  Printing 
Equipment  Association,  New  Haven  Ty- 
pothetae.  New  York  Employing  Printers 
Association,  Ohio  Printers  Federation,  Pa- 


Carbon  Paper 
FOR  SNAP-OUT  FORMS 

_ _ FRYE  MANUFACrURINO  COMPANY 

I  DES  MOINES,  IOWA 

I  __  __  __  Highest  Quality  Since  1912 
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We  specialize  in  One-Time  Carbon 
Paper.  Many  grades,  many  sizes, 
right  results.  We  can  help  you  get 
snap-out  business.  Write  for  sam¬ 
ples  and  prices. 
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per  Association  of  New  York,  Paper  Makers 
Advertising  Club,  Printing  and  Allied  In¬ 
dustries  of  Toledo,  Photo  Engravers  Board 
of  Trade  of  New  York,  Society  of  Master 
Printers,  Springrfield,  Massachusetts. 

After  listing  the  approved  objectives  and 
approved  program,  which  in  part  have  been 
listed  on  page  69  of  the  October  issue  of 
The  Graphic  Arts  Monthly,  the  announce¬ 
ment  points  out  the  organization  will  be 
made  up  of  a  research,  planning  and  crea¬ 
tive  talent  group  that  will  furnish  assistance 
to  any  government  agency  on  publicity  or 
distribution  problems  affecting  the  graphic 
arts,  and  a  public  relations  program  to  show 
advertisers  how  they  can  tie-in  with  the  68 
Government  Victory  Projects. 

In  order  to  meet  the  expenses  needed  for 
the  program,  the  Committee  points  out  that 
money  is  needed.  It  therefore  urges  graphic 
arts  firms,  that  have  not  already  done  so,  to 
contribute  an  amount  equal  to  $1.00  per  em¬ 
ployee.  Checks  should  be  made  payable  to 
the  Graphic  Arts  Victory  Campaigns  Com¬ 
mittee  and  should  be  sent  to  Harry  Porter, 
treasurer  of  the  Committee,  of  Harris,  Sey- 
bold.  Potter  Company,  Cleveland,  Ohio.  A 
Certificate  of  Participation  and  a  handbook 
“Guide  for  Selling  Essential  Wartime  Print¬ 
ing”  will  be  sent  those  sending  contribu¬ 
tions. 

V _ 

Re  Paper  Prices 

•k  All  sales  under  contract  made  by  manu¬ 
facturers  of  book  and  printing  papers,  as 
well  as  all  other  types  of  sales,  are  subject 
to  the  General  Maximum  Price  Regulation, 
the  Office  of  Price  Administration  an¬ 
nounced  November  28. 

The  interpretation,  issued  by  OPA  offi¬ 
cials  in  response  to  inquiries  from  manufac¬ 
turers,  emphasized  that  sales  under  all 
kinds  of  contracts  are  covered  by  the  regula¬ 
tion,  including  those  providing  for  interim 
price  adjustments  even  though  the  contracts 
are  written  on  an  annual  basis.  Cost-plus 
or  index-priced  contracts,  under  which 
prices  are  adjusted  periodically  to  reflect 
fluctuations  in  overall  or  stipulated  costs, 
are  included  in  the  scope  of  the  regulation 
and  are  not  excepted.  The  regulation  es¬ 
tablishes  ceilings  at  the  levels  of  prices  last 
March. 


fsmo 

can  be  earned ...  and  has 
been  earned  by  hundreds 
of  printers  who  send 
their  label  orders  to 
Ever  Ready. 


Do  away  with  headaches,  fuss  and 
bother.  Write  now  for  Ever  Ready  s 

20%  GUARANmV  PROFIT  PLAN! 

EVER  READY  LABEL  CORP. 

143-45  EAST  25th  ST.  NEW  YORK,  N.  Y 


ir  ir  -k  ir  ir  ir 


NYGREN 

-DAHLY 


Metal  Is  Vital! 

Don't  waste  it.  Uncle  Sam  needs 
every  ounce  he  can  lay  ob. 

You  can  help  importantly  by  oo^ 
serving  your  N-D  equipment  Don't 
allow  excess  wear.  Protect  It  .  •  . 
oil  it  .  .  .  run  it  prudently  to  make 
it  last  Thus  you'll  get  longer  serv¬ 
ice,  and  help  your  country. 


NYGREN-DAHLY  COMPANY 

218-230  N.  Jefferson  St.,  Chicago,  III. 
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Select  More  Effective  Color 
Combinationt  Quickly  •  .  • 
with 

lEARHART  COLOR  PLAN 

TUa  pnedoil  color  plan  la  helping 
BMBT  pilntora  got  more  buslnoaa  .  •  • 
and  Ukowlao  aarlng  thorn  timo  and 
aaenoT.  Tho  EABHABT  COLOB  PLAM 
oUmlnatos  all  gnoaswork  In  color  aoloc- 
tlon  •  .  .  makoa  it  oaay  to  find  ont-ol- 
tho-ordlnary,  highly  oifocflTO  color 
Yonni  find  tUa  proron 
pt*"  oaar  to  nao  and  Jnat  aa  applicable 
to  tho  oTory-dar  kind  oi  bnalnoaa  aa  It 
la  to  tho  vodal  lob.  Pnt  thia  Inoxpon- 
ahro  dorlco  to  work  for  yon  now. 
Order  today. 

Price  $3,00 

Jke  Graphic  Arts  Publishinf  Co. 

d08  So.  Dearborn  St.  Chicago,  lU. 


I  Send  For  Your  FREE  ■ 

I  M  &  L  Foundry  Type  j 
I  CATALOG  ... 

■  llluttratM  and  prIcM  hundreds  of  fonts  ■ 

■  of  modern  and  conventional  type  faoos.  , 

B  An  essential  buying  guide.  ■ 

i  M&LTYPE  FOUNDRY  j 

Z  4001  Ravenswood  Av.,  Chicago,  III.  ■ 

Is--— . — — — . 3 


Issues  Commemorative  Booklet 

As  a  special  project  of  interest  to  the 
printing  industry,  the  Printing  Department 
of  the  Washburne  Trade  School,  Chicago, 
recently  set,  printed,  and  bound  a  hand* 
some  47-page  booklet,  entitled  "Commem¬ 
oration  of  the  Achievement  of  Johano 
Gutenberg.” 

This  booklet  records  the  proceedings  of 
a  dinner  meeting,  with  an  attendance  ex¬ 
ceeding  1200,  which  had  been  sponsored 
by  the  Chicago  Club  of  Printing  House 
Craftsmen  in  co-operation  with  sixty-nine 
other  graphic  arts  organizations,  which  in¬ 
cluded  the  Graphic  Arts  Federation  of  Illi- 
nois,  the  unions  in  the  printing  trades,  and 
the  Chicago  Federated  Advertising  Club. 
This  impressive  meeting  was  held  in  Chicago 
on  October  1,  1940,  to  signalize  the  SOOtb 
anniversary  of  the  invention  of  printing.  The 
text  of  the  booklet  was  edited  by  Douglas 
C.  McMurtrie,  who  presided  at  this  notable 
dinner  meeting. 

The  booklet  of  proceedings  was  set  m 
Linotype  Fairfield  and  Ludlow  Eusebius 
and  printed  by  students  in  Washburne’s 
printing  department  under  the  directioe 
of  John  G.  Henderson,  on  Strathmore  Text 
White  Laid  and  bound  in  Strathmore  Cover 
Sand  Buff  Antique. 

V  .  .  .  - 

Publish  Art  Directors  Annual 

■k  The  Watson-Guptill  Publications,  330 
West  42nd  Street,  New  York  City,  an¬ 
nounces  the  publication  of  the  21st  Art 
Directors  Annual.  The  book,  excellently 
printed  on  high  gloss  enamel  paper,  con¬ 
tains  200  pages  of  the  finest  examples  of 
advertising  art,  magazine  editorial  art,  and 
advertising  design.  All  are  reproductions 


C&G  SAWLINER 

Priced  LOW  for  SMALL  PRINTERS 


MILWAUKEE  SAW  TRIMMER  CORP 
612  E.  Clybourn  St..  Milwaukee  Wis 


An  •ffiefont  MW  that  maats  moat 
Mwing  raqnlramaats.  Sturdily  built 
for  maintaining  accuracy.  Has  many 
axdusiva  C&G  foatnraa.  Write  for 
tha  hill  iacte. 
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of  the  Art  Directors  Club  exhibit  displayed 
at  the  Metropolitan  Museum  of  Art  several 
months  ago. 

The  first  section  of  the  Annual  devoted 
to  advertising  art,  shows  color  as  well  as 
black  and  white  illustrations,  photographs, 
continuities,  ornamental  designs,  and  post¬ 
ers.  E^ch  design  has  been  selected  by  a 
jury  of  outstanding  authorities. 

Magazine  art  reproduces  the  covers 
chosen  as  most  outstanding  for  the  past 
year.  Within  this  section  are  samples  of  the 
work  of  recognized  magazine  illustrators  in 
both  color  and  black  and  white  for  many 
national  publications. 

Designs,  photographs  and  illustrations 
selected  for  meritorious  recognition  by  the 
art  critics  are  reproduced  in  the  section 
devoted  to  advertisement  design. 

Copies  of  the  21st  Art  Directors  Annual 
are  available  direct  from  the  publisher  at 
$6.00  per  copy. 

V  _ 

Letterhead  Suggestions 

*  “The  Ration  Book  of  Unrationed  Ideas 
for  Business  LrCtterheads  and  Envelopes  to 
Match”  is  a  new  and  unique  envelope  sales 
help  made  available  to  the  trade  by  the 
United  States  Envelope  Company,  Spring- 
field,  Massachusetts. 

The  book  is  divided  into  two  parts;  the 
first  showing  twenty  attractive  complete 
letterhead  designs,  and  the  other  presenting 
only  the  engravings  used  in  the  designs. 
These  cuts  are  so  printed  that  each  can  be 
clipped  like  a  coupon,  pasted  onto  a  blank 
dummy,  and  made  the  basis  of  a  layout  for 
letterhead,  envelope  corner  card,  invoice  or 
business  card. 

V  _ 


BETTER  GRADES 

of  rebuilt  and  used 
equipment 

Webendorfer  MAC  Press. 
Miehle  Vertical  V-3025. 

2  Miehle  Horizontals. 

2  Model  B  Kelly  Presses. 

1  Miller  Simplex  Unit. 

2  No.  4-4R  Miehle  Units. 

2  5/0  Miehle  Units. 

2  3/0  Two  Color  Miehles. 

2  Hamilton  51x75  steel  top  im¬ 
posing  units. 

2  Model  B  Cleveland  Folders. 
C  &  P  341/2"  Craftsman  Cutter. 
Challenge  301/2"  Lever  Cutter. 
6  Mergenthaler  Linotypes. 

Type  &  Press  of  Illinois 

A  Reliable  Source  of  Supply 
220  So.  Jefferson  o  Chicafo 


WiSHESFOPIi 
MY  OF  THF  /YFI¥  YFAK 


USE  MONOPLATES 
COMPETE  WITH  OFFSET' 

Overnight  Out-of-Town  Service 

NU-ERA  PHOTO  ENGRAVERS,  INC. 

732  SHERMAN  ST,  CHICAGO.  ILL 


WE'RE  ON  THE  JOB  FOR  UNCLE  SAM 


In  PMcotIpw  w*  mannlne* 
tar*  Papw  Conditioning  Mo- 
chinos,  Univorssl  Paper  Jog¬ 
gers,  Holdfast  Hangers, 
Commercial  Humidifiers, 
Punching,  Bound  Cornering 
and  PerioeatiBg  Machinery  of 
all  kinds.  Also  Specia]  Ma¬ 
chines  bunt  to  order. 

Contrmet  Wmrk  Omr  Speefeily 


Our  manufacturing  Is  now  deroled  to  worir  for 
our  government.  The  only  orders  for  our  equip¬ 
ment  we  can  accept  are  those  carrying  extremely 
high  priorities.  But  when  this  fight  is  over  we 
will  again  be  ready  to  serve  the  graphic  arts. 

SOUTHWORTH  MACHINE  CO. 

30  Warren  Avenue  •  Portland,  Mains 
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The  Story  of  a  Sticker 

•k  “The  attached  is  the  actual  story  sur* 
rounding  the  origin  of  the  little  sticker 
which  we  have  devised  and  are  using  with, 
we  believe,  rather  telling  eflFect,”  writes  H. 
R.  Laudermilk  of  The  McCormick*Arm- 
strong  Company,  Wichita,  Kansas. 

“Our  creative  department  had  planned, 
designed  and  written  a  series  of  mailing 


cards  to  be  sent  to  our  entire  mailing  list 
at  weekly  intervals. 

“The  first  of  the  series  was  in  the  mails. 
The  copy  chief  and  one  of  the  layout  artists 
were  doing  the  final  once>over  on  the  proof 
for  the  second  mailing. 

“The  age  old  conflict  between  the  copy- 
mind  and  the  art-mind  was  raging.  The 
C.C.  didn’t  like  a  certain  ‘hole’  of  white 
space  which  according  to  the  artists,  was 
‘the  one  thing  that  made  the  layout.’ 

“The  C.C.  scribbled,  scratched  out, 
scribbled  again.  The  artist  waited.  Finally 
the  C.C.  drew  a  circle  around  6  words  of 
his  scribbling.  ‘Put  that  in  there,’  he  said. 


“  ‘Why  not  put  a  V  behind  it  and  make  ] 
it  a  design?’  queried  the  artist  ...  and 
a  slogan-design  was  bom. 

“This  slogan  has  a  virtue  that  manj 
selling  slogans  do  not  enjoy:  The  longer 
the  war  lasts;  the  more  difficult  the  trans. 
portation  problem  becomes  for  salesman- 
agers,  the  stronger  and  more  logical  will 
be  this  simple,  6-word  message. 

“We  intend  to  imprint  it  in  our  selling 
literature  and  in  our  advertising,  it  will 
appear  on  our  packages,  labels,  stationery. 
We  hope  it  will  help  sell  the  use  of  printed 
salesmanship  ...  do  you  think  it  will?’’ 

V  _ _ 

Hearing  on  Minimum  Wage 

★  The  public  hearing  to  receive  evidence 
from  all  interested  persons  on  the  propriety 
of  fixing  a  minimum  wage  of  40  cents  an 
hour  which  will  affect  directly  some  45,000 
employees  in  the  printing  and  publishing 
and  allied  graphic  arts  industry  was  con¬ 
tinued  on  December  7,  in  Room  3229, 
United  States  Department  of  Labor,  Wash¬ 
ington,  D.  C. 

At  a  meeting  held  at  the  Hotel  Astw, 
New  York,  September  29,  an  industry  com¬ 
mittee  of  27  members,  recommended  by  a 
vote  of  26  to  1,  after  hearing  testimony 
and  studying  economic  and  competitive 
conditions  in  the  industry,  that  the  min¬ 
imum  wages  of  employees  in  the  industry 
be  increased  from  30  cents  an  hour  to  40 
cents  an  hour.  The  committee  consisted 
of  an  equal  number  of  representatives  for 
the  public,  the  employers  and  the  employees. 

The  public  hearing  was  first  convened 
on  November  9,  in  the  U.  S.  Department 
of  Labor  offices  in  New  York. 

V  _ 


HIGH-SPEED  JOB  BLACK  INK 


N0.2141S  (BKIOBOBAD) 


Th*  Black  Ink  that  you  have 
been  looking  for,  for  a  long 
time  for  many  reasoru. 

No.  1.  It  sets  immediately  on 
paper. 

No.  2.  It  does  not  dry  on  the 
press  within  a  week. 

No.  3.  It  does  not  skin  in  can. 


No.  4.  It  is  about  10%  bulkier 
than  any  other  Black  Ink. 

No.  5.  And  possibly  rwt  the 
last  reason  is  the  price  of  it, 
which  is  75c  per  lb.  in  5  lb. 
lots,  in  one  pound  cane,  deliv¬ 
ered.  Check  accompar^ng  the 
order.  A  single  potmd,  $1.00. 


TRIANGLE  INK  &  COLOR  CO.,  Inc. 

Manmfaetmrmn  of  Wimm  LUho  and  Printing  inkt  far  All  Pvrpatmt 

26-30  Front  Street,  Brooklyn,  New  York 

101-105  S.  Ninth  St.,  St.  Louis,  1036  ^aubien  St.,  Detroit,  Mich. 
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Red  Cross  Slogans  on  Calendars 

★  In  a  letter  to  W.  Floyd  Maxwell,  secre¬ 
tary  of  the  Lithographers  National  Associa¬ 
tion,  New  York  City,  Norman  H.  Davis, 
chairman  of  the  American  Red  Cross,  wrote 
in  part : 

“As  you  know,  the  war  has  caused  the 
Red  Cross  to  expand  its  services  a  thou¬ 
sandfold,  and  the  demands  upon  us  are 
daily  growing  greater.  Last  year  the  public 
supported  our  call  for  funds  very  gener¬ 
ously,  and  next  year  we  will  need  even  more 
to  carry  on  our  work. 

“In  order  to  get  these  funds  we  must 
avail  ourselves  of  every  existing  means  of 
public  enlightenment,  and  therefore  we  are 
particularly  anxious  to  adopt  the  sugges¬ 
tion  that  companies  who  bring  out  calen¬ 
dars  print  an  appeal  on  the  page  for  March, 
the  month  that  the  President  of  the  United 
States  has  designated  as  Red  Cross  month. 

“If  the  members  of  your  Association 
would  ‘sell’  the  idea  to  the  buyers  of  calen¬ 
dars  that  they  include  (in  any  way  they 
see  fit)  one  of  the  following  Red  Cross 
slogans  in  their  calendar  pages  for  the 
month  of  March,  the  great  work  of  our 
organization  would  surely  benefit:  ‘March 
Your  Dollars  to  the  Red  Cross,’  ‘Remem¬ 
ber  Your  Red  Cross  This  March,’  ‘March 
Is  Red  Cross  Month,’  or  ‘Give  to  the  Red 
Cross  War  Fund.’  ’’ 

V  _ 

Revoke  AUocation  System 

★  Priorities  Regulation  No.  10,  setting  up 
the  Allocation  Classification  System,  requir¬ 
ing  all  purchase  orders  to  carry  end-use 
symbols,  has  been  revoked  on  November  5, 
except  on  orders  involving  copper  or  steel. 

V  _ 


Dorothy  Miller 


New  Eagle-A  Advertising  Assistant 

ir  Appointment  of  Dorothy  Miller  as  as¬ 
sistant  advertising  manager  is  announced 
by  American  Writing  Paper  Corporation, 
whose  general  offices  are  at  Holyoke,  Mas¬ 
sachusetts. 

Miss  Miller  succeeds  Fred  T.  Yates,  who 
recently  went  into  the  army.  She  is  a 
graduate  of  the  Massachusetts  School  of 
Art  and  has  been  for  several  years  in  charge 
of  advertising  at  the  Collins  Manufacturing 
Company  of  North  Wilbraham,  Massa¬ 
chusetts. 

V _ 

Buy  U.  S.  War  Bonds  and  Stamps,  the 
/.  0.  U.  of  the  Red,  White,  and  Blue! 


*  *  9deai  Plate  Q44mi  *  *  * 


Adaptable  for  making  plates  used  on  high¬ 
speed  printing  of  cardboard,  cloth,  wood 
and  rough-textured  papers.  Made  both 
from  rubber  and  synthetic  compounds  to 
meet  exacting  requirements.  Special  for¬ 
mulas  for  aniline  and  linseed  base  inks. 


Ideal  gums  are  noted  for  their  high  tensile 
strength.  Mold  easily  and  are  abrasive- 
resistant.  Save  makeready  time.  Use  Ideal 
plate  gums  for  your  plates  and  be  assured 
of  more  brilliant  colors  and  a  uniform 
smooth  coverage  on  all  flat  tints. 


IDEAL  ROLLER  &  MANUFACTURING  CO. 

CHICAGO,  ILLINOIS  Sales  and  Service  Offices  in  Principal  Citfss  LONG  ISLAND  CITY,  N  Y 
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IJonel  A.  Walden 

*  Lionel  Arnold  Walden,  well-known  mem¬ 
ber  of  the  trade  paper  publishingr  firm  of 
Walden,  Sons  &  Mott,  Inc.,  41  Park  Row, 
New  York,  died  at  his  home,  Rockville  Cen¬ 
tre,  L.  I.,  on  November  15. 

Walden  was  bom  in  Holyoke,  Mass.,  the 
•on  of  the  late  Mr.  and  Mrs.  Charles  C. 
Walden.  Early  in  his  business  career  he 
became  a  member  of  the  advertising  staff 
of  the  Walden  Publishing  Co.,  his  father’s 
firm.  After  several  years  in  the  Chicago 
office,  he  renewed  his  coverage  of  the  New 
England  trade  when  the  Walden  Publish¬ 
ing  Co.  and  the  Walden-Mott  Co.  merged 
under  the  present  corporate  name. 

A  member  of  the  Rockville  Centre  Amer¬ 
ican  Legion  Post,  Mr.  Walden  served  in 
the  U.  S.  Navy  during  World  War  1  on 
the  U.S.S.  George  Washington  which,  on 
one  of  its  trips,  carried  President  Woodrow 
Wilson  to  the  Peace  Conference  held  in 
Paris.  Active  for  a  number  of  years  in  the 
graphic  arts,  Mr.  Walden  was  a  member  of 
the  Paper  Club  of  New  York. 

He  is  survived  by  his  wife,  Mrs.  Adele 
Walden,  two  sisters,  Mrs.  Ethel  P.  How¬ 
ard  of  Chicago,  and  Mrs.  Mabel  Reed  of 
Ridgewood,  N.  J.,  and  three  brothers, 
Tom  of  Ridgewood,  Charles  C.  of  Stone 
Ridge,  N.  Y.,  and  Van  R.  Walden  of  Glen 
Rock,  N.  J. 

V _ 

Humidification  Data 

♦  “Armstrong  Humidifiers  in  Industry,” 
a  new  bulletin  offered  by  the  Armstrong 
Machine  Works,  describes  the  application 
of  humidification  in  a  wide  variety  of  in¬ 
dustries  and  the  benefits  it  provides.  Among 
the  industries  mentioned  are  textile,  wood¬ 
working,  chemical,  food,  explosives,  print¬ 
ing,  paper,  leather,  rubber.  Data  is  also 
included  on  the  use  of  humidification  for 
the  control  of  dust,  lint,  and  static  elec¬ 
tricity,  and  for  adding  to  human  comfort. 
Copies  of  the  bulletin  may  be  obtained  by 
writing  the  Armstrong  Machine  Works — 
Maple  St.,  Three  Rivers,  Michigan. 


Increase  Use  of  Zinc 

*  Newspapers  and  others  using  zinc  platet 
for  printing  will  be  permitted  an  increased 
use  of  zinc  for  this  purpose  by  Amendme&i 
No.  I  to  General  Conservation  Order  M-99. 
issued  November  13  by  the  Director  fof 
Operations. 

The  amendment  raises  the  amount  of 
zinc  which  may  be  used  for  plates  from  50 
per  cent  of  the  amount  used  in  the  corre¬ 
sponding  months  in  1941  to  75  per  cent 
for  the  three-month  period  beginning  No¬ 
vember  15. 

After  February  15,  the  permitted  uiafi 
will  again  be  reduced  to  50  per  cent  of  thi 
amount  used  in  the  base  period. 

The  amendment  was  issued  to  allow  addi¬ 
tional  time  for  newspapers  and  other  usen 
of  zinc  plates  to  adjust  their  usage  dowi 
ward. 

V  _ _ 


**Gues$  you  WPB  men  want  to  know  how  I 
make  combinations  direct  from  drawings  to 
plastic  plates  in  five  minutes?** 


Sampson  &  Ollier  Electrotype  Co. 


TELEPHONES 

SUPERIOR-3182 

SUPERIOR-3183 


141-149  W.  OHIO  ST. 
CHICAGO,  ILL. 


ELECTROTYPERS 
N  ICKELTYPERS 
STEREOTYPERS 
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Photo-engnivers  Ask  Cooperation 

♦  The  Chicago  Photo-Engravers  Associa¬ 
tion  sent  out  the  following  letter,  early  in 
December,  to  purchasers  of  photo-engrav¬ 
ings. 

“Your  cooperation  please. 

“The  photo-engraving  industry  is  now 
operating  under  the  most  drastic  curtail¬ 
ment  of  metals  and  chemicals  in  its  history. 

“Our  problem  is  to  deliver  a  maximum 
of  printing  surface,  without  waste,  within 
the  restrictions  imposed  by  our  government 
and  at  the  same  time  to  take  care  of  all  en¬ 
graving  requirements. 

“We  solicit  your  aid  in  the  saving  of 
metals,  chemicals  and  other  strategic  mate¬ 
rials  that  go  into  the  making  of  our  prod¬ 
uct.  You  can  immeasurably  help  us  by: 

(a)  The  elimination  of  RUSH  work. 

(b)  Extending  ‘delivery  requirement’  on 
normal  work. 

“Ekich  engraving  we  make  as  a  separate 
plate  involves  an  extravagant  use  of  metal. 
We  need  more  time  for  the  making  of  all 
engravings,  either  zinc  or  copper,  so  as  to 
effect  the  utmost  economy  of  materials. 

“Think  twice  and  more  than  twice  before 
you  order  a  RUSH  engraving. 

“We  know  that  we  can  count  on  you  to 
help  us  do  our  part  in  the  winning  of  this 
war.’’ 

A  Century  of  Christmas-Cards 

★  Sir  William  Wiseman,  Bart,  C.  B., 
C.  M.  G.,  Adviser  to  the  British  Raw 
Materials  Mission,  addressed  a  gathering 
of  over  300  educators,  editors  and  mem¬ 
bers  of  the  greeting  card  industry  and  allied 


graphic  arts,  at  a  luncheon  held  December 
3rd  at  the  Waldorf-Astoria,  New  York  City, 
to  commemorate  one  hundred  years  of  cele¬ 
bration  of  the  Christmas  season  by  the  Eng¬ 
lish-speaking  people  through  the  use  of 
Christmas  cards. 

Sir  William  set  the  keynote  for  the  lunch¬ 
eon  by  bringing  an  inspirational  message, 
emphasizing  the  importance  of  “hands 
across  the  sea’’  communication  under  war¬ 
time  conditions.  He  reviewed  the  history  of 
Christmas  celebrations  during  the  past  one 
hundred  years  and  called  attention  to  the 
fact  that  the  original  design  of  the  first 
Christmas  card,  etched  by  William  Maw 
Egley  in  1842,  is  now  on  display  in  the 
British  Museum  in  London. 

V _ 

Bookmaking  for  1943 

if  What  the  book  industry  may  expect  dur¬ 
ing  the  coming  year  will  be  discussed  before 
the  Boston  Bookbuilders,  Boston,  Massa¬ 
chusetts,  on  January  5  by  Frederick  G. 
Melcher,  Editor  of  Publishers’  Weekly,  un¬ 
der  the  timely  subject  “Bookmaking  for 
1943 — ^a  New  Year  Forecast.’’  Mr.  Melcher 
will  be  introduced  by  Benjamin  H.  Ticknor, 
vice-president  of  Houghton  Mifflin  Com¬ 
pany.  The  meeting  will  be  held  at  Schrafft’s 
West  street  restaurant,  Boston,  and  will 
begin  with  dinner  at  6:15.  Robert  F. 
Thompson  will  preside. 

Mr.  Melcher  will  interpret  the  meaning 
for  the  coming  year  of  current  trends  up 
to  the  last  minute,  the  effects  of  the  govern¬ 
ment  demands  on  different  types  of  books, 
the  trends  in  public  demand  that  have  devel¬ 
oped  out  of  the  fall  season,  and  the  prob¬ 
lems  of  production  under  war  conditions. 


Jacques  Bookbinders'  Shear 


IRON  TABLE — SI 

wide  with  nlekel  plated 
rolee  for  ft««g 

OAUQEB— Rapidly  ad- 
fueted  for  aeomate  oattlnc. 

•RRIRO  BAUQI — for 

naixow  eattlng  fnmUied 
vntom  ottMTwlee  ordered. 


OLAMP — foot  damping 
with  our  sectional  clamp, 
whloh  raises  parallel  and 
Is  self-adjusting  to  all 
widths  and  thiekneoses  of 
stock. 

•IZBS — IS  inch:  40  inch: 
41  tneh;  50  Inch:  00  inch: 
7S  inch. 


IFriSe  /er  Catmlog  emd  PHeme 


JOHN  JACQUES  &  SON 

Established  in  1850 

93  Webster  Street  Worcester,  Mess. 
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Eagle-A  Mill  Wins  Award 

*  Eagle-A  Mill  No.  17,  Parsons  Division 
of  the  American  Writing  Paper  Corpora¬ 
tion,  Holyoke,  Massachusetts,  has  won  a 
trophy  for  a  one-year  no-accident  record  in 
competition  with  forty  paper  mills  in  the 
United  States.  The  award  was  made  at 
the  three-day  convention  of  the  National 
Safety  Council  in  Chicago  October  27-28-29. 

The  picture  shows  the  trophy  being  pre¬ 
sented  to  Superintendent  M.  V.  Horgan 
of  the  Parsons  Division  by  A.  S.  Wilson, 
safety  engineer.  The  trophy  will  be  for¬ 
mally  presented  to  the  employees  at  their 
next  safety  meeting. 

V _ 

“Was  You  There?” 

★  One  of  the  most  potent  weapons  which 
the  Nazis  introduced  to  modern  warfare,  a 
weapon  which  hastened  the  downfall  of 
France,  is  the  deliberate  propagation  of 
Rumor.  It  is  a  weapon  against  which 
Americans  must  steel  themselves  with  un¬ 
ceasing  vigilance,  for  all  the  tanks,  guns 
and  ships  in  the  world  cannot  bar  its  entry 
into  our  homes. 

When  the  Nazi  legions  were  rolling 
through  the  Lowlands,  their  civilian  agents 
were  busy  among  the  people  of  France 
spreading  rumors  coldly  calculated  to  alter¬ 
nately  bolster  and  to  undermine  the  morale 
of  the  French.  Even  before  the  Germans 
had  entered  France,  the  people  heard  that 
their  government  had  fled ;  that  Russia  and 
the  United  States  had  declared  war  on  Ger¬ 
many  ;  that  Great  Britain  had  surrendered. 

The  conflict  of  ensuing  rumors  served 
well  the  aim  of  the  Nazis  to  confuse  and 
befuddle  the  French,  and  what  semblance 
of  unity  the  French  possessed  soon  dis¬ 
appeared. 


It  is  worth  noting  how  at  least  one]| 
Russian  guerrilla  commander  solved  thisS 
problem  in  his  own  unit.  Severe  punishmeatM 
was  meted  out  to  anyone  who  said,  “I  hearV 
that.  .  .  .”  or  “I  understand  that.  .  .  .**■ 
Unless  the  man  could  say  “I,  myself* 
saw.  .  .  he  was  to  say  nothing.  £ 

The  next  time  someone  tells  you  that  he  ? 
has  it  “on  good  authority”  and  so  forth,! 
just  ask  him,  “Was  you  there,  Charlie?”  i 

Greet  Contest  Winner  1 

★  Senorita  Adalsinda  Fernandez  of  LoiM 
Arabos,  Matanzas,  Cuba,  winner  of  theM 
first  Latin  American  Essay  Contest,  spon-M 
sored  by  International  Printing  Ink  in  co-^ 
operation  with  the  National  Graphic  Arti]^ 
Education  Association,  arrived  in  New^ 
York  City  on  December  1.  She  was  honored* 
at  a  luncheon  given  at  the  Waldorf-Astoria® 
in  New  York  City.  She  read  her  winning* 
essay  “Printing  and  American  Defense"  V 
over  the  radio  on  the  evening  of  December  3. 


**Jack»ont  your  htdftono  sereen  work  is 
becoming  too  much  a  part  of  you.** 
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Presswork  Questions 

( Continued  from  page  36) 

is  riding  too  high — it  should  run  at 
type  height.  If  the  polished  surface 
only  is  worn  off,  it  will  not  affect  the 
printing  quality  of  the  cuts. 

As  to  the  sticky  substance  forming 
on  the  rollers,  well,  that  is  a  problem 
on  which  both  the  roller  maker  and  the 
ink  maker  should  get  together,  as  the 
chemicals  in  the  ink  and  in  the  roller 
material  may  be,  and  most  likely  are, 
the  cause  of  sweating  or  stickiness. 
When  rubber  roUers  were  first  made, 
this  stickiness  developed  frequently  but 
was  licked  by  the  cooperation  of  the 
roller  and  ink  makers,  as  above  sug¬ 
gested. 

V  .  .  .  - 

The  1943  Victory  Tax 

(Continued  from  page  54) 

ployer  to  the  employee  on  his  last  pay  day 
if  he  does  not  work  out  the  entire  year. 

Returns  to  Be  Filed  by  Employe 

Employers  withholding  this  Victory  Tax 
must  make  quarterly  returns  in  the  next 
month  following.  The  tax  is  payable  with 
the  return. 

The  employer  does  not  withhold  any  tax 
from  employees  engaged  in  the  following 
services:  1.  Agricultural  labor;  2.  Domes¬ 
tic  service  in  a  private  home;  3.  Casual 
labor  not  in  the  course  of  the  employers’ 
regular  trade  or  business. 


Offset  Questions 

( Continued  from  pa^e  48) 

solution  it  loses  some  of  its  ink  re¬ 
ceptivity  and  after  300  or  400  impres¬ 
sions  is  is  completely  non-receptive  to 
ink  and  has  reached  a  condition  which 
is  known  as  blindness. 

To  eliminate  this  condition  the 
proper  time  of  exposure  must  be  found, 
and  increased  depending  upon  the  rela¬ 
tive  humidity. 

May  we  hear  from  you  again  should 
you  encounter  more  trouble. 

V . . .  - 


**We*9m  printed  to  many  DON*T  TALK 
pottert  that  no  one  tpeakt  to  anyone 
anymore.'* 


WORLD'S  LARGEST  EXCLUSIVE  MANUFACTURERS  OF  KNIVES 


O.  K.  BLACKARROW - ^ 

O.  K.  BLACKARROW  KNIVES  givM  smoother,  more  efficient,  longer  runs.  A 
new  alloy  steel — heat  treated  by  a  special  process — produces  a  high  quality 
knife  of  great  strength,  uniformity,  long  life.  Precision  grinding  assures  exact 
tolerance  and  perfect  finish.  For  the  knives  with  the  longer  lives  that  give 
better  results  at  lower  costs,  specify  O.  K.  BLACKARROW  KNIVES  nowl 


OHIO  KNIFE 


CINCINNATI 

OHIO-U.S.A. 
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QlaMJ^ied  AAue/itUlM4f 

CloBing  Date  for  Copy  Is  24th  of  the  Month  Preceding  Issue 

Th«  rata  for  advartising  undar  this  haading  is  $1.50  par  agata  lina  par  insartiaii  aa 
a  ana  tima  ordar;  $1 .25  par  agata  lina  par  insartion  on  a  twolvo  timo  contract.  Avaraga 
fiva  words  to  tha  lina.  Please  send  money  with  ordar  and  copy  for  classified  insartian  If 
you  have  not  established  a  credit  rating  with  us. 


ADDRBSSOGRAPH  EQUIPMENT 


PARTS — ^bought,  sold,  and  exchanged. 
Complete  mechanical  and  embossing  service. 
NATIONAL  ADDRESS  PLATE  CORP. 
170  N.  Halsted  Street,  Chicago 


ADVERTISING  ART  PUBLICATION 


ADVERTISING  ART  PUBLICATION 
New  A.C.A.  DIRECTORY,  a  quarterly 
publication  showing:  the  work  of  free-lance 
artists,  together  with  their  names  and  ad¬ 
dresses,  will  be  ready  for  publication  within 
the  month.  Only  $12.00  per  year  for  all 
four  valuable  copies.  ASSOCIATED  CHI¬ 
CAGO  ARTISTS,  INC.,  Dept.  G.  A.,  840 
North  Michigan  Avenue,  Chicago,  Illinois. 


ADVERTISING— HOME  STUDY 


THE  ADVERTISING  MINDED 
PRINTER  makes  the  most  money.  Many 
have  graduated  from  this  long  established 
school.  Send  for  free  booklet  outlining  home 
study  course  and  requirements.  PAGE- 
DA  VIS  SCHOOL  OF  ADVERTISING, 
1315  Michigan  Ave.,  Dept.  2227,  Chicago. 


ARMY  STATIONERY 


55c  A  BOX,  die-stamped  with  emblem, 
samples  on  request.  Spencer  Paper  Co., 
409  Lafayette  St.,  New  York  City. _ 

ART  WORK  AND  CUTS 


GUARANTEED  PLATES 
Line  Cuts,  minimum,  69c. 

Halftones,  minimum,  97c. 

All  plates  mounted.  Same  day  service. 
Send  for  our  price  list. 

Printers  Photo  Engraving  Syndicate 
24  East  23rd  Street  New  York,  N.  Y. 


MAIL-ACUT  SERVICE 


MORE  PROFIT 

ON  YOUR  BINDERY  JOBS 


OF  YOUR  wow 

12"  reach  permit^ 
wide  scope  of  work. 
Instaatly  infer- 
changeable  sad¬ 
dleback  and  flat 
tables  furnished 
with  machine. 

la  Deify  I/m  hf  Tbeeseads  ef  friKtHS  ead  feMsfters 

4STAni  SIZES  WITHOUT  (  1/^" 

.  MECHANICAL  CHANGE  \  UG  LENGTHS 


ACME  STAPLE  CO. 


1663  HADDON  AVE 
CAMDEN,  N  J 


ART  WORK  AND  CUTS 


ART  WORK  AND  CUTS  made  to  order. 
Write  for  Free  Samples.  Established  1916. 
Baida  Art  Service,  Dept.  8,  Oshkosh,  Wis. 


BOOKBINDERS  EQUIPMENT 


BOOKBINDERS  EQUIPMENT.  Box 
Makers  and  special  Binder  Machinery.  Wire 
Stitchers,  Stitching  Wire,  Service  and  Sup¬ 
plies.  Henry  L.  Weber  Co.,  710  West 
Jackson  Blvd.,  Chicago. 


BOOKBINDERS  MACHINERY 


PAPER  Punching  and  Tab  Cutting  Eciuip. 
Paging  and  Ticket  No.  Heads_  a  Specialty. 
Rebuilding  Bookbinders  Machinery.  P.  A. 
Juul  Co.,  538  S.  Dearborn  St.,  Chicago. 


BUNDLE  TYING  MACHINES 


IMPROVED  Bunn-Cross  Tying  Machine 
ties  labels,  circulars.  Ten  day  trial.  Write 
for  information.  Bunn  Company,  7605 
Vincennes  Avenue,  Chicago. 
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FOUR  MODERN 
PLASTIC 
BINDINGS 

IH  Rad,  Whita, 
Blua  and  Crystal. 

3/16"  throvflh  1". 

• 


TAUBER.  TUBE 
BINOINO 
200  Hndaan  St. 
Naw  York  CHy 


Royal  Rina 


_ BUSINESS  CARDS _ 

45c  PER  M — ^Weddings  from 
75c  per  100  sets.  Spencer 
Paper  Co.,  409  Lafayette  St, 
New  York,  N.  Y. 


BUSINESS  OPPORTUNITIES 

FOR  SALE 

As  a  Going  Business 


Established  Job  Plant,  Modern  Equipment, 
in  Busiest  Printing  Center  of  U.  S. 


Clearing  Over  $6,000.00  per  year  on 
$25,000  Gross.  Steady  and  Profitable 
Accounts. 


Price  $12,000 


At  least  one-half  cash  payment  is  required. 
Introduction  to  clients  and  30  days'  ad¬ 
visory  service  is  included.  Write  or  wire  to 


COLONIAL  PRESS 

936  "G"  Place,  N.W.  Washington,  D.  C. 


FOR  SALEl — One  of  leading  job  shops  in 
Great  Falls,  Montana.  Leaving  for  army. 
Call  Printing  Co.,  Great  Falls,  Montana. 


REMEMBER  THE  MAN  IN  SERVICE 
WRITE  HIM  TODAY! 


BINDING  SCREWS 

Clear  and  Black  Plastic 

-Thm  Bmnmr  Kind” 

Sixes  1/4",  Vi-,  %-  1- 

R.  S.  RUGGLES  fir  CO.,  Inc. 

6  Varick  Street  New  York,  N.  Y. 

Price  List  mn  JCeqacst 


_ CALENDARS _ 

WHOLESALE  Calendars  to  printers.  Do 
your  own  imprinting.  Advertising  Novel¬ 
ties,  Fans,  Book  Matches.  Write  for  par¬ 
ticulars.  FLEMING  CALENDAR  CO., 
6540  Cottage  Grove  Ave.,  Chicago. 

CLOSING  OUT  over  One  Million  Calen- 
dars  and  Pictures  at  exceptionally  low 
prices.  Write  or  wire  Pioneer  Calendar 
Specialty  Co.,  166  E.  Jefferson  Ave.,  De- 
troit,  Mich. 


CALENDAR  MAILING  WRAPPERS 

PULL  THE  STRING  and  Package  Flies 
Open.  Great  Time  Saver.  Send  for  details. 
Mfd.  by  PULL  THE  STRING  MAILING 
WRAPPER  CO.,  29  W.  Kinzie  St.,  Chgo. 


CALENDAR  PADS 


CALENDAR  PADS -•  BLOTTERS 


Largest  assortment  of  Pads.  Best  selling  line 
of  Art  Blotters.  Write  for  catalog  in  which  you 
are  interested.  Orders  filled  immediately.  1 


JOSEPH  HOOVER  &  SONS  CO. 
Market  and  49th  StJ."*^  Philadelphia,  Pa. 


CALENDAR  PADS 

Large  assortment  instock  ready  for  immedi¬ 
ate  shipment.  Catalog,  samples  on  request. 

KETTERLINUS  LITHO.  MFG.  COMPANY 
4th  and  Arch  Sts.  Philadelphia,  Pa. 

THE  SULLIVAN  PRINTING  WORKS 
Company,  1058  Gilbert  Ave.,  Cincinnati, 
Ohio.  Calendar  pads  now  ready  for  ship¬ 
ment  ;  the  best  and  cheapest  on  the  market ; 
write  for  sample  books  and  prices. 


1943  LEAF-A-DAY  PADS 

365  white  sheets,  7^x9>^  in.,  printed  in 
black  with  month,  day  and  date.  Write 
on  your  letterhead  for  sample  pages. 

SHIELD  PRESS,  Inc.,  INDIANAPOLIS 


CALENDAR  PADS  with  attractive  covers 
cost  no  more.  Catalog  free.  The  McCleery 
Co.,  Manufacturers,  Washington,  Iowa. 
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attention  Make  extra  profits 
PRINTERS!  without  investment 

Take  orders  quickly,  easily  with  Stauder's  excluslTO  showing  of 

COMMENCEMENT  INVITATIONS,  ANNOUNCEMENTS  and  PERSONAL  CARDS 
Present  this  new  and  different  line  to  the  graduating  classes  of  the  schools  in  your 
fertile  field— each  number  available  in  BLANK  form  for  your  own  imprinting  or 
completed  by  us  in  Genuine  Engraving,  embosso  process  or  type  printing.  Lil^ral 
discount.  SCHOOLS  ARE  ORDERING  NOW 

Write  for  FREE  aample  outfit  on  your  butineaa  stationery 

STAUDER  ENGRAVING  CO.  •  Department  CG- 12,  4130  Belmont  Ave.,  Chicago 


CAMS  REMILLED 


Cams  remilled — Steel  Chases — Parts  &  Re¬ 
pairs  for  C.&P.,  Thomsons,  Universals  and 
Die  Cutters.  Dealers  in  Printers  Machy. 
EVER  READY  MACHINISTS,  INC., 
137  W.  19th  St.,  WAtkins  9-7142  New  York 


CARBON  PAPER 


We  Specialize  in 

CARBONS 


for  PRINTERS 

We  supply  the  IrKkjstiy  with  ^'specials" 
ofall  types  ...  "at  a  price!" 

PENCIL  CARBON 
STRIPED  CARBON 
ONE  TIME  CARBON 
SEMI  and  FULL  COATED 
SPOT  INKforSPOT  CARBON  PRINTING 

Just  tell  us  your  Carbon  REQUIRE¬ 
MENTS.  Our  technicians  are  familiar 
with  every  type  of  carbon  used  in  the 
graphic  arts.  PEERLESS-IMPERIAL  is 
the  most  comprehensive  carbon  line 
for  every  conceivable  use.  Today  write 
or  wire  for  samples  and  prices. 

PEERLESS  KEY-IMPERIAL  MANUFAC¬ 
TURING  CO. 

Factory:  401  Mulberry  St.,  Newark,  N.J. 

Brsnchm:  New  York  City.  811  Broadway 
Ohieago,  171  W.  Wauiington  St. 

Los  Anedes.  1111  8.  Sierra  Bonita 
Detroit,  87  Ldnden  St.,  Birer  Bonae,  MIoh. 


CHALK  OVERLAY  PROCESS 


SAVE  TIME  AND  MONEY.  Use  Collins 
Chalk  Relief  Overlays  for  all  halftone  make- 
ready.  Great  improvement  over  slow  hand- 
cut  Overlay  method.  Used  by  leading  print¬ 
ers  and  publishers.  Apply  on  Company 
letterhead  for  free  instruction  books  and 
prices.  A.  M.  COLLINS  MFG.  CO.,  226 
West  Columbia  Ave.,  Philadelphia,  Pa. 


COMMENCEMENT  INVITATIONS 


COMMENCEMENT  INVITATIONS  — 
Also^  other  engraved  stationery.  Samples 
furnished  to  printers.  Siegrist  Engraving 
Co.,  926  Oak  St.,  Kansas  City,  Mo. 


COMMERCIAL  STOCK  CUTS 


ONE-TIME  and  Printers’  Pencil  Carbons 
Write:  American  Ribbon  &  Carbon  Co., 
Inc.,  229  Mill  Street,  Rochester,  New  York 
for  prices  and  samples. 


For  Carbon  Paper  write — 

Rochester  Ribbon  &  Carbon  Co.,  Inc. 
96  Anderson  Ave.,  Rochester,  N.  Y. 


CORDS  AND  TASSELS 


G.  HELMUS  &  SON,  Inc.  Large  stock 
always^  on  hand.  Sample  cards  with  sizes 
and  prices  mailed  upon  request.  648  Broad¬ 
way,  New  York. 


For  Christmas  Gifts 
BUY  WAR  BONDS 


SAVEillii^  MONEY 


BUY  DIRECT  PROM  NEA 


WRITE  FOR 
ILLUSTRATED 
PRICE  LIST 


>^®r95 


NEA-ENGRAVING  SERVICE’ 

P  ()  ROX  163  •  INDIANAPOLIS.  I  N  [)  I  A  N  A 
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The  Reliable  SKakCam  Wickersban 

Over  14,0009000  Sold 

This  quoin  will  not  looson  or  slip;  oonformt  to  noiHporalM 
lurfaoM;  locks  Instantly  by  ono  turn  of  key.  Whon  limit  of 
expansion  Is  raachad  and  another  reglet  or  slug  Is  requlred« 
It  closes  automatically.  No  lost  time.  No  guessing  as  to 
security.  Send  for  Circular  and  Price  List. 

Samuel  Stephens  and  Wickersham  Quoin  Co. 
174  High  St.  (Ft.  Hill  Sq.)  Boston,  Mass.  U.S.A. 


CUTTING  DIES 


TOUGHTEMPERED 

Buy  yours  from 
the  originator  of 

STEEL  RULE  DIES. 
J.  A.  Richards  Co. 
Kalamazoo.  Mich. 


Abo  manufacturers  "Multiform"  "Eledre- 
matic"  "Do-More"  "Clipper"  "Kalasne- 
zoo"  Saw-Trimmers.  Routers,  and  Diemak- 
ing  Outfits.  Super  Self-Cleaning  Punehee. 


MR.  PRINTER — you  sell  Printing  Im¬ 
pressions.  There  is  more  profit  in  Cut-Out 
Impressions.  Let  us  show  you.  Columbia 
Steel  Rule  Die  Corp.,  270  Lafayette  St., 
New  York,  N.  Y. 


EASELS 


CARDBOARD  EASELS  for  all  Display 
Signs.  Samples  and  prices  on  request. 
STAND  PAT  EASEL  COMPANY,  37 
Carroll  Street,  Buffalo,  New  York. 


EMBOSSOGRAPH  COMPOUNDS 


Keep'Em  Flying! 

and  Your  Customers  Buying 

Raitad  Printing  at  It*  Batll 
Hard,  Flexibig  and  Parmaamitl 

Embossograph  Compounds  will 
prove  a  revelation  to  you.  Just 
Try!  You'll  Buy  I  V4  lb.  santple 
any  one  kind,  25c.  Machinea 
$100  upward. 

The  Embosses rapli  Piecasa  Co., Inc. 
251  WUnam  St.  New  YeHt,  N.  Y. 


ENVELOPES 


STANDARD  or  made-to-order  sizes  to  the 
trade.  LOW  PRICES;  unusually  fast  de¬ 
liveries.  GENERAL  ENVELOPE  CO.. 
Box  634,  Boston,  Mass. 


EQUIPMENT  FOR  SALE 


BABGAINS  FOB  PRINTEBS 

Used  Patent  Metal  Bases  and  Hooks,  vari¬ 
ous  brands  and  styles  at  attractive  prices. 
Address  Box  1170,  Graphic  Arts  Monthly. 
608  S.  Dearborn  St.,  Chicago. 

Addressing  Machines 

Also  Duplicating,  Sealing,  Stamping,  Fold¬ 
ing  Machines,  Equipment  and  Supplies.  All 
machines  rebuilt  and  guaranteed.  Mailer’s 
Equipt.  Co.,  40  West  15th  St.,  New  York. 

Saw-Trimmers 

Remember  Pioneer — the  saw  that  combines 
composing  room  accuracy  with  stereotype 
size  and  capacity.  Ask  about  Model  A. 
Pioneer  Mfg.  Co.,  1232  Jackson  St.,  Toledo. 
BINDERY  selling  out  complete  shop  con¬ 
sisting  of  Wire  Stitchers,  Embossing  Press¬ 
es,  Eyeletting  Machines,  also  Gordon  Print¬ 
ing  Presses  and  Paper  Cutter.  166  East 

Jefferson  Ave.,  Detroit,  Mich. _ 

OFFSET  EQUIPMENT  —  Harris  Offset 
Presses  S4L  19x30;  S7L  36x48;  Miles 
Whirler  and  Vacuum  Frame  41x54.  John 
Griffiths  Co.,  Inc.,  17  E.  42  St.,  N.  Y.  C. 

FOLDING  MACHINES 

J.  L.  Paul,  608  South  Dearborn  St.,  Chicago 


Rebuilt  Bookbinders’  Macblnoiy 

Book  Sewing  Machineo. 

Casa  Motkers.  Gang  Stitchers. 

Crawley  Rounder  and  Backer. 

Folders  and  Feeders. 

Smyth  Cloth  Cutter. 

Sheridan  and  Seybold  4  rod  Embossers. 
Diamond  34 '/a"  Power  Cutter. 

Diamond  25"  Lever  Cutter. 

STOLP-GORE  COMPANY 

710  W.  Jackson,  Mon.  3154,  Chicago 
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GUARANTEED 

BY  OUR  RECORD 

Behind  Every  HOOD-FALCO  Machine 
Is  Our  Record  of  Many  Years  in  Furnish¬ 
ing  Rebuilt  Equipment  to  Printers  and 
Box-Makers. 

We  can  deliver  equipment  five  years  or  older  in  age  immediately  and  also  items 
coiting  $200,00  or  less  if  under  five  years  of  age.  Orders  for  other  equipment 
taken  with  delivery  subject  to  the  approval  of  the  War  Production  Board, 


CYLINDER  PRESSES 

1—5/0  Two-color  Miehle,  52x65.  Dexter  pile 
feeder  and  ext.  del. 

3—5/0  Miehles,  46x65"  bed.  Dexter  pile  or 
1  Cross  Cont.  Feed,  and  Ext.  Del.  opt. 

4 _ 2/0  Miehles,  43x56"  bed.  Feed,  and  Ext. 

Del.  opt.  One  of  machines  adaptable  for  4 
page,  8-col.  newspaper  work. 

l_No.  1  Miehle.  39x53"  bed.  Can  be  fur¬ 
nished  with  Pile  or  Cross  Feeder  and  Ext. 
Del.  if  desired. 

1 —  No.  2  Miehle,  36x50"  bed.  One  machine 
adaptable  for  7  col.,  4-page  newspaper. 

A — No.  3  Miehles,  33x46"  bed.  One  with  Dexter 
Pile  Feeder  and  Extension  Del. 

A — No.  4-4R  Miehles,  29x41"  bed.  Feeder  and 
)  Extension  Delivery  optional. 

.  2 — Pony  Miehles,  25x35"  bed.  1  with  feeder. 

j  1— No.  41  Miehle,  Automatic  Unit,  bed  size 
j  31x41.  Swing  Back  Feeder. 

I  3 — No.  4-3R  Miehles,  Auto.  Units. 

HIGH  SPEED  AUTOMATICS 

No.  1  Kelly  Automatic,  22x28  sheet;  automatic 
Oiling;  Tachometer;  Auxiliary  Rollers;  Re¬ 
loading  Device.  Two  years  old. 

2 —  No.  2  Kellys,  high  serial  numbers. 

3 —  No.  2  Kelly  Automatics,  26x35"  bed. 

4—  Style  B  Kellys,  17x22". 

j  2— Miehle  Verticals.  Models  36,  131/2x20". 

I  1 — Miller  Simplex,  20x26".  Modernized.  Over- 
I  head  tape  delivery  and  heavy  cyl. 

I  1 — Miehle  Horizontal,  completely  rebuilt,  22x 
^  28"  sheet,  chain  del. 


SPECIAL 

No.  4-4  Roller  Miehle,  Automatic 
Unit,  Ser.  No.  16000,  31x41  M. 
Can  be  seen  running. 


OPEN  JOBBERS 

1 — ^Thomson  Laureate  14x22. 

1 — 5-C  Thomson  Colts  Armory,  14x22". 

3— C&P  NS,  10x15";  12x18";  14x22". 

1 — CGrP  Craftsman  with  Kluge  Feeder  12x18. 

TYPESETTING  MACHINES 

1 —  Model  C  Intertype,  3  magazines,  3  molds 
Electric  or  gas  pot  optional. 

2 —  Model  B  Intertypes,  2  mags.,  gas  pot. 

2 — Model  8  Linotypes,  3  magazines,  3  molds. 
One  with  Monomelt. 

1 — Lanston  Material  Maker,  5  molds,  electric 
pot,  compressor. 

I — C4  Intertype  with  Centering  and  Quadding 
Device  and  Mohr  Saw. 

1 — Elrod  Caster. 

PAPER  CUTTERS 

1 — 44"Pswego  Power  Cutter,  auto,  clamp. 

1 —  44"  Holyoke  Power  Cutter,  auto,  clamp. 

MISCELLANEOUS 

Folders,  Saws,  Perforators,  Patent  Base  and 
Hooks. 

2 —  Iron  Imposing  Stones,  46x64,  51x75,  with 
Galleys. 


Write^  Wire  or  Phone  us  your  needs  todtry! 

|P  Jk  ■  Office  and  Display  Room 

P  M  47-01  35th  ST.,  LONG  ISLAND  CITY,  N.  Y. 

■  ■  Tel.;  Stilwell  4-8026 

CORPORATION 


DESIRABLE  EQUIPMENT  '^'and^guarantIed'*’^ 


1 — 14x22  Thomson  ■with 
Gold  Leaf  Attach. 
Portland  Power  Punch 
3 — Model  B  Kelly  Presses 
14 — 8  X 12 — 10  X 15 — 12  X 
18  C  &  P  Presses 
5 — Morrison  6-2-3  Stitchers 


Glereland  *‘0”  *‘B”  “E” 
Folders 

Miller  Bench  &  Pedestal 
Saws 

1 — No.  2  Kelly  Press 
1 — 10  X  15,  12  X  18  KIukcs 


8 — Thomson.  TTniyersal 
Presses 

Hand  &  Power  Gold  Stamping 
&  ElmbossinR  Presses 
4 — Portland  Punch  Mchns. 
10 — No.  2-3-4-5-7  Boston 
Stitchers 


Large  stock  printers’,  bookbinders’  machinery  and  equipment — easy  terms  to  responsible  parties 

ESOR  MACHINERY  CO.  •  135  Wast  20tli  Straat,  New  York,  N.  Y. 


EQUIPMENT  FOR  SALE 


EQUIPMENT  FOR  SALE 

LINOTYPE  MATRICES  for  sale:  Bo; 
doni  Book  and  Italic  8,  10,  12  pt.  Bodoni 
Regrular  and  Italic  8,  10,  12,  14  pt.,  Bodoni 
Bold  6,  8,  10,  12,  14  pt.  Bookface  and 
Italic  8,  10,  12  pt.  Caslon  Old  Face  (471) 
and  Italic  9,  10,  11,  12,  *21  pt.  Caslon  No. 
3  and  Italic,  8,  10,  12,  14,  *18  pt.  Century 
Expanded  and  Italic  6,  8,  9,  10  pt.  Memphis 
Light  and  Bold  6,  8,  10,  12,  14  pt.  Old 
Style  No.  1  and  Italic  6,  8,  10,  12  pt.  Old 
Style  and  Antique  6,  8,  10,  11,  12  pt.  Gar- 
amond  O.  S.  and  Italic  6,  8,  9,  10,  12,  14 
pt.  Garamond  Bold  and  Italic  6,  8,  9,  10, 
11,  12,  14  pt.  Linotype  Model  No.  26,  late 
style.  *For  72  Channel  magazine.  Ganer, 
305  E.  45th  St.,  N.Y.C. _ 

MAT  MAKER,  Hammond — Good  as  new. 
Makes  wet  mat  up  to  12"x20''.  Complete 
with  table,  humidor,  elec,  scorcher,  blankets 
and  mat  paper.  Cost  $250.  Make  an  offer. 
Private  owner.  P.  O.  Box  1695,  Wilming- 
ton,  Del.  _ 

BETTER  ROLLERS 

SEASON’S  GREETINGS! 
to  over  1,000  satisfied  customers  from  coast 
to  coast. 

“Bill”  Lewis 
Motor  City  Roller  Co. 

747  Beaubien  St.,  Detroit,  Mich. 
FOR  SALEl — One  36"x48"  two-color  Kid¬ 
der  Combination  Rotary  Wrapping  Paper 
Press.  Prints  from  roll  to  roll  or  roll  to 
sheet.  A-1  condition.  For  further  particu¬ 
lars  address  Box  1367,  Graphic  Arts 
Monthly,  608  S.  Dearborn,  Chicago. 
ENVELOPE  PRESS  (Gowdy)  for  sale. 
Excellent  condition.  Speed  12,000  per  hr. 
Owner  in  service.  Will  sacrifice.  Joseph 
A.  Belcastro,  Box  252,  Greenwich,  Conn. 
FOR  SALE — four  Late  Style  Gas  Linotype 
Monomelts  in  fine  condition,  with  scoops 
$100  each.  G.  S.  Loring  &  Co.,  470  At- 
lantic  Ave.,  Boston,  Mass. 


Model  8  Linotype 
Kelly  A — Ludlow-^aws 
Pony  Miehle — Dexter  Feeder 
Cleveland  Folder  &  Feeder — Intertype  CSM 
ABC  MACHINERY  WORKS 
606  South  Sherman  St.  Chicago,  Illinois 


BABCOCK  Cylinder,  25  x  38 
Miehle  Vertical  Cheap 
B  Kellys,  Rebuilt  and  Modernized 
Chandler  &  Price  Presses 
Vandercook  Proof  Press  No.  17 
Type  Cabinets,  Stands  or  Cases 
Thomson  Laureate  Press  late  model 
WAGNER  &  LEHMAN 
31  Beekman  Street  New  York  City 


Inside  Mortising 

Let  our  Model  B  Saw-Trimmer  with  its 
extra  jig-saw  and  drill-head  take  this  prob¬ 
lem  over.  This  new  model  is  one  of  the 
biggest  time-savers  in  the  industry.  Pioneer 
Mfg.  Co.,  1232  Jackson  St.,  Toledo,  Ohio. 

ALL  SIZES  cylinder  presses,  job  presses, 
Kelly  presses,  Kluge  Units,  Miller  Units, 
John  Thomson  presses.  Linotype,  Inter¬ 
types,  complete  composing  room  equipment. 
GRAPHIC  MACHY.  EXCHANGE,  Inc. 
30  West  24th  Street,  New  York  City 

53,  56  ft  65  MIEHLES  30x42  Miehle  3 
R.  Ext.  Del.  &  Rouse  Lift,  A.  C.  Motor. 
Geo.  H.  Simons,  608  S.  Dearborn,  Chicago. 


FOR  SALE 

N«.  4  Miahle— 4r'  Swingback  Auto¬ 
matic  Unit. 

2/0  Miohle~56"  Dextor  Foodor,  oxt. 
dol. 

10x15—12x18  Kluge  Presset. 
1414x22  C  &  P  Automatic. 

Miehle  Horixontal— -late  style  dely. 
Kelly  Clipper — almost  new. 

Style  "B"  Kelly  Presses. 

Linotypes  and  Intertypes,  all  models. 
Ludlow  with  28  fonts  mats. 
Cleveland  Folders— Models  "E"— 

STL  Harris  Offset  Press. 

Northern  Machine  Works 

Marshall  and  Jeffarson  Sts. 
Philadelphia,  Pa. 
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WOOD  RECLET 
ID  FURNITURii 


it'tMonomloal.  No  priority 
requlrod.  Buy  any  amount. 

Free  type  sauge  with  order. 

6  pt.  Reglet  $2.00  per  50  yd.  bundle 
12  pu  Reolet  $2.12  per  50  yd.  bund  e 
18  pv  Reolet  $1.37  per  25  yd.  bund  e 
24  pt.  Reolet  $1.75  per  25  yd.  bundle 
36  pt.  Reolet  $0.90  per  10  yd.  bu^le 

AMERICAN  WOOD  TYPE  MFG.  OO. 

608  8.  Dearbornt  Ohgo.  270  Lafayette,  N.  Y.  O 


EQUIPMENT  FOR  SALE 


FOR  SALE  OR  EXCHANGE  —  Miller 
Major  Simplex  27x40",  22x34  Miehle  auto¬ 
matic  unit,  Style  B  Kelly,  Miehle  Vertical, 
12x18  Craftsman  Kluge  unit,  10x15  Kluge, 
11x17  Miller  Masterspeed,  steel  imposing 
table  with  galleys,  10x15,  13x19  and  14x22 
Universals,  all  sizes  Chandler  &  Price 
presses,  14x22  Universal  die  cutting  press, 
13x19  Universal  Die  Cutting  Press,  35x50 
Miehle  cylinder  die  cutting  press  with  ex¬ 
tension,  13x19  Vandercook  proof  press, 
25x25  gravity  proof  press,  Morrison  book 
stitcher,  Boston  box  stitcher,  10x14  Heidel¬ 
berg  automatic  press,  14x22  Thomson  Lau¬ 
reate,  Wesel  saw,  22x28  Baum  folder.  Model 
No.  289,  51"  Perfecta  power  cutter,  fully 
automatic,  36"  Brown  &  Carver  paper  cut¬ 
ter  and  pinker.  Model  5  and  8  Linotype  ma¬ 
chines,  late  style  complete  Ludlow  equip¬ 
ment  with  2  cabinets  of  mats,  Thomson 
patent  embossing  and  die  cutting  press 
12^x18^".  Most  of  the  above  machines 
thoroughly  rebuilt  and  guaranteed.  VERY 
LOW  PRICES.  PRINTERS  SUPPLY 
CO.,  INC.,  655  Sixth  Ave.,  New  York. 


FOR  SALE — Mentges  Job  Folder,  Acme 
38"  Power  Paper  Cutter,  12x18  Craftsman 
C.  &  P.,  Model  C.  Intertype,  Chandler  & 
Price  Presses.  John  Griffiths  Co.,  Inc.,  17 
E^st  42nd  Street,  New  York  City. 


PATENT  BASES 

Warnock  and  Latham  with  Hooks,  also 
uprighy^ain  wood  base.  Bargains.  Box 
1108,  G.A.M.,  608  S.  Dearborn,  Chicago. 


FOR  SALEl — 1  Gowdy  Envelope  Press, 
used  very  little.  W.  H.  H.  Chamberlin, 
Inc.,  215  W.  Fayette  St.,  Syracuse,  N.  Y. 


44"  20th  Century  Seybold  Cutler 
Model  W  Cleveland  Folder 
Model  8  Linotype 
Hacker  Proof  Press  18i/4"x25" 

THE  M.  L.  ABRAMS  CO. 

1639  Superior  Ave.  Qeyeland,  OMe 


EQUIPMENT  FOR  SALE 


e  320  Vandercook  Proof  Press, 
e  No.  4  Miehle,  serial  14,000,  with  Dexter 
sue.  pile  feeder,  ext.  del. 
e  Dexter  sue.  pile  feeders  for  6/0  Hre 
color  and  7/0  single  color  Miehles. 
e  Patent  Base,  Hooks  and  Asst.  Iron  Furni¬ 
ture. 

Mi»e,  eompoaing  room  oquip.  mnd  tmppUoa 

GRAPHIC  ARTS  EQUIPMENT  CO. 

157  W.  Harrison  St.  Chicago,  IH. 


LINOTYPES— INTERTYPES— for  sale. 
All  models  at  most  reasonable  prices.  We 
sell  magazines,  mats  and  all  composi^ 
room  equipment.  We  guarantee  full  satis¬ 
faction.  Linotype  Maintenance  Co.,  496 
Broome  Street,  New  York,  N.  Y. 


NO  OFFSET  SPRAYS 

Save  over  50%.  Latest  improvements. 
Quality  Built.  Box  1223,  Graphic  Arts 
Monthly,  608  S.  Dearborn  St.,  Chicago. 


MIEHLE  VERTICAL,  Serial  No.  V-6248. 
good  condition,  has  heater,  2  chases  and  mo¬ 
tor,  $1350.00  cash,  F.O.B.  New  York. 
Printcraft  Representatives,  305  Broadway, 
New  York,  N.  Y. 


MIEHLE  PRESSES,  aU  sizes.  KeUy 
Presses,  Job  Presses,  Harris  Offset  Presses, 
Dexter  Suction  Pile  Feeders,  Cross  Feed¬ 
ers.  Mason-Moore-Tracy,  Inc.,  28-30  East 
4th  St.,  New  York  City. 


FOR  WEBENDORFER  offset  rebuUt, 
gtd.  17x22,  13x19  etc.  Rotaprts.  Multiliths, 
cameras,  platemaking.  “See  Ryan  before 
buyin*.”  E.  G.  Ryan,  727  S.  Dearborn,  Chgo. 


SHERIDAN  4-post  Embossing  Press 
16x18;  3-heat  head.  Priced  low.  Good 
condition.  Cardboard  Service  Co.,  210  N. 
Carpenter  St.,  Chicago. 


AUTOMATIC  TARNISHER  AMSCO  CHASES 


Automatic  Varnishing,  Spot  Varnishing 
Gumming  Machine  with  pre-heated,  sell- 
contained  dryer  and  cold  blast  delivery. 
Maximum  size  40  x  58".  Available  imme¬ 
diately. 

ROBERTSON  BROS. 

Agents  for  A.  W.  Robertson 
438  Pearl  Street  New  York  City 
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Electiio-Welded — Square  and  True 
Absolutely  Guaranteed — Send 
for  Booklet. 

AMERICAN  STEEL  CHASE  CO. 
31-31  48th  Ave.,  Long  Island  City,N.Y. 
SoM  hy  AU  Dealers 


WANTED— EQUIPMENT 


We  Want  to  Buy  .  .  . 

5/0  SPECIAL  MIEHLES 
6/0  MIEHLES 

Box  No.  1368 
The  Graphic  Arts  Monthly 
608  South  Dearborn  Street,  Chicago,  III. 

WE  WANT  POTDEVIN  or  similar  glue 
machine,  late  Vertical,  Kluge  unit  and 
auto,  cutter.  Cash.  Box  No.  1372,  Graphic 
Arts  Monthly,  608  S.  Dearborn,  Chicago. 


WANTED— Paper  Cutter  50"  to  84".  Ad¬ 
vise  make  and  motor  equipment  together 
with  price  in  first  letter.  Box  1369,  Graphic 
Arts  Monthly,  608  S.  Dearborn,  Chicago. 


LUDLOW  22^  em  complete  with  mats. 
State  serial  number,  condition  and  price. 
Box  1366,  GAM,  608  S.  Dearborn,  Chicago. 


WANTED:  Good  used  Style  M  or  MF 
Challenge  Paper  Drill.  Box  1371,  Graphic 
Arts  Monthly,  608  S.  Dearborn,  Chicago. 


NEW  or  USED  linotype  mats,  must  be 
cheap.  Printer,  908  Fernon  St.,  Phila.,  Pa. 


FOLDING  MACHINES 


FOLDING  MACHINES,  all  makes  re¬ 
built,  guaranteed,  low  prices.  J.  L.  Paul, 
608  S.  Dearborn  St.,  Chicago. 


Extra  Profits  for  Printers 

Wholesale  Prices — Large  Repeat  Oirien 

Steady  repeat  orders  by  selling  Sales  Books, 
Auto^phic  Register  Forms.  Rotary  Print¬ 
ed  Manifold  Books.  Envelopes  of  Even 
Kind.  Grade.  Description  —  Plain  and 
Printed.  Write 

Consumers  P.  &  P.  Co.,  Cincinnati 


GREETING  CARDS 
CLOSEOUT  BARGAINS 

1942  Christmas  card  leftovers.  Free  list. 

1943  year-round  ready  January. 

Evers.  5156-G  Simonson,  Elmhurst.  N.  Y. 
YEAR  ’ROUND  money-makers  1  Sell  big 
line  Everyday  Greeting  Cards,  $1  Station¬ 
ery.  Get  samples.  New  England  Art  Pub- 
Ushers,  North  Abington,  E-200,  Mass. 


_ GRINDING  SERVICE 

PAPER  KNIVES  expertly  grround.  Sawi  \ 
filed.  New  Knives — Cutting  Sticks.  1 

JOHN  SWANSON  &  CO. 

711  S.  Dearborn  St. _ Chicago,  IE  | 


_ GRIPPERS _ 

CASPER  GRIPPERS  banish  strings  and 
rubber  bands,  increase  production.  Fit  all 
job  presses.  Write  for  information.  Casper 
Gripper  Co.,  419  Erie  Bldg.,  Cleveland,  0. 


GUMMED  TAPE— PRINTED 


BIG  PROFITS — sell  under  your  name — 
all  colors  and  widths — tape  machines. 

EBEL-BINDER  CO. 

1825  Queen  City  Ave.  Cincinnati,  Ohio 


FOREIGN  LANGUAGES 


FUNK’S  TRANSLATION  BUREAU— 
Spanish  our  Specialty  —  Translators  and 
Typesetters  in  ALL  languages  to  the  Print¬ 
ing  Trade  since  1910.  535  S.  Franklin  St., 
Chicago,  Ill. 


GAS  AND  ELECTRIC  HEATERS 


AUTOMATIC  Gas  and  Electric  Heaters. 
Write  for  circular.  Static  Eliminator  and 
Printing  Press  Heater  Co.,  239  Centre  St., 
New  York,  N.  Y. 


GAUGE  PINS 


THi  "FOUR  POINT 


//  GAUGE 
PIN 


Sample  Free 

12-$1.65 
CHAS.  L  STILES  CO. 


64  Hanford  Street  Columbus,  Ohio 


_ HELP  WANTED _ 

RELIABLE  PRESSMAN  to  run  verticals 
in  Wisconsin.  References  required.  Box 
1358,  Graphic  Arts  Monthly,  608  S.  Dcar- 
born  St.,  Chicago. 


_ INK  SAVER _ 

“SEALSPRAY”  prevents  “Ink  Skinning." 
Saves  money  and  printing  ink.  $1.75  for  1 
lb.  and  sprayer.  Write  for  full  details. 
Monogram  Co.,  150  N.  5th  St.,  Phila.,  Pa. 


WRITE  FOR  PRICE  LIST 


MARSHALL  NEWSPICTURES  INC 

PO. BOX  173  .  INDIANAPOIIS  .  INDIANa 
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FOR  SALE 


PRESSROOM 

1 — 3/0  two-color  Miehle.  Dexter  Pile 
Feeder,  CX.D. 

1 —  1/0  two-color  Miehle,  CJSJ).  and 
Cross  Feeder. 

2 —  5/0  single  Miehles,  C.JE.Ds. 

1 —  No.  4-3R  Miehle  unit. 

2— 4/0  Miehles,  with  Upham  color  at¬ 
tachments,  Cross  Feeders,  and 
C.E.DS. 

1— 4/0  single  Miehle,  C.EJ>.  and  Dexter 
Suction  Feeder. 

2 —  No.  1  Miehle  Presses  with  Cross 
Feeders,  C.E.D.'s. 

1 —  No.  3  Miehle,  C.E.D. 

2 —  No.  1  Kelly  Presses. 

1 — Miller  Major  Simplex. 

1 — 10  X  15  N.S.  C  &  P  Press. 

1 —  8  X  12  N.S.  C  &  P  Press. 

2 —  ^GUer  two-color  Presses,  latest  style. 

BINDERY 

1— Model  B  Cleveland  Folder,  continu¬ 
ous  feeder. 

1 — ^Model  K  Cleveland  Folder. 

1—44"  Dexter  power  cutter,  auto,  clamp. 

1 —  38"  Oswego  power  cutter,  auto, 
clamp. 

2 —  No.  7  Boston  Wire  Stitchers. 

1 — No.  2  Boston  Wire  Stitcher. 

1 — Morrison  3-H  Stitcher. 

1 — Portland  Power  Punch — 24",  with 
large  assortment  of  standard  and 
special  dies. 

1 — Rosback  Pony  Punching  Machine, 
power  driven. 

1 —  Crawley  Rounding  &  Backing  Ma¬ 
chine. 

2 —  No.  3  Smyth  Sewing  Machines. 

1 — No.  4  Smyth  Sewing  Machine. 

1 — National  Book  Sewing  Machine. 


COMPOSING  ROOM 

1 — ^No.  25  Vandercook  Proof  Press. 

1 — Model  C.  Intertype,  Serial  No.  830t. 
1 — Model  14  Linotype,  Serial  No.  2860f. 
1 — Model  14  Linotype,  Serial  No.  1900t. 
1 — Model  25  Linotype,  Serial  No.  37131. 
1 — Model  26  Linotype,  Serial  No.  37214. 
65 — ^Fonts  of  Linotype  Mats,  Late  Faces. 
1 — ^Hamilton  steel  top  imposing  stone, 
51  X  75",  with  steel  frame  and  stot- 
age  space. 

10 — Border  Slides. 

1 —  Border  Block. 

300— Liners— 6, 7, 8, 9, 10, 11, 12, 13, 14. 

BLATCHFORD  BEDS 

3 —  Sixe  39  x  52^2. 

2—  Size  46^2  X  683/4. 

4—  Size  48  x  65V2. 

2— Size  413/4  X  55^2. 

MONOTYPE  EQUIPMENT 

1 — ^Monotype  Slug  and  Rule  Caster. 

31 — Monotype  Molds,  assorted  sizes. 

MISCELLANEOUS 

1 — Economy  Baler  with  A.C.  Motor. 

1 — Hammond  Trim-O-Saw,  Model  A-3. 

1 — Hill  Curtis  Trimmer  Saw. 

1 —  ^Miller  Saw  Trimmer  with  Router  and 
Jig  attachment. 

2 —  Double  Hamilton  Steel  Cabinets, 
with  working  top. 

1000 — Steel  Galleys,  Assorted  Sizes. 

A  large  quantity  of  Steel  Furniture  In 
assorted  sizes. 

1200 — Wamock  Blocks,  4  x  4". 

1200 — Wamock  Hooks. 


The  Vance  R.  Hood  Co.  •  225  Varick  St.,  New  York 

Telephone  WAIker  5-5083 

Chicago  Address,  36  West  Van  Buren  St.  * 

Telephone  HARrison  7464-5 


HEGILL’S  GAUGE  PINS 

Th«  Standard  of  Comparison 
Bast  on  tho  Markot 

Spring  Tongue  Gunge  Fins 

Boa.  U.  8.  Pat.  Offloe 


75c  doz.— 12  pt.,  15  pt.f  or  18  pt.  high 

We  make  other  styles.  Also  Gripper 
Fingers,  Cross  Bars,  etc.  For  Sale  By 
Reliable  Printers  Supply  Dealers. 

Comptetm  Ciremlar  on  Roqmogt 

The  Edward  L.  Megill  €•. 

Established  1870 

761  Atlantic  Ave.  Brooklyn,  N.  Y. 


INSTRUCTION 


LEARN  LINOTYPE 

Operating  and  Maintenance 
Write  for  free  Booklet  "G" 

N.  Y.  Mergenthaler  Linotype  School 
244  W.  23rd  Street,  New  York  City 


LABELS 


LIBERAL  DISCOUNTS 

to  printers  on  all  Kinds  of  label  work. 

4j  years  of  experience.  Design  free. 

LABEL  COIVIPANY 

732  S.  Federal,  Chicago 


FRASER 


FLEXO 

Better  Raised  Printing  Compounds 

for  all 

RAISED  PRINTING 

Flexo  Manufacturing  Co.,  Inc. 
35  Howard  Street  New  Yeirtc,  N.  Y. 
Tel.  CAnal  6-0796 


LETTERHEAD  DESIGNERS 


St^UnERHEAD[UTIi| 


LINOTYPE  INSTRUCTION 


OPERATE  A  LINOTYPE 

LET  MILO  BENNETT  TEACH  YOU 

Holds  world  records:  has  oondncted  school 
liiiice  1912.  Both  correspondence  and  raae- 
tical  InstmctifHL  Men  from  Honciwla, 
GaUfomia.  Washington,  Florida,  erwf- 
whese.  attend.  Free  catalog.  Address — 

Milo  Bennett's  School  Maumee,  OMe 


MAILING  MACHINES 


DICK'S  PATENT  MAILER 
137  WEST  TUPPER  STREET 
BUFFALO,  NEW  YORK 
E.  S.  WASMUTH,  PROPRIETRESS 


MECHANICAL  OVERLAY  PROCESS 


PRINTED  I  A  R  F  I  C  ENGRAVED 
EMBOSSED  L  M  D  C  I-  O  METAL 
SAMPLES  TO  RESPONSIBLE  FIRMS  ONLY 


JOHN  HORN.  S87  Tenth  Ave.,  New  York 


THE  OLSEN  Mechanical  Overlay  will  re¬ 
duce  make-ready  costs  and  do  a  better 
printed  job.  Very  simple  and  inexpensive 
to  use.  Complete  16  pase  sheet  made  in  20 
minutes.  Very  low  first  cost.  Write  today 
for  complete  details  and  samples.  If  into- 
ested,  outfit  will  be  sent  on  30-days  trial 
(without  obligation).  Olsenmark  Corpora¬ 
tion,  128  Wlute  Street,  New  York,  N.  Y. 


MENU  COVERS 


PROFITS.  Buy  direct  from  mfgr.  Large 
selection.  Stock  and  Special  Desiras.  Send 
for  price  list.  Sanitary  Menu  (^ver  Co., 
910  W.  Van  Buren  St.,  Chicago. 


SPECIAL  PRICE  $1.00 

Got  Tour  Copy  of 

TIPS  ON  PRESSWORK 

Sotid  cheek  er  money  order 

GRAPHIC  ARTS  PUBLISHING  CO. 
608  S.  Dearborn  St.  CMcngo,  III. 


MILITARY  STATIONERY 
GOLD  EMBOSSED  insignias  on  Station¬ 
ery.  Samples,  Prices  and  Window  Displays 
on  request. 

UPTOWN  PAPER  &  ENVELOPE 
CORP. 

Envelope  and  Announcement  Mfrs. 
150  East  129th  Street 
New  York 
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New  A.CA.  Directory 

READY  IN  DECEMBER 


40t  S.  DEARBORN  ST 


A  qtaitody  pub- 
hortlco  diowiiig 
tb*  «eik  of  fra** 
lead*  oitisli,  to> 

mamm  aad  ad- 
dionw.  A  giMt 
Tolifr  «f  mIooI- 
•d  ut-Bilral  lor 
Ih*  art  b«yar. 


NUMBERING  MACHINES 


KEON  &  JACOBSON 

Oomplaie  Numbarlng  Maohln*  8«rvlo«. 

Repairs  —  Rentals  —  Rebullts. 

1  Beekman  St.,  New  York.  Set.  1920 


ALL  MODELS.  Press  or  Hand  Operated. 
New  and  Used  Sold — Traded — Repaired. 

CLAUDE  M  RANF 

S37  S.  Dearborn  St.  Chicago,  Ill. 


W«  Rant  all  typaa  of  machinaa. 
Rapaira  $1 .50  «p  . . .  Rabnilta  $5.00. 
NUMBERI  NO  MACH  I NE  SERVICE  CO. 
610  Sonfh  Daarbom  St.,  Chicapo,  III. 


PERFORATING  EQUIPMENT 

DASH  ROTARY  PERFORATOR— Effi. 
cient,  low  cost.  Will  also  slit,  crease,  score 
or  crimp.  Investigate.  Lester  &  Wasley 
Co.,  Builders,  Frank  St.,  Norwich,  Conn. 


_ PERFORATOR  PINS _ 

PERFECT  PINS  to  fit  all  makes  of  Round 
Hole  Perforating  Machines.  Prompt  Ddiv* 
ery.  Perforators  repaired  and  rebuilt.  Fischer 
&  Latham,  20  West  22  St.,  New  York  City. 


PHOTOMECHANICAL  EQUIPMENT 
_ AND  SUPPLIES _ 

CAMERAS,  Printing  Frames,  Whirlera, 
Arc  Lights,  cold  top  enamel,  negative  col¬ 
lodion,  etc.  Complete  plants  or  any  part. 
E.  H.  Walker  Supply  Co.,  1315  •  14th  St., 
N.W.,  Washing^ton,  D.  C. 


PLATEMAKING  EQUIPMENT 


HALFTONE  SCHEFNS,  Vacuum  Irames. 
lenses,  cameras,  cold-’op  enamel  ac;d 
proof  process  ink.  Write  lor  barqain 
list,  statinq  wants.  Can  save  you  up  to 
50  .  Larqest  scTeer.  stock  in  U.  S 

MOORE  LABORATORIES 
B2  Wes.t  Baltimore  Ave.  Detroit  MiCh. 


_ POSITION  WANTED _ 

OFFSET  PLATE  MAKER,  over  Iwa 
years  experience.  Must  remain  in  Chicac<X 
Box  1370,  Graphic  Arts  Monthly,  608  iS. 
Dearborn,  Chicago. 

PRESSROOM  EQUIPMENT 


PADDING  CEMENT— 
_ READY  FOR  USE _ 

BEST  Cold  process  available  (pyroxylin 
base).  Flexible  and  quick  drying.  Ran  or 
clear.  $6.00  gal.  or  $1.75  qf.  postpaid  if 
remit  with  order.  May  Chemical  Works, 
902  Larrabaa  St.,  Chicago. 


LESS  MAKE-READY  TIME 

Better  print;  save  wear  on  forms,  strain 
on  press  with  Acme  cork,  synthetic  rubber 
or  combination  blankets — tailored  to  all 
presses;  no  mat  or  bolster;  guar,  servloo. 

ACME  PRESS  BLANKET  CO. 

158  North  W.II,  St.,  Chieg. 


Mr.  Editor:  YOU  can  have  mats  of  news  and  feature  pictures  complete  with  caption  aent 
to  you  from  time  to  time  without  charge  or  obligation  . . .  just  fill  in  and  mail  coupon  today. 

S  C  PICTURES,  314  North  Michigan  Avenue,  Chicago,  Illinois 

We  can  use  materials  checked  if  supplied  without  charge  or  obli^tion. 

8  Individual  mats  of  1  col.  or  2  col.  news  and  feature  pictures  with  caption. 

Mats  of  2  col.  X  7"  panel  of  2  news  pictures  and  1  feature  picture  with  captions, 
n  Mats  of  pictures  and/or  recipes  for  our  homemakers  page. 

□  Ck}py  for  short  filler  items  to  be  set  up  in  our  shop. 

Paper . . . . 

Street  Address . - . . . . . 

Town . State . . . . 
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PRINTERS^ 

■Mt  or  Boot  Oompetitlon  /j^TW 
Wltk  Our  Lino  of 

100  3-25^ 

Imprinted  with  your  nomo  on  every  sheet. 
14  Doy  Delivery  Service.  Write  Today. 

KELLNAI  SYSTEMS 

ISO  E.  LONG  8T.,  COLUMBUS,  OHIO 


RESTAURANT  AND  CAFE  CHECKS 


Restaurant  Checks — Punch  Checks,  Sales- 
books.  Roll  Tickets,  etc. 

Specially  priced  to  Printers 
AMERICAN  TICKET  COMPANY 
515  Greene  Ave.  Brooklyn,  N.  Y. 


RUBBER  PLATE  EQUIPMENT 


PRECISION  RUBBER  AND  PLASTIC 
PRINTING  PLATE  HYDRAULIC 
PRESSES.  Electric  or  Steam.  Complete 
supplies.  Stereotype  Equipment  Co.,  2815 
Irving  Park  Road,  Chicago,  Illinois. 


RUBBER  STAMPS 


PRIORITY  and  Made-to-Order  Rubber 
Stamps  at  reduced  prices.  Snappy  service. 
Best  Quality.  Get  our  dealers  deal. 
Nelson-French  Co.,  Anoka,  Minn. 


WRITE  TODAY  for  our 
Catalog  and  competitive  price  list . . . 
FUTURA,  oil  weights  ond  sizes  in  hard 
metal . . .  the  West's  largest  type  house. 


Helps  you  to  get  small  jobs  on  and  off 
the  platen  press  quickly.  Saves  time  in 
setting  gauge  pins.  Each  of  your  press¬ 
men  should  have  one — and  your  layout 
man  would  appreciate  a  Gauge  too.  Made 
of  durable,  transparent  celluloid.  Price, 
50c  each,  4  for  $1.75  postpaid. 


TYPE  FACES 


LA.  TYPE  &  RULE  CO... 

1 

m 

225  East  Pico  Blvd.  Los  Angeles 

11'  !i^ 

SAWS 


MILLER  SAWS  Wallinized.  Better  and 
cheaper  than  new.  Wallin  Mfg.  Co., 
Omaha,  Nebr. 


STAPLES 


GUARANTEED  to  work  perfect  in  all  ma¬ 
chines.  Standard  3  boxes  (15M)  $3.00 
cash  prepaid.  Larger  quantities  on  high 
priority  only.  Guthmann,  600  W.  Jackson 
Blvd.,  Chicago. 


FOR  BOSTON  5  bx.  (25M)  $4.25;  10 
bx.  $8.00  Cash  prepaid.  Guar.  Bargains 
on  Acme  and  Special  Staples.  Economy 
Supply  Co.,  15818  Bringard,  Detroit,  Mich. 


TICKETS  OF  EVERY  DESCRIPTION 


SPECIAL  PRINTING  you’re  not  equipped 
to  handle.  Tickets  in  Strips,  Rolls,  Coupon 
Books,  Reserved  Seats,  any  kind  of  Num¬ 
bering  jobs.  A  nice  profit  for  you.  The 
Toledo  Ticket  Co.,  Dept.  G,  Toledo,  Ohio. 


TYPE 


WE  USE  REG.  FOUNDRY  TYPE  METAL 

4  PTS.  20A  Ea.  6  pt.  COPP.  PI..  1-2-3-4.  $2.00 
4  FTS.  lOA  Ea.  12  pt.  COPP.  PI.  doth.,  $2.50 
SEPARATE  IDENTIFICATION  NIOKS 
OVER  100  TYPE  FACES 
6  PT.,  COMPLETE  PONT.  25A-50a,  $1.50 
8  PT.,  COMPLETE  FONT,  25A-50a,  $2.00 
10  PT.,  COMPLETE  FONT,  25A-50a,  $3.00 
12  PT.,  COMPLETE  PONT,  25A-50a,  $4.00 
14  to  72  PT. — PRICES — CATALOG  FREE 
RULEX  TYPE  CO.,  849  S.  Wells  SL,  OMo>l> 

WAR  SALE!  Foundry  Type — 40%  Dis¬ 
count.  Strip  Material  —  Lowest  prices. 
Highest  credit  for  old  metal.  Send  for  Price 
List  today  1  RAYCO  TYPE  FOUNDRY, 
604  W.  Lake  St.,  Chicago. 

^OAUui&tdtL  1  Ft.  18  Pt.  7A-210  $3.80 

6A-16o  $4.10 

30  DAY  SPECIAL  AT  ONLY  $6.40 
HAASE  nPE  FDBY  .INT  H.  HilrtM  St  OHMff.lBMlt 

TYPE  METAL  THERMOMETER 

OML Guaranteed  accurate  50 
vrobl  to  900*  F.  Send  for  folder 


$«nd  money  or  stamps  with  order  — — — - 

Guaranteed  accurate  50 

Granhie  Arfs  PublkhSna  Co  to900*F.  Sendforfolder 

urapnic  MTS  rUDIISning  UO.  united  Stereotype  Supply  Corporation 

608  S.  Dearborn  St.,  Chicago  14  Cambria  St.,  Boston,  Mass. 
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Serre  your  eoitomen;  InereMe  yoor  proAts. 
DmI  dlraet  with  plant  aitabUihad  50  y«an. 
We  bdp  yon  with  wide  Tariety.  fine  qnality, 
fast  serriee.  low  peiaea,  libanl  diaeoants. 
Ask  for  free  samplaa  and  k>eal  asaney  today. 
Adams  Bros.  Salaabnok  Co..  Topoka.  Kans. 


TYPESETTING  EQUIPMENT 


BIG  STOCK,  expert  maker  closing:.  Molds, 
$10*25.  New  Liners,  3  for  $2.  Spacebands, 
$6.00  doz.  Cash,  returned,  if  not  good. 
King,  Box  568,  Lynbrook,  N.  Y. 


WANTED 


VCfC  RIIY  EAP  Pictures.  Calendars. 

WC  DU  I  rwi%  Paper  Stocks.  Enre- 

ai  B  lopes.  Premiums. 

Books.  Blotters, 
■  Greetina  Cards, 

mm  ■  I  Christmas  Goods. 

AdvertisinK  Folders. 
Norelties.  or  Other  Stocks  with  Some  Mer¬ 
chantable  Value. 

An  opportunity  is  offered  to  turn  useless,  non- 
sellins,  undesirable  space-wasting  mercbandlsa 
into  quick  cash  I  Submit  samples,  stating  quan¬ 
tities  and  price  expected.  Price  is  the  only 
consideration. 

FANTUS  CO.,  440  N.  Walls  St.,  Chicafa 


Everyfliiiig  for  the  Friatw 

Lowest  Prices  on  New  and 
Rebuilt  Equipment 

Chicago  Printers  Machinery  Works 

609  W.  Lake  SL  Chicago 

Talaphema  Mewoa  1114 


WANTED— EQUIPMENT 
See  Page  78 


WIRE 


SPECIFY  PRENTISS 
STITCHING  WIRE 

Sold  by  Loading  Daalara  Cvarywhara 

Ask  for  Your 
Stitching  Wire 
Calculator 

WIRE  STITCHING  EQUIPMENT 

WIRE  STITCHING  EQUIPMENT  re¬ 
built  and  over’.auled  in  our  well  equipped 
shop  is  your  guarantee  of  new  machine  per¬ 
formance.  A  complete  stock  of  parts  for 
Latham  Monitor  Stitchers.  W.  R.  PABICH 
MFG.  CO.,  2855  N.  Rockwell  St.,  Chicago. 

TIRES  SHARED  ARE 
TIRES  SPARED 


WOOD  TYPE 


WOOD  TYPE  —  prewar  prices.  BIG 
DISCOUNTS.  Catalog  10c  postage.  Globe 
Wood  Type  Co.,  2856  D  St.,  Phila.,  Pa. 


Buy  Wood  Type  Sorts  or  Fonts  In  all  SIzae. 

AMERICAN  WOOD  TYPE  MFQ.  OO. 

270  Lafayette,  N.  Y.  C.  608  S.  Dearborn,  Ohgo. 


MISCELLANEOUS 


KEEP  YOUR  PLANT  BUSY  I  We  fur¬ 
nish  40  Profit  Making  Tried  and  Tested 
Printing  Plans  prepared  for  $1.  Satisfac¬ 
tion  Guaranteed.  Also  50  Mail  Order  Plans 
for  $1.  Associated  Management,  916-918-R, 
Fanshawe  St.,  Philadelphia,  Pa.  Advertis¬ 
ing  Course  also  $1. 


TOO  LATE  TO  CLASSIFY 


EQUIPMENT  FOR  SALE 


SSL  HARRIS  OFFSET  PRESS  with  au¬ 
tomatic  feeder  and  550  volt,  3  phase,  60  <7- 
cle  motor  equipment.  DAVIS  &  KRAVET, 
185  High  St.,  Boston,  Mass. 


WANTED 


POST  Envelope  Press.  State  condition. 
Grayarc,  311  W.  66th  St.,  New  York  City. 


DIRECT  ADVERTISING 
and  THE  PRINTER 

by  ALBERT  HIGHTON 

is  a  book  that  will  help  you  not  only 
to  an  understanding  of  your  own  ad¬ 
vertising  but  also  will  aid  you  in  pre¬ 
paring  your  customer's  advertising. 

• 

Price  $1.00 

c 

The  Graphic  Arts  Publishing  Co. 

608  So.  Dearborn  St.  Chicago,  11. 
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TO  DISPLAY  ADVERTISERS 


Abrams,  The,  M.  L.  Co - -  77 

Acme  Staple  Co . —  7 1 

American  Numbering  Machine  Co. - 37 

American  Roller  Co . 48 

American  Wood  Type  Mfg.  Co . . 38 

Armstrong  Machine  Works . 41 

Automatic  Saw  Sharpening  Co -  46 

Baltimore  Type . . — —  46 

Beckett  Paper  Co.,  The . Back  CoTer 

Bingham’s,  Sam’l,  Son  Mfg.  Co -  31 

Blatchford,  E.  W.,  Co . 37 

Bolton,  John  W.,  &  Sons,  Inc . —  38 

Brackett  Stripping  Machine  Co.,  The - 55 

Carbonized  Paper  Co . 51 

Central  Paper  Co.,  Inc . 33 

Challenge  Machinery  Co.,  The _  19 

Chalmers  Chemical  Company . 36 

Champion  Paper  and  Fibre  Co.,  The - 13 

Chandler  &  Price  Company,  The. -  5 

Chicago  Printers’  Machinery  Works - 83 

Compo  Rule  Co . . . -  44 

Cromwell  Paper  Co _ Inside  Back  Cover 

Dayton  Rubber  Mfg.  Co.,  The. — . —  23 

Devere  Company . 50 

Driscoll,  Martin,  &  Co . — . .  46 

Ever  Ready  Label  Corporation _ 61 

Force,  Wm.  A.,  &  Co. - - 36 

Franklin  Company,  The _ 47 

Frye  Manufacturing  Company.. . .  60 

Gilbert«Baker>Midlam  Company,  The _  48 

Goes  Lithographing  Company _  49 

Gummed  Products  Company,  The _  50 

Hamilton  Manufacturing  Company _  27 

Hammermill  Paper  Co . . 25 

Hammond  Machinery  Builders,  Inc _  47 

Harris-Seybold'Potter  Company _  7 

Hood-Falco  Corporation _  75 

Hood,  The  Vance  R.,  Co . 79 

Ideal  Roller  &  Manufacturing  Co . . 65 

International  Printing  Ink _ 2,  3 

Jacques,  John,  &  Son -  67 

Kelly,  E.  J.,  Co . 36 

Kihn  Bros. . . 46 


M  &  L  Type  Foundry . .  62 

Matrix  Contrast  Corporation . 28 

Megill,  The  Edward  L.,  Co. . . .  80 

Mid-States  Gummed  Paper  Co. _ 48 

Miehle  Printing  Press  &  Mfg.  Co. _ 42, 43 

Milwaukee  Saw  Trimmer  Corp. _  62 

Mohr  Lino-Saw  Co - - -  57 

Monomelt  Co .  29 

Morgan  Expansion  Roller  Truck  Co. _  S3 

Munising  Paper  Co.,  The . 52 

National  Numbering  Machine  Co .  38 

New  Era  Manufacturing  Company _  15 

Nolan  Machinery  Corporation . 44 

Northern  Machine  Works . 76 

Northwest  Paper  Co. _ Inside  Front  Cover 

Nu-Era  Photo  Engravers,  Inc .  63 

Nygren-Dahly  Company  . .  61 

Ohio  Knife  Co.,  The .  70 

Peerless  Key-Imperial  Mfg.  Co .  73 

Porte  Publishing  Company . 28 

Printing  Machinery  Company,  The . .-  34 

Redington,  F.  B.,  Company . . . 32 

Riegel  Paper  Corporation . . .  54 

Rising  Paper  Company . 35 

Roberts  Numbering  Machine  Co .  55 

Rosback,  F.  P.,  Company .  40 

Rouse,  H.  B.,  &  Company .  11 

Ruggles,  R.  S.,  &  Co.,  Inc .  72 

S  C  Pictures . 81 

Sampson  &  Ollier  Electrotype  Co .  66 

Simonds  Worden  White  Company .  40 

Sleight  Metallic  Ink  Companies .  1 

Sorg  Paper  Company,  The . 17 

Southworth  Machine  Co .  63 

Stand er  Engraving  Co .  73 

Stripfounders . 30 

Tauber-Tube  . 72 

Triangle  Ink  &  Color  Co.,  Inc. _  64 

Type  &  Press  of  Illinois. — . 50,  63 

United  States  Envelope  Company . .  21 

Vandercook  &  Sons . . 9 

Western  Brush  Co.,  Inc .  32 

Western  States  Envelope  Company . .  39 

Wetter  Numbering  Machine  Company _ 57 

Wood,  Nathan  &  Virkus  Co.,  Inc .  48 
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serve 


or  hard-hitting  attack 


for  better  presswork 


No  one  can  question  the  ability  of 
our  Dive  Bombers  in  smashing  enemy 
ships  or  troop  concentration.  Nor  can 
anyone  question  the  ability  of  Crom* 
well  Tympan  to  produce  better  print* 
ing  at  bigger  profits. 

Cromwell  Tympan  can  tackle  any 
tough  printing  job — for  instance: 
HARD  AND  UNIFORM— Cromwell 
Tympan’s  hard  surface  simplifies 
makeready.  Uniform  within  .001". 
STRONG— Cromwell  Tympan  will  not 
stretch ;  tear  loose  from  the  clamp  and 
thus  damage  plates,  type  or  gears. 
MOISTURE-PROOF— A  secret  process 
makes  Cromwell  Tympan  moisture- 
proof.  Protects  packing  and  overlays 
from  atmospheric  changes. 

OIL  AND  SOLVENT-PROOF— Crom¬ 
well  Tympan  is  impervious  to  oil  and 
ink  solvents. 

So,  for  safety — and  for  better  press- 
work — specify  Cromwell  Tympan. 
Cut  in  rolls  or  sheets  to  fit  any  press. 
Call  your  distributor  today. 


omuAi.  u.  s.  navy  photo 


That’s  a  word  that  war-time  has  brought  into  everybody’s  vocabulary.  Just  now 
we  apply  it  mostly  to  guns  and  tanks,  planes  and  ships.  But  remember  it  has 
its  application  to  your  business,  too.  Peace  will  come  again.  Human  needs  and 
desires  will  he  just  as  numerous  as  they  ever  were;  and  they  will  be  satisfied. 
That’s  the  function  of  business. 


If  you  want  the  names  of  your  business  and  your  brands  to  be  remembered, 
so  that  your  goods  will  find  ready  acceptance  and  you  will  not  have  to  start 
from  scratch  once  more,  you  must  keep  them  before  the  public. 

Your  printer  can  help  you.  He  can  multiply  your  message  by  hundreds,  thou¬ 
sands,  millions,  if  need  be.  To  stop  advertising,  to  give  up  your  printed  promo¬ 
tion  is  the  sure  way  to  become  the  forgotten  man  in  the  new  world  to  come. 
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THE  BECKETT  PAPER  CO. . .  Hamilton,  Ohio 

Makers  of  Good  Paper  Since  1848 
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